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Abstract

Most existing research about self-efficacy primarily focuses on internal belief systems,
while studies about leisure constraints and constraint negotiation address barriers to participation.
This research explores how young Egyptian women use social media, particularly Facebook travel
groups, to negotiate different travel constraints simultaneously, develop multiple forms of efficacy,
and pursue independent travel within a restrictive socio-cultural context. Drawing on the leisure
constraints theory, constraint negotiation theory, and self-efficacy theory as the theoretical lens,
the study examines how intrapersonal, interpersonal, and structural constraints intersect, and how
digital communities enable women to overcome these constraints in a non-Western, patriarchal

setting.

Employing an interpretivist qualitative design, the research integrates netnography of 201
Facebook posts with 13 semi-structured interviews of young Egyptian women who faced travel
constraints to pursue independent travel. Findings reveal multi-layered constraints; intrapersonal
(fears, self-doubt), interpersonal (familial/communal control), and structural (cultural norms,
religious interpretations, gendered roles, geography, finances) that are overlapping and interacting

dynamically rather than hierarchically.

Social media emerges as transformative, offering emotional support, practical advice, peer
modelling, and vicarious learning that support the development of self-efficacy and negotiation
(Bandura, 1997; Amer et al., 2021). Women share strategies to be used in overcoming the travel
constraints like persistent dialogue, strategic timing, selective disclosure, adaptive planning, and

financial independence, supported by online communities across the different stages of travel.

A core contribution of this research lies in the development of a grounded, social media-
driven model of travel efficacy; which refers to women’s belief in their confidence to plan,
negotiate, and execute travel amid the different constraints across the different stages of travel
integrating the theories into a cyclical framework linking individual, negotiation, collective, and

travel efficacy.
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Chapter One: Introduction

This chapter establishes the significance of the selected research topic and provides insights
into the underlying research problem. It also articulates the research aim and outlines the
methodology. The chapter concludes with a summary of the study’s structure and an overview of
the chapters that follow.

1.1 Background & Context

The 2011 Egyptian revolution has been referred to as “Revolution 2.0” due to the
significant impact of the internet in sparking the demonstrations (Ghonim, 2012). Facebook had a
prominent role in mobilising and motivating young people. The first call for the revolution began
on the “We are all Khaled Said” (Kollona Khaled Said) Facebook page. Facebook was primarily
utilised as a platform for mobilising participants and facilitating the planning and coordination of
protests (Clark & Kocak, 2020). It also played a substantial role in enabling participation in the
uprising, disseminating information, and facilitating youth gatherings while mitigating the risks
typically associated with in-person meetings (Shalaby, 2021).

In the aftermath of the 2011 revolution, the use of social media, particularly Facebook,
increased dramatically, with Facebook penetration rising from 9% of the Egyptian population in
2011 to almost 50% in 2023 (Social media users in Egypt - 2023, 2023). This platform became a
valuable tool for communication, influencing various elements of Egyptian society. According to
Eltantawy and Wiest (2011), Facebook’s engagement in the Egyptian revolution demonstrated its
potential as a powerful tool for social change and community building. The massive increase in
Facebook usage during the revolution not only contributed to political dialogue, but also extended
into multiple social domains, influencing young Egyptians’ daily lives in areas such as education,
cultural engagement, and social networking. Facebook provided a space where women could
support each other and challenge social norms, allowing them to gain confidence and express
themselves more freely (Kamel, 2022). Students used Facebook to share educational resources
and collaborate on schoolwork, making learning more interactive and accessible (Kassem, 2013).
Small business owners also turned to Facebook to promote their products, reach more customers,
and grow their businesses without excessive costs (Ahmed & Ibrahim, 2016; Harris & Rae, 2009).

Building on Facebook’s broad social influence, a significant development has been the
establishment and expansion of Facebook groups in several domains by young Egyptians among
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which is travel, leading to the emergence of numerous travel-oriented groups (Yasser, 2023).
These communities function as an essential platform for exchanging travel advice, safety
recommendations, and support. In addition, young Egyptian women participate in travel groups
and have even established exclusive travel groups for women.

The widespread use of Facebook, especially following the 2011 revolution, had a huge
impact in shaping and influencing how young Egyptian women engage with travel (ElTayeb, 2022;
Yasser, 2023). Through Facebook specialised groups women interact to share travel experiences,
advice and information allowing them to discuss the constraints associated with their travel,
negotiate and ultimately overcome traditional social constraints (Kamel, 2022). This demonstrates
the significant influence of social media in improving the social connections and the self-efficacy
of young women in Egypt (Sharmin et al., 2021).

My interest in exploring the travel patterns of women in Egypt is deeply rooted in my
identity as a young Egyptian woman. This study is guided by my personal experiences and
observations as it is grounded within the cultural context of my home country — Egypt — where |
am rooted. Specifically, | am interested in the role of social media, particularly the widespread use
of Facebook especially after the 2011 revolution, in shaping and influencing how women engage
with travel.

The interest in researching young women’s travel in Egypt also stems from the impact
social media is having within the area of travel (Coulter & Roggeveen, 2012; Azer, 2015;
Schroeder & Gray, 2015). The influence of social media in creating a space for women to share
experiences and offer guidance is remarkable (Kavoura & Stavrianea, 2015). The rise of Facebook
travel groups, especially those focusing on female travellers and discussions about women’s
independent travel, highlighted the significant role of these online communities. They provide a
powerful platform for women to manage the complexities of travel, a topic closely tied to cultural
norms, particularly regarding parental permissions and cultural expectations, to share their travel
stories, and to seek advice (Sharmin et al., 2021; Kamel, 2022).

As an Egyptian woman, | have noticed the rise of specialised Facebook groups centred
around discussions on travel. Some of these groups are only exclusive to women. Through the
different groups whether being women exclusive or not, discussions about women’s travel without
being chaperoned or accompanied by a male relative have been evolving. This observation has

prompted me to reflect on the significance of these online communities and their impact on the



14

travel experiences of women in Egypt. During my daily life, | have recognised that these digital
platforms play a crucial role in providing women with a space to share their travel stories, seek
advice, discuss the unique challenges associated with their journeys whilst offering suggestions
and support about how best to address constraints related to travel.

Observing the constraints faced by young Egyptian women in their travel experiences,
particularly the constraints associated with obtaining parental permission, has motivated me to
probe into this conflict between societal norms and individual aspirations. The recurring theme
of persistent requests for approval sheds light on cultural norms that have traditionally limited the
independent travel of women in Egypt. However, this decision-making process is not
straightforward; it is shaped by complex social, familial, and cultural factors that influence how
different women recognise and negotiate these constraints. Given the role of social media as a
digital arena for social modelling, information exchange, and collective efficacy (Kavoura &
Stavrianea, 2015), its significance in shaping women’s travel-related independence becomes
particularly evident. This recognition informs my research interest in examining how these
layered interactions contribute to the reconfiguration of gendered mobility norms within Egyptian
society. Beyond understanding existing travel constraints, the study highlights the transformative
potential of social media to develop greater efficacy and independence, with implications for
future social change and policy aimed at enhancing women’s travel autonomy and negotiating
existing travel constraints. This transformative dimension is discussed and emphasised in the
research findings.

1.2 Problem statement

While travel is commonly regarded as a routine pursuit, this perspective unfortunately does
not extend universally to all young women in Egypt who live in a society that gives special
advantages and rights to men rather than women (Ghadami, 2012; Bown & Osman, 2017). Travel
poses numerous challenges for young Egyptian women, encompassing various factors such as
socio-cultural norms, religious beliefs, parental permissions, safety concerns, and economic
limitations. These factors have a huge impact on women’s ability to travel independently and shape
their experiences, both locally and internationally.

One of the primary constraints that young Egyptian women face when it comes to travel is
the profoundly established traditional gender roles and societal expectations. Brown and Osman

(2017) highlight the significant impact of these norms, which confine women’s mobility to familial
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or community settings. Consequently, women face limitations when it comes to getting outside
their immediate surroundings without the company or consent of their family or community.

Additionally, there are religious misunderstandings that promote restrictive views on
women’s ability to travel, especially within conservative interpretations of Islamic teachings.
These explanations reinforce the belief that women should travel only when accompanied by a
“mahram” — a male relative whom she cannot marry, such as a father or brother — thus limiting
their independence and freedom of movement (Baykal, 2023; Shakona et al., 2015). These
misunderstandings do not only restrict women’s access to travel opportunities but also contribute
to the reinforcement of patriarchal norms within Egyptian society and further deepening of the
existing gender disparities. Egypt’s social fabric is predominantly shaped by its religious
composition, where approximately 90-95% of the population identify as Sunni Muslims. While
Christians, mostly members of the Coptic Orthodox Church, constitute around 5-10% of the
population (CIA World Factbook, 2025). Both communities respond to cultural traditions in
different ways, yet conservative religious beliefs particularly within Sunni Islam often dictate
strict mobility restrictions for women, reinforcing patriarchal control. This religious and cultural
context is fundamental to understanding the complex environment in which young Egyptian
women’s travel decisions are made, highlighting the layered constraints they face and the
different social pressures influencing these decisions.

The necessity of obtaining parental consent represents a significant constraint, especially
for unmarried young women, who typically continue to live in the parental home until they get
married. This is also applicable to many divorced women who move back to live with their parents
after divorce. These close family living arrangement means that the young Egyptian women’s
freedom to travel independently is strongly influenced by parental authority. Women must often
ask for and receive permission to travel, which can feel limiting and weaken their sense of
independence. For married women, travel decisions may shift to involving the husband or extended
family, but control over mobility remains a central factor governed by family expectations.

While the requirement to obtain parental consent is often justified as a way to ensure
women’s safety and well-being, but it goes beyond physical safety, this norm is deeply rooted in
cultural values around family honour, social reputation, and gender roles. The family’s concern

over how a woman’s travel might reflect on their social standing places additional pressure on



16

women to conform to these expectations. In practice, this means that parental consent acts less like
a protective measure and more like a form of control over women’s independence and choices.

This control maintains the broader social structure that positions women as subordinate to
male authority figures within the family and community. Such control does not limit women’s
mobility but also shapes how they see themselves and their decision-making power. Researchers
such as EI Gamil (2018) have documented how these restrictions on travel reinforce patriarchal
power and keep women within restrictive regulated social roles.

Safety concerns present an additional constraint for young Egyptian women. The fear of
harassment and violence significantly limits their freedom of movement, particularly in public
spaces, thereby reducing their ability to independently explore and navigate their environments
(Brown & Osman, 2017). Consequently, women may find themselves in a position where they
must prioritise personal safety over engaging in educational, professional, or recreational activities
that entail travel. This situation further reinforces the existing gender disparities prevalent within
the society. Financial limitations also greatly influence women’s ability to engage in travel, as
restricted economic resources often serve as a barrier. EI Gamil (2018) underscores the connection
between economic disparities and gender inequalities. This intensifies the constraints faced by
young Egyptian women in accessing travel resources and opportunities, since women from
marginalised socio-economic backgrounds may encounter additional impediments to travel.

Investigating the role of online communities in supporting young women’s independent
travel, particularly in Egypt, an Islamic country within emerging markets, is increasingly crucial.
Previous studies have delved into how these communities assist women in addressing travel risks
and anxiety, providing psychological and social support (Karag6z, 2020). They serve as platforms
for women to connect, share experiences, and seek advice which is especially beneficial for solo
female travellers. Moreover, they offer an abundance of information and resources, aiding women
in their travel decision-making process (Simeon & Marton, 2016). The shared sense of belonging
and characteristics within these communities can further strengthen the support network for
women travellers (Kavoura & Stavrianea, 2015). The advantages these communities provide,
including information acquisition and experience sharing, significantly influence the participation
levels and attitudes of women travellers (Chung & Buhalis, 2008).

While previous research has examined Egyptian women’s solo travel (EI Gamil, 2018) and

the female tourist experience in Egypt as an Islamic destination (Brown & Osman, 2017), there
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remains a gap in understanding the constraints faced by young Egyptian women who seek
independent travel. Specifically, there is a lack of research exploring how these women utilise
social media, particularly online communities on platforms such as Facebook, to overcome these
travel constraints and increase their efficacy.

The present research addresses the research problem of exploring the role of social media,
specifically online communities such as Facebook travel groups, in helping young women who
face constraints in travelling to pursue their travel whilst reshaping the socially constructed gender
norms about travel. In doing so, different types of self-efficacy are developed by the young women
through their use of social media for travel purposes.

1.3 Research Aim

This study aims to explore how young women in Egypt use social media to facilitate their travel

1.4 Research Objectives
a- Explore the role of social media in helping young Egyptian women (who face travel
constraints) to pursue their travel
b- Examine the reshaping of socially constructed gender norms via the use of social media for
travel
c- Investigate how young women develop different types of self-efficacy through using social

media for travel purposes

1.5 Research questions
1- What are the main travel constraints facing young Egyptian women?
2- How do young Egyptian women (who face travel difficulties) employ social media to help
them overcome travel constraints?
3- What are the different types of efficacy developed across the different stages of travel?
4- What is the role of social media in affecting different types of efficacy across the different
stages of travel?
1.6 Significance of the Research
This research addresses the multi-layered travel constraints experienced by young Egyptian
women within a socio-cultural context bound by restrictive gender norms. Positioned at the
intersection of self-efficacy theory, leisure constraints theory, and constraint negotiation theory,

this research bridges an important gap in the literature, particularly by exploring how social media
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acts as a facilitator for constraint negotiation and self-efficacy development. Whereas, existing
self-efficacy literature has largely focused on internal belief systems, this study emphasises the
external influences especially digital social environments that shape and reinforce young women’s
efficacy in a conservative setting.

By investigating the role of Facebook travel groups, this research illustrates how vicarious
experiences and social modelling help in the development of collective and individual efficacy,
enabling young women to challenge societal restrictions on travel (Bandura, 1997; Loucks-
Atkinson & Mannell, 2007).

Theoretically, this research extends the conventional understanding of self-efficacy by
integrating dimensions of digital social interaction and collective agency, responding to critiques
about the individualistic framing of efficacy beliefs. It further refines leisure constraints theory by
addressing its limitations in non-Western contexts, highlighting how gendered cultural norms
intersect with intrapersonal, interpersonal, and structural constraints in the Egyptian context.

Moreover, it contributes to constraint negotiation theory by clarifying the cognitive and
behavioural strategies employed by young women to overcome travel barriers in a digital age,
highlighting the dynamic and negotiable nature of constraints. This comprehensive theoretical lens
offers new insights into the mechanisms of constraint negotiation and efficacy development,
(Crawford et al., 1991; Jackson et al., 1993).

From a managerial and practical standpoint, findings from this research shed light on the
role of social media platforms as enablers for young women’s independent travel and
independence. This points to important implications for tourism policymakers and marketing
professionals aiming to create inclusive travel experiences. For instance, recognising social
media’s dual function as both informational and motivational support can inform the design of
targeted communication strategies and digital community-building efforts that address specific
leisure constraints faced by women in conservative societies. Furthermore, tourism practitioners
can leverage these insights to develop interventions that promote gender-sensitive travel planning
resources. This knowledge becomes even more important in the post-pandemic context, where
virtual and hybrid interactions continue to influence travel behaviours (Karl et al., 2021).

1.7 Methodology
In order to fulfil the research’s aims and objectives, two distinct (but linked) qualitative

studies were undertaken, following an exploratory methodology. Each qualitative study was
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preceded by a pilot study. Performing a pilot study before each of the two main studies helped
refine the methods, identify issues, and improve the quality and feasibility of the main studies.

In seeking to examine the travel constraints faced by young Egyptian women, in addition
to examining how these constraints are overcome, this study adopts an interpretive epistemological
approach. It offers a netnographic study, followed by in-depth semi-structured interviews that
further revealed the travel obstacles and how best to overcome them, while also highlighting the
role of Facebook travel groups across the various stages of the travel experience. These findings
will have potential implications for travel industry experts.

1.8 Scope and limitations

Despite the study’s comprehensive exploration of young Egyptian women’s travel
constraints and the enabling role of social media, multiple limitations must be acknowledged. The
primary limitation arises from the study’s qualitative design, focusing on participants active in
Facebook travel groups who were willing to engage openly with the researcher. This sample bias
means the findings reflect experiences of digitally literate, socially connected women who may
already possess higher self-efficacy and negotiation skills. Thus, the perspectives of less
connected, more marginalised, or rural women who might face even greater constraints are
underrepresented. This limits the ability to generalise findings to the broader population of young
Egyptian women, especially those outside urban areas.

Geographically and socio-culturally, the study overrepresents women from urban regions
and more educated backgrounds, where social media adoption is higher and norms may be
gradually shifting. Women living in conservative or rural environments may experience stricter
structural and interpersonal constraints that are not fully captured in this study. These limitations,
combined with the context of ongoing socio-political and technological changes in Egypt, suggest
that the study’s findings reflect a particular moment and social condition and may evolve with

changing norms and digital landscapes.

Rapid shifts in social media use and technological platforms pose another limitation. The role of
Facebook travel groups as transformative digital communities detailed in this research may shift
as platforms evolve or new tools emerge. Moreover, the study’s focus on women who have
successfully negotiated travel constraints means experiences of those who continue to face
negotiation failures in negotiating the faced constraints are not captured. These limitations

highlight opportunities for future research to expand to more diverse populations, adopt
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longitudinal and mixed-method designs, and explore the role of emerging digital influencers and
platforms in facilitating young women’s independent travel across different contexts.
1.9 Chapter summary and structure of the study

Chapter One offers an overview of the research topic, emphasising the significance of
understanding young Egyptian women’s travel experiences within a socio-cultural context
marked by traditional gender norms and the rising influence of social media. It provides
background on the role of Facebook and its travel groups in supporting young Egyptian women
to negotiate travel constraints. The chapter then defines the research problem, outlines the aim,
objectives, and specific questions guiding the study. This is followed by a brief description of the
qualitative methodology, involving netnography and interviews, used to explore these dynamics.
Finally, it concludes with a concise roadmap of the study structure, orienting readers to the content
and flow of the upcoming chapters.

Chapter Two provides a detailed background for the research, beginning with an overview
of Egypt’s unique socio-cultural landscape, including its rich history, diverse population, and
economic challenges. It then explores the complex gender dynamics in Egyptian society, focusing
on how traditional roles, religious influences, and patriarchal structures shape women’s
experiences, particularly in relation to travel. The chapter further discusses the significance of
tourism and travel in Egypt’s economy and social fabric, highlighting how gender continues to
influence travel behaviours and opportunities. Finally, the chapter examines the rise of social
media and its strong presence among Egyptian youth, emphasising how platforms such as
Facebook have become vital spaces for information exchange, community building, and the
negotiation of travel constraints among young people, especially women. The main conclusions
underline that this social context frames the study’s investigation into young Egyptian women’s
travel experiences and their use of online communities.

Chapter Three provides the conceptual and theoretical framework for this research. It
reviews the main theories underpinning the study, starting with self-efficacy theory, which
explains how individuals develop confidence in their abilities. It then examines leisure constraints
theory to frame the constraints Egyptian women face in their pursuit of independent travel,
followed by constraint negotiation theory highlighting the strategies used to overcome these
constraints. The chapter discusses social media’s role, especially of Facebook travel groups, in

providing a space for support, information sharing, and role modelling that strengthens both
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individual and collective efficacy. It concludes by synthesising these perspectives into a
comprehensive theoretical lens to understand young Egyptian women’s travel constraints and
responses within a digitally connected, gendered context.

Chapter Four outlines the philosophical foundations of the research and its adoption of an
interpretivist paradigm. It outlines the qualitative design, combining netnography to study online
social media interactions and semi-structured interviews to gather in-depth personal stories. The
chapter addresses participant selection, data collection, thematic analysis, and ethical
considerations, emphasising cultural sensitivity and reflexivity.

Chapter Five presents the analysis and findings of the netnographic study. It begins with
an introduction to the method’s relevance for studying online communities. It then discusses the
research design and approach, followed by the selection criteria for choosing Facebook travel
groups. The chapter discusses the data collection procedures and concludes with a description of
data analysis methods.

Chapter Six presents the analysis and findings of the in-depth semi-structured interviews.
It begins by introducing the purpose and significance of using semi-structured interviews, then
explains the sampling strategy and recruitment process for selecting participants who meet the
study criteria. The chapter outlines the data transcription, translation, and thematic analysis
procedures employed to interpret the qualitative data.

Chapter Seven provides a comprehensive overview of the different constraints faced by
young Egyptian women in their pursuit of independent travel. The chapter also highlights the
diverse strategies women employ to negotiate these constraints, emphasising the crucial role
social media plays as a platform for support, information exchange, and efficacy development.
Finally, it presents an integrated research model (see Figure II) that illustrates how these
constraints and strategies interact dynamically, facilitated by digital spaces, to shape women’s
travel experiences and promote the ongoing development of efficacy in a restrictive environment.

Chapter Eight interprets the key research findings by relating them to the research
questions and existing literature. It discusses how social media supports young Egyptian women
in negotiating travel constraints and developing self-efficacy. The chapter also addresses the
broader implications and contributions to theory and practice, acknowledges the study’s
limitations, and suggests directions for future research, providing a comprehensive understanding

of the subject within its social and digital context.
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Chapter Two: Social Context

This chapter explores the broader social context of the study, focusing on Egypt. It is
divided into five key sections. First, it provides a general overview of Egypt, setting the stage for
the research. Second, it examines the complex interplay of gender dynamics within Egyptian
society. Third, it explores the unique experiences of Egyptian women in travel, considering the
cultural, social, and economic factors at play. Fourth, it discusses the role of gender within the
context of the tourism and travel industry in Egypt. Finally, it delves into the digital age, exploring

the impact of social media on tourism and travel, especially among young Egyptians.

2.1 Country background

Egypt is a country with a rich historical past that demonstrates the resilience and cultural
diversity of human civilisation. Egypt, officially known as the Arab Republic of Egypt, is the 14"
most populous country in the world (Worldometer, 2024) with a population of over 108 million?
(CAPMAS, n.d.). It is an Arab nation located in the North-Eastern corner of Africa and South-
Western Asia. It is bounded on the North by the Mediterranean Sea, on the East by Palestine and
Israel, on the South by Sudan, and on the West by Libya (Egypt Location, 2009). The country has
a history that covers thousands of years, showcasing its remarkable ancient civilisation through
iconic pyramids, temples, and monuments that line the Nile River (Gemmill, 1928). The Nile
River, a crucial resource for Egyptians throughout history, has provided essential water for
farming, transportation, and daily life. In this context, Egypt is often referred to as the “gift of the
Nile”.

Egypt’s population of over 100 million people reflects the rich cultural heritage and
diversity found within the country. People from different ethnic backgrounds and geographical
regions contribute to the complexity of its demographic profile. Most of the country is desert, so
about 95% of the population is concentrated in a narrow strip of fertile land along the Nile River,
which represents only about 5% of Egypt’s land area (CAPMAS, n.d.). Population growth
rates, despite their decline, continue to present major challenges for infrastructure, healthcare, and

socio-economic development.

L As of December 18, 2025.
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Egypt’s history is a mix of ancient civilisation, periods of foreign domination, and ongoing
development. The story starts in the rich Nile River Valley, where an ancient civilisation emerged
and still holds the world’s fascination (Willems & Dahms, 2017). During the Old Kingdom (2700-
2220 B.C.), also known as the “Age of the Pyramids,” the Egyptians constructed the iconic
pyramids, demonstrating their outstanding architectural ability (Sabbahy, 2020). During the New
Kingdom (1550-1070 B.C.), Egypt experienced a period of great prosperity and power. This was
achieved through successful military campaigns and the efficient management of its armed forces,
which allowed Egypt to establish itself as a strong presence in the ancient world (Shaw, 2003).
During this time, temples and monuments were built, showcasing the wealth and influence of
Egypt. Egypt’s ancient heritage never fails to impress historians, archaeologists, and visitors,
providing an everlasting glimpse into a civilisation that has shaped the course of history (Kamil,
1996).

Nevertheless, the history of Egypt extends beyond its ancient times. Various foreign
conquests, such as the Persian conquest in 525 B.C., the Greek conquest in 332 B.C., the Roman
conquest in 31 B.C., and the Arab invasion in 642 A.D., have greatly influenced the cultural
landscape of the nation. Egypt’s historical trajectory was shaped by the rise and fall of dynasties
such as the Ptolemaic dynasty (305-30 B.C.) and the Mamluk dynasty (1250-1517), the spread of
Christianity and Islam, and the fluctuation of trade routes and empires (Asante, 2002). This
resulted in a wide range of influences and traditions.

The modern era, beginning in the early 20th century, witnessed the emergence of
nationalism, revolution, and instability in politics, as Egypt faced the difficulties posed by colonial
rule and foreign dominance. From the nationalist enthusiasm of the 1952 revolution to the
turbulent consequences of the Arab Spring in 2011, Egypt’s modern history showcases the
unwavering spirit and resilience of its citizens to create their own path despite challenging
circumstances (Mellor, 2015). The events of 2011, known as the Arab Spring, was a series of
popular uprisings across the Middle East and North Africa against the political regimes of that era.
In Egypt, the protests led to the resignation of Hosni Mubarak’s regime, and the establishment of
a transitional military council (Mellor, 2015). These events had a significant impact on Egypt’s
social and economic landscape, as well as its international relations.

Despite these political disturbances, Egypt’s cultural identity is largely rooted in its

religious traditions (Asante, 2002), a factor that plays a vital role in fostering community cohesion
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and shaping individual identity (Asad, 2015). The Islamic religion, widely practised by most
Egyptians, infuses many aspects of daily life with spiritual meaning, from the call to prayer heard
from the minarets to the celebration of religious holidays (Starrett, 1998). In addition to Islam,
Egypt has a notable Christian minority, mainly consisting of Coptic Orthodox Christians, whose
rich history dates to the seventh century pre-Islamic era. (Philips, 2023). Aside from religious
aspects, Egypt’s cultural scene is filled with a diverse array of arts, music, cuisine, and festivals
that showcase a fusion of Mediterranean, African, and Middle Eastern influences. The attractive
melodies and rhythmic beats of traditional Arabic music reflect the rich cultural expressions of
Egypt’s diverse population (Nelson, 2011).

Egypt’s economy is diverse, encompassing various sectors such as agriculture,
manufacturing, services, and tourism. Agriculture has a significant impact on the economy, as
major crops such as cotton, rice, and wheat make substantial contributions (EI-Enbaby et al., 2016).
Egypt also has the Suez Canal, an essential waterway connecting the Mediterranean Sea to the Red
Sea and which plays a crucial role in Egypt’s economy by generating substantial toll revenues
(Turekulova, 2020). However, the recent geopolitical instability in the Middle East and Red Sea
region highlighted the potential risks to the country’s economy. The attacks on shipping in the Red
Sea by the Houthi have led to the decline of the canal revenues by almost half in the year 2024
dropping to $340 million in the year 2024 compared to $650 million in 2023, as many vessels have
diverted their route via the Cape of Good Hope (Rodriguez-Diaz, E. at al., 2024).

Tourism is also another source of revenue to Egypt. It has always been vital for the
Egyptian economy. The sector is diverse and attracts millions of visitors who are interested in the
country’s rich history, magnificent archaeological sites, and stunning Red Sea resorts (Derbali,
2020). Nevertheless, in the last few years, the industry has encountered difficulties resulting from
political instability and security concerns that followed the 2011 political uprising and the
subsequent events (Bakota et al., 2022).

Over the past few years, the Egyptian government has taken steps to implement economic
reforms with the goal of stabilising the economy, reducing subsidies, and attracting foreign
investment. These reforms have implemented various measures such as currency devaluation,
subsidy cuts, and fiscal consolidation efforts. Despite these efforts, Egypt still struggles with
economic challenges such as high rates of youth unemployment, inflation, and income inequality

(Mabrouk et al., 2020). The COVID-19 pandemic has had a significant impact on the economy,
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especially the tourism sector, because of travel restrictions and a decline in international travel
(WTTC, 2022). However, the government remains committed to advancing infrastructure projects,
including the development of the new capital east of Cairo, in order to foster economic growth and
progress.

Overall, Egypt is a country with a rich cultural heritage that has existed for thousands of
years. However, it also faces significant socio-economic and political challenges as it strives for
development and stability. Egypt faces numerous challenges, such as high unemployment rates,
poverty, and political instability. Nevertheless, despite these challenges, Egypt perseveres and has
always had a remarkable position within its region. Within such a context, it is particularly
essential to explore the status of women and gender dynamics in Egypt. Shedding light on and
understanding the challenges faced by women and the efforts being made to address those
challenges, specifically in the economic sector, is crucial for developing an inclusive and equitable
society.

2.2 Gender Dynamics in Egypt

Gender is defined by the World Health Organization (WHO) as the socially constructed
characteristics (expectations set by societies) of women and men — such as norms, roles and
relationships between groups of women and men (2011). Socially constructed gender norms,
defined as the behavioural expectations shared by a group of people (Gibbs 1981; Thibaut &
Kelley 1959 as cited in Heide & John, 1992), differ across cultural groups (Yang & Tavakoli,
2016). For instance, what is considered as accepted, rejected, or risky in one society may not be
perceived as the same in another (Lupton, 2013). Gender is different from the biological
differences between the sexes (Swain, 1995) as it encompasses psychological, social and cultural
aspects of maleness and femaleness (Wilkinson & Pratiwi, 1995).

Gender associated roles can vary from one society to another, as well as across time and
place (Lorber & Farrell, 1991; WHO, 2017). Like culture, gender is a human production and is not
pre-defined by nature (West & Zimmerman, 1987 as cited in Lorber, 1994). For example, when a
baby is dressed in blue, this translates to the sex-association of a boy. Gender is defined as the
systems set by societies rather than people (Swain, 1995). It is a socially organised system
concerned with the process of creating unique statuses for the assignment of rights and
responsibilities within societies (Lorber, 1994). The gender system includes processes that define

males and females as different in social contexts and justifies inequalities due to gender differences
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(Ridgeway & Lovin, 1999). Gender construction begins at birth based on sex type, and from then
on, gender norms and expectations are informally enforced (Lorber, 1994). The construction of
gender should be seen as a dynamic process that can assign new meanings to behaviours within
different situations (Carvalho et al., 2017).

Egypt has a complex relationship with gender that reflects an intersection of socio-political,
religious, and cultural factors. Over time, Egyptian society has been characterised by a patriarchal
structure, where men have traditionally held positions of power and influence in both public and
private domains (Akhter et al., 2023). Nevertheless, societal attitudes, legal reforms, and activism
have gradually brought about changes in gender dynamics, although there are still ongoing
challenges and disparities (Hassan, 2019).

In Egypt, traditional gender roles have long been established, with men typically taking on
the role of breadwinners and women primarily focusing on domestic responsibilities and childcare.
These roles, along with the attitudes towards women, have been strongly influenced by cultural
norms and supported by interpretations of Islamic teachings (Hassan, 2019). Although Islam
highlights the spiritual equality of men and women, the interpretation of religious texts and societal
norms has frequently led to the establishment of patriarchal systems that prioritise men’s role as
providers and protectors of the family (El-Safty, 2004). Such patriarchal interpretations have
frequently dominated, leading to gender-based discrimination and disparities (EI-Safty, 2004) in
Egypt.

As per the United Nations Development Programme (UNDP) (2023), the Arab region has
the second highest gender disparity globally, after South Asia. Women in the Arab world
experience much lower salaries and have a lower representation in the workforce. Furthermore,
there is a significant level of dominance exercised by male family members over females. A study
conducted by Nasr (2010) revealed that Egyptian women generally have fewer opportunities to
independently handle their financial holdings. This control extends to matters such as marriage
(Tucker, 1993). This control is considered as the right of male family members to safeguard the
family’s name and reputation.

In 2023, Egypt was ranked among the top countries globally in terms of gender inequality,
as indicated by the Global Gender Gap Index (GGI). The GGI assesses gaps between women and
men in various aspects, including economic participation and opportunity, educational attainment,

health and survival, and political empowerment in 146 countries. Egypt’s ranking was 134" with
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a parity score of 0.626. Despite the progress made in increasing the participation of women in the
economy, Egypt, along with other populous Middle Eastern countries such as Morocco, Algeria,
and Tunisia, still lags behind in terms of educational parity (WEF, 2023). These countries have the
lowest parity scores on the education subindex, as well as the lowest literacy rates among countries
in the Middle East.

Education has a significant impact on the way gender dynamics are shaped in Egypt.
Despite progress in educational opportunities (EI-Badawy, 2015; Elsayed & Marie, 2020) and the
increase in female literacy rate to 68.9% in the year 2022 compared to 57.8% in the year 2006,
there are still significant inequalities, particularly in remote and underprivileged regions (El-
Badawy, 2015). This is reflected in Egypt having one of the lowest education subindex scores
across the globe. Moreover, there is often a societal pressure on women to prioritise domestic
responsibilities rather than focusing on their education and career, which can restrict their chances
for progress (Hassan, 2019).

Gender disparities are also apparent in the field of economic participation with Egypt
ranking the 140" country in terms of women’s economic participation and opportunity (WEF,
2023). Despite the progress made in education, the underrepresentation of women in the labour
market remains a significant concern in Egypt and the Arab world as a whole (Barsoum, 2019).
This situation creates a “paradox” for the Arab countries in the Middle East whereby the increased
access to education is not matched by an increase in women’s participation in the labour market
(World Bank, 2012). Women in Egypt encounter various challenges when it comes to joining the
workforce, such as restricted job prospects, wage disparities, and unfair treatment. In addition, the
informal labour sectors, which employ many women, suffer from a lack of legal protections and
job security, which further increases their vulnerabilities (Barsoum, 2019).

In the realm of politics, the representation of women remains low, even with constitutional
steps towards gender equality (Khodair & Hassib, 2015). Women continue to encounter
considerable challenges that hinder their complete participation and leadership in politics, such as
societal expectations and political hurdles. In Egypt, women frequently find themselves restricted
to certain roles and encounter a “glass ceiling” that hinders their chances of reaching high-ranking
positions (Chisholm-Burns et al., 2017). There are also extra hurdles stemming from the dominant

patriarchal mindset that frequently doubts women’s participation in politics. Women activists face
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significant challenges due to the very limited institutional resources available to them, as the
military maintains tight control over all political power (Mansour, 2021).

Despite the prevailing inherited societal expectations that limit women in Egypt, they have
made progress in diverse areas such as education, employment, and politics (Hassan, 2019). In
recent decades, specifically from the 1950s onwards, the expansion of educational and economic
opportunities has enabled numerous women to pursue professional paths beyond their households
and engage more actively in the public sphere. Nevertheless, women still encounter systemic
obstacles, such as biased laws and societal beliefs that hinder their complete engagement and
progress. The role of women in the Egyptian society is also shaped by wider socio-economic
factors, such as urbanisation, globalisation, and political developments (Assaad, 2002; Moghadam,
2010; Mansour, 2021; Yozevia, 2023). Urban areas, such as Cairo and Alexandria, often showcase
a wider range of social diversity and opportunities for women in comparison to rural areas, where
traditional norms may have a stronger influence (Keo et al., 2022).

Beginning in the early 20th century, Egyptian women increasingly mobilised to challenge
gender-based discrimination and advocate for their rights. Several factors have led to significant
progress in areas such as women’s education, healthcare, and legal protections against violence
and discrimination (Christopherson et al.: 2022, Kato, 2017). These include the efforts of civil
society organisations, women’s rights activists, and legal reforms. Nevertheless, deeply ingrained
patriarchal beliefs and systemic disparities still present significant challenges to attaining gender
equality in Egypt (Kato, 2017; Hassan, 2019).

Violence against women is a widespread problem in Egypt, including different forms such
as domestic violence, sexual harassment, and female genital mutilation (Abouelenein, 2022).
Victims often face discouragement from reporting incidents or seeking help due to cultural taboos
and societal discrimination, which only adds to cycles of abuse and no adverse consequences for
the abuser(s) (Rateb, 2017). Despite the prevalence of challenges against gender equality in Egypt,
significant advances have been made. Such progress is witnessed through legal reforms, advocacy
efforts, and awareness-raising campaigns, to address issues such as violence against women,
women’s rights, and women’s political participation (Al-Sharmani, 2017; Fernendez, 2018).

Legal protection for women who are victims of gender-based violence has been provided
through different laws such as the Domestic Violence Law of 2015 and the Sexual Harassment

Law of 2014 (Reda, 2018). These laws criminalise gender-based violence with different penalties
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according to the severity of the offence by the perpetrators. Although the application of these laws
is not yet totally strict; however, having such laws have already sent the message that such crimes
against women are no longer tolerated (UNWOMEN, 2018). Civil society organisations, women’s
rights activists, and community groups are vital in driving change and challenging patriarchal
norms and the conception of women as “second class citizens,” a metaphor that is often used to
refer to and describe the pressure on women by society (Moghadam, 2023). These groups are
dedicated to raising awareness, empowering women, and promoting gender equality in Egyptian
society through advocacy, education, and community mobilisation.

Although women’s rights advocates and society organisations are actively working to
change the prevailing cultural norms with regards to gender equality and the strongly reinforced
patriarchal structures, addressing the issue of women’s freedom of mobility and travel is still an
area that needs sustained and significant efforts (Tawfik et al., 2023). Limitations on Egyptians’
women travel, which are mostly the result of societal pressures and cultural expectations, have a
big impact on women’s self-sufficiency, economic opportunities, and overall well-being (Khalil,
2021). More efforts are still needed towards creating an equitable environment where women can
freely move and fully participate in all aspects of the society.

2.3 Egyptian women and travel

The issue of Egyptian women’s access to travel and mobility has been a topic of ongoing
analysis, reflecting an interplay of cultural norms, legal restrictions, and societal expectations.
Over time, societal expectations have often limited women’s freedom of movement in order to
safeguard their well-being and uphold their family reputation (Khalil, 2021). This cultural
requirement of female modesty has strong historical foundations in Egyptian society, shaping
customs such as the practice of chaperoning, where women are accompanied by male relatives
when going outside the home, especially in traditional rural regions (Badran, 1996; Barakat, 2016).

Legal restrictions have long been a major obstacle to women’s travel in Egypt. Until 2000,
Egyptian women had to seek approval from a male guardian, usually a father or husband, to acquire
a passport or travel overseas (Barakat, 2016). This requirement, as stated in Egypt’s legal
framework, reflected traditional norms that restricted women’s independence and ability to make
decisions about travel. Although the removal of this requirement was a major advancement toward
achieving gender equality, cultural norms and family pressures still hinder women’s ability to

travel freely (Kato, 2017). For example, women may lack the necessary support systems, such as
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childcare or financial assistance, to enable them to travel independently. Additionally, in certain
social circles, women who travel independently may face social stigma or disapproval from their
families or communities (Khalil, 2022).

However, despite these challenges, significant changes have taken place leading to
increased gender equality in travel and mobility. Better educational and economic opportunities
have given Egyptian women the power to ask for their independence and explore travel for
educational, professional, or leisure purposes (Tawfik et al., 2023,). In addition, the progress in
technology and social media has made it easier for women travellers to connect with each other,
allowing them to share information, resources, and support (Karatsoli & Nathanail, 2020). Social
media has had a significant impact on the travel experiences of Egyptian women. Social media
platforms have created spaces for women to connect, share stories, and come together for social
change (Osman & Rafique, 2023; ElTayeb, 2022).

Despite these advancements, it is important to recognise that women from marginalised
communities encounter multiple obstacles when it comes to travelling. Various factors, including
social class, level of education, and geographical location, can intensify existing difficulties, which
can restrict access to resources and opportunities for women from disadvantaged socio-economic
backgrounds or rural areas (Sadiqi, 2016). Tackling these inequalities necessitates comprehensive
approaches that prioritise equal treatment, inclusivity, and ensuring that all women have access to
resources and opportunities.

In addition, although there have been improvements in legal reforms that aim to enhance
women’s travel opportunities, there are still significant challenges when it comes to implementing
and enforcing these changes. For instance, although the requirement for male guardianship to
obtain a passport was lifted in 2000, there are still reports of women facing resistance or
bureaucratic obstacles when trying to exercise their travel rights independently (Sadigi, 2016). In
addition, cultural norms and familial expectations still play a role in shaping women’s decisions
and experiences when it comes to travel. This is reflected in a study conducted by the Arab
Barometer in 2019 that indicates that only 39% of the respondents believe that an Egyptian woman
should travel independently. Ultimately, the travel experiences of women in Egypt demonstrate a
complex interaction between various cultural, religious, legal, and socio-economic elements.

Despite progress in promoting gender equality in travel and mobility, obstacles remain due to
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deeply ingrained patriarchal norms, legal limitations, and societal pressures., including women’s

tourism and travel.

2.4 Tourism and travel

Prior to the pandemic, travel & tourism was among the world’s largest economic sectors,
encompassing direct, indirect, and induced effects. It represented a significant portion of global
economic activity, contributing to one in every four new job opportunities worldwide, comprising
10.3% of total employment (333 million jobs), and contributing 10.3% to the global GDP (USD
9.6 trillion). In 2019, international visitor spending amounted to USD 1.8 trillion, equivalent to
6.8% of total exports (WTTC, 2022). However, the global COVID-19 pandemic impacted the
sector drastically, causing it to slow down until it began to recover in 2021. In 2024, tourism
generated an income of US$7.1 billion, representing 7.6% of the global GDP and creating 293
million jobs, equivalent to one in 11 jobs in the global economy (WTTC, 2024). In 2024, the travel
and tourism sector’s GDP contribution grew 8.5% to reach $10.9 trillion, surpassing 2019 levels
by 6%. Travel providers created 20.7 million new jobs, bringing the total to about 357 million
worldwide (WTTC, 2024). International travellers continued shopping, exploring, and dining out,
spending an additional 11.6% compared to 2023, although it remains 1.3% below the pre-
pandemic spending peak in 2019 (WTTC, 2024).

Travel and tourism serve as a catalyst for socio-economic development, job creation, and
poverty reduction, leading to prosperity and positive social impacts, including opportunities for
women, minorities, and youth. Its benefits extend beyond direct contributions to GDP and
employment, reaching throughout the entire travel ecosystem and into supply chain linkages with
other sectors (Ashley et al., 2007). The impact of the COVID-19 pandemic highlighted the
significant importance and positive role played by the travel and tourism sector. In 2020, the
industry suffered a substantial loss of 62 million jobs, resulting in a global workforce reduction to
just 271 million individuals. This translated into an 18.6% decline in employment across the sector,
with Small and Medium-Sized Enterprises (SMEs), constituting approximately 80% of all
businesses in the sector, being particularly affected (WTC, 2022). Vulnerable demographics such

as women, youth, and minorities experienced a disproportionate share of these job losses.
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2.5 Tourism and gender

Tourism impacts, and is impacted by, global and gender relations (Swain, 1995). A century
ago, it was not socially acceptable for Western women to travel, and certainly not unaccompanied
by their family or husband (Lattimore & Wilson, 2017). By challenging societal and gender norms
at the time, Western women succeeded in gaining the opportunity to travel both at home and abroad
(Lattimore & Wilson, 2017). The Western tourist experience has been the focus of a large
proportion of tourism gender studies so far, highlighting the necessity for studies in non-Western
contexts in order to capture a wider range of cultural backgrounds and gender norms (Yang et al.,
2017).

All aspects of society are naturally gendered, and tourism is no exception (Lattimore &
Wilson, 2017). The importance of gender studies in tourism is significant, as numerous researchers
argue that tourism experiences are influenced by our understanding of the social construction of
gender (Hall et al., 2003). Tourism is a social construct founded upon the inter-relationships
between producers and consumers. Gender differences influence how tourists interpret tourist
locations and make symbolic associations with these places (Squire, 1994). In sociology, gender
is regarded as a significant explanatory variable that influences opportunity and behaviour. In
1995, Swain advocated for a feminist perspective in tourism research, emphasising the importance
of gender as a critical variable in the analysis of human relations. Women and men participate
differently in the consumption and construction of tourism (Figueroa-Domecq et al., 2015).

Even though Western women are now freer to travel, women in other parts of the world
still need to negotiate their freedoms on an everyday basis. The concern about women’s travel still
pertains, and the issue is always open to discussion and debate (Lattimore & Wilson, 2017).
Women’s travel does not take place in isolation from society, culture or politics. It always has, and
always will be, very much a gendered phenomenon (Lattimore & Wilson, 2017). Women’s
motivations, needs, and preferences in travel are different from those of men. In contrast to male
travellers, who tend to be motivated by competitive or exploitative experiences, female travellers
are inclined to pursue reflective, emotional, and spiritual encounters (Humberstone & Collins,
1998). Through travel, women search for their self-identity and are empowered by the increased
confidence they gain through different travel experiences (Myers, 2017). Gender remains essential
in determining freedom to travel. In leisure, women remain relatively more constrained than men.

For men, employment is the major constraint to leisure travel, whereas for women, family
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responsibilities and spousal/family dominance are additional constraints (Khan, 2011). In some
cultures, within less developed countries, women are starting to question their role in society and
see tourism as a means of expressing their skills in the labour market (Ahmad, 2015 ; Abou —
Shouk et al., 2021).

Tourism creates an area in which women can practice resistance to oppressive gender roles
and, in doing so, they empower themselves (Berdychevsky et al., 2013). Despite progress in
promoting gender equality in travel and mobility, obstacles remain due to deeply ingrained
patriarchal norms, legal limitations, and societal pressures. However, social media have facilitated
the ease with which female travellers can communicate with one another and share resources,
information, and support (Karatsoli & Nathanail, 2020). Social media platforms have fostered an
atmosphere in which women are able to participate, share personal experiences, and come together
in support of societal advancement (ElTayeb, 2022; Osman & Rafique, 2023;), A situation that,

relatively, led to a change in the landscape of Egyptian women’s travel.

2.6 Social media, youth and travel

Social media is described as a global phenomenon. There are billions of social media users
worldwide and this number keeps on growing (Statista, 2025). The reach of social media is
extensive. Social media and the internet go in parallel, as seen by the growing use of online
networks in parallel with the world’s growing digital population. As of October 2025, there were
6.04 billion internet users worldwide, which amounted to 73.2 percent of the global population.
Of this total, 5.66 billion, or 68.7 percent of the world’s population, were social media users
(Statista, 2025). Social media has an impact on almost every aspect of people’s lives, enabling
users to connect with like-minded individuals and share relevant information (Duong, 2020). They
also affect how companies run their services, promotions, and transactions (Bhimani et al., 2019;
Appel et al., 2020). Social media platforms are now used for everyday communication, dating,
business, and politics extending beyond the initial thought of just being online social spaces.

Although there have been various definitions for social media, a formal unified definition
is still elusive (Lawson, 2022). Some definitions of social media are straightforward and focus on
how its messages are constructed. For example, Russo et al. define social media “as those that
enable online communication, networking, and/ or collaboration” (2008, p. 22). Other definitions
of social media revolve mainly about being digital technologies that emphasise content and
engagement created by users. These include Chan and Guillet’s definition of social media as “a



34

group of internet-based applications that exist on the Web 2.0 platform and enable the internet
users from all over the world to interact, communicate, and share ideas, content, thoughts,
experiences, perspectives, information and relationships” (2011, p. 347). Another definition of
social media emphasises the fact of it being a digital technology and highlighting the features that
could be used by its users; it was developed by Kaplan and Haenlein in 2010. They define it as
“media (that) includes a different kind of Internet-based applications which build the ideological
and technological foundations of Web 2.0 and allow users to create the content and exchange that
with other people through the Internet” (p. 61). Other social media definitions place emphasis on
differentiating social media from traditional media being “any interactive communication medium
that enables two-way interaction and feedback and being characterized by real-time interaction
capacity, decreased privacy, a sense of propinquity, quick reaction times, and the ability to ‘time
shift,” or engage the social network whenever necessary for each individual member” (Kent, 2010,
p. 645). In general, social media is a category of Internet-based applications that capitalise on the
technological principles of Web 2.0. Social media enables its users to share, edit, create, and
communicate online content. This content may consist of text, images, videos, audio, or a
combination of these.

Social media and social networking are two terms that are highly related but not similar
though are sometimes used interchangeably. Scott (2015, p. 56) clearly differentiates between the
two saying that social media is the broader umbrella and is defined as “the superset of how we
refer to the different media that people use to socially connect online. While social networking is
“a subset of social media and refers to how individuals interact and communicate on the different
social media platforms such as Facebook, LinkedIn, or similar” (Scott 2015, p. 56). In providing
a networking function, social media users communicate in a one-to-many format whereby a
consumer’s post can communicate information and sentiments to hundreds of other consumers
instantaneously (VanMeter et al., 2015). Although social networking sites are considered the most
popular type of social media, other consumer review sites, content community sites, wikis, internet
forums, and location-based social media must also be considered (Zeng & Gerritsen, 2014). The
expansion of electronic social media is generally considered Web 2.0’s main asset (Munar &
Jacobsen, 2013).

Social media are strong channels that link users within a social community (Bandura,

2001a). Such social networks provide platforms through which participants share ideas, knowledge
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and aspirations about topics of common interest. Groups on social media provide support to
members that helps contribute to the self-efficacy of both the individual and the group via social

media’s role in helping to achieve goals that are perceived to be challenging to group members.

Youth use social media channels to create environments in which they can feel a sense of
belonging and through which they can interact with each other on a daily basis (Park et al., 2009).
Social media platforms have become a powerful social tool for online communications, allowing
travellers to interact and share their views, to collaborate and to contribute to the full sharing of
travel experiences (Sotiriadis, 2017). For young travellers, peer-to-peer communication on social
media has become extremely influential (Bolton et al., 2013). Moreover, youth from emerging
countries are more likely to use social media compared to their counterparts from developed
countries (Pew Research Center, 2018).

Online travel communities existing on different social media platforms are described as
platforms for travellers to obtain trip information, find travel companions, provide travel tips or
simply share interesting experiences (Kunz & Seshadri, 2015). Although the members of online
community groups are strangers, they often share high levels of personal information
(SanchezFarco & Rondan-Cataluna, 2010). In contrast to online community networks that build
on preexisting social relations (Boyd & Ellison, 2008 as cited in Kunz & Seshadri, 2015), members
of online travel communities are often strangers, yet they focus on sharing their personal travel
experiences (Kunz & Seshadri, 2015). When strangers connect via online communities in this
manner, they serve as valuable travel information providers. Brown and Reingen (1987)
demonstrate that active information seeking is likely to happen among weak (i.e., by strangers)
rather than strong tie sources (i.e. close friends) (Kunz & Seshadri, 2015). Individuals are also
more likely to acquire information from others whom they can relate to and share similarities with
such as age and gender (Wood & Bandura, 1989).

In search of travel experiences, youth join travel groups on social media to get advice,
search for information, look for support and network with members who share travel interests
(Bizirgianni & Dionysopoulou, 2013). Interactions, information exchange and reciprocity between
youth members within Facebook travel groups is a typical example of the network interactions that
lead to knowledge acquisition (Bandura, 2001b) and is considered to be the main activity
performed via virtual networks (Chiu, Hsu & Wang, 2006). Customised messages, such as those
shared on Facebook travel groups, have a higher level of recall by the recipient than generalised
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widely disseminated ones. Such tailored and topic specific messages increase the level of influence

on the recipient’s behaviour as they are perceived to be of higher reliability (Kreuter et al., 1999).

Conclusion

The chapter provided a comprehensive background on the social context of the study,
which is Egypt showing its uniqueness in terms of geography, history, culture, and society. It then
discussed the gender dynamics within the Egyptian society with a focus on the experiences of
Egyptian women with respect to travel. It also addressed the role of gender within the context of
the tourism and travel industry. Finally, it provided a review on social media and highlighted its
impact in the travel consumption of young Egyptians.
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Chapter Three: Literature Review

This chapter discusses the study’s theoretical lens which includes the self-efficacy, the
leisure constraints and the constraints negotiation theories. It also explores the concepts of the
digital divide and the leisure gap and highlights their relation to the theoretical lens and the overall
study. Traditionally, self-efficacy has been studied as an internal belief system, focusing on its
sequential development and innate nature. However, this chapter highlights a gap in the literature:
which is the limited exploration of external influences on the formation and reinforcement of self-
efficacy. The chapter discusses how self-efficacy is not solely an internal construct. Also, the
development of self-efficacy in the realm of travel and how it is catalysed or hindered by various
external and internal factors is also discussed.

The chapter’s discussion revolves around the aim of this study which is to explore how
young Egyptian women use social media to facilitate their travel, paying specific attention to how
they overcome obstacles and build self-efficacy. The objectives include examining the role of
social media in addressing travel constraints, analysing how social media contribute to reshaping
gender norms, and investigating how different types of self-efficacy are developed through these
interactions.

The chapter begins by reviewing the traditional literature on self-efficacy and its position
within social cognitive theory. As highlighted earlier, the cultural factors, gender norms and gender
dynamics within Egypt highly affect the travel experiences of young Egyptian women. This study
focuses on young Egyptian women who face obstacles in pursuing their travel and thus, the Leisure
Constraints Theory and Constraints Negotiation Theory are also components of this study’s
theoretical lens. Analysing the data from the pilot study, these two theories emerged as important
theories to explain how external obstacles are identified and negotiated, providing insights into the
mechanisms through which young women try to overcome these obstacles with the help of social
media.

Leisure constraints theory provides a valuable framework for comprehending the barriers
that inhibit individuals from engaging in leisure activities. In the case of young Egyptian women,
the constraints may encompass social, cultural, economic, and personal dimensions, all of which

can significantly impact their travel opportunities. This literature review investigates the specific
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leisure constraints faced by young Egyptian women and the ways in which these constraints
interact with their travel aspirations.

The negotiation constraints literature offers insights into the strategies employed by
individuals to navigate and mitigate constraints in pursuit of their goals. By analysing how young
Egyptian women negotiate with their families, communities, and societal norms to pursue travel,
this study aims to discuss the adaptive strategies and tactics employed in the face of constraints.
In doing so, this study aims to uncover how social media platforms, especially Facebook travel
groups, serve as a space for the negotiation and resolution of constraints on travel aspirations
among young Egyptian women.

In synthesising these three theories into one theoretical lens (See Figure 1), this literature
review sets the stage for a comprehensive exploration of how the merging of the theories of self-
efficacy, leisure constraints, and negotiation constraints interacts within the context of young
Egyptian women’s travel aspirations facilitated by social media, with a particular focus on

Facebook travel groups and thus helps us to understand/address the aim and objectives of this

A Leisure
current Constraints
Research

study.

Constraint
Negotiation

Figure I: A Venn diagram showing the current study’s theoretical lens incorporating the

self-efficacy, the leisure constraints and the constraint negotiation theories

3.1 What is self-efficacy?
Developed during a period when behaviourism, as advocated by B. F. Skinner (1971,
1974), dominated fundamental assumptions about motivation, self-efficacy theory emerged as a

critique of deterministic conceptions of human nature (Bandura, 2019). Self-efficacy was
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introduced as a standalone concept by Albert Bandura in 1977 and is defined as “the beliefs in
one’s capability to organise and execute the courses of action required to manage prospective
situations” (Bandura, 1997, p. 2). This definition is the foundation for all self-efficacy definitions
that followed, along with the later adaptations to various contexts (see Table I).

According to Bandura, there is a reciprocal relationship between environmental factors and
human behaviour. Accordingly, he promoted a more cognitive view of individuals as agentic
creators of their own environments and destinies (Bandura, 2000). The main idea of his social
cognitive theory is that people can go beyond reactive forms of motivation, which are frequently
based on drives, instincts, and emotions, by using their human abilities of forethought, self-
regulation, self-reflection, and intentionality (Bandura, 1997, 2006, 2018).

Proactive forms of motivation can be employed by individuals to achieve short- and long-
term objectives by considering and anticipating the future (Hamann et al., 2023). According to
self-efficacy theory, individuals’ motivations are significantly determined by their beliefs rather
than by circumstances (Bandura, 1995). This pro-active understanding of human agency is relevant
for explaining how individuals can challenge predefined social norms and become able to pursue
actions that might not be totally acceptable within their societies as is the case with young Egyptian
women who try to overcome obstacles related to the pursuit of their travel plans.

Bandura (1977) identified three dimensions of self-efficacy: magnitude, strength, and
generality. The magnitude of self-efficacy refers to the level of task difficulty that a person believes
he or she can achieve. Strength is the degree of conviction a person has regarding the performance
of a certain task. Generality is about the transferability of self-efficacy beliefs across related tasks
or situations. In order to assess an individual’s self-efficacy towards a specific situation, each of
these three dimensions need to be evaluated.

Self-efficacy has been studied in and extended to many fields such as clinical psychology,
education, technology, workplace, health and sports perspectives (Lee, 1982; Barling & Abel,
1983; O’Leary, 1985; Compeau & Higgins, 1995; Schunk, 1995; Maddux & Lewis, 1995; Heslin
& Klehe, 2006), and a common theme underpinning all of the applications and extensions of self-
efficacy across these different fields is the importance of people’s internal beliefs about their

possession of the ability to perform certain actions.
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Table I: Definitions & Extensions of Self-efficacy in the Literature across Different Domains

Schroeder

Public Context
Article Title ation | Author(s) Definition of self-efficacy
Year
Consumers’ sense of task self-efficacy increases when
Social media advertising through processing persuasive advertising messages with agentic
. : . Fue Zeng, . . . . ! o

private messages and public feeds: " appeals; that is, their confidence in their ability to complete

Ruijuan Wang, - . .
a congruency effect between 2022 Stella Yivan Li Advertising | tasks and achieve goals increases. When processing
communication channels and y advertising messages with communal appeals, consumers’

‘o and Zhe Qu . . i . ;
advertising appeals social self-efficacy increases, which convinces consumers
that they can better establish connections with others
. . . Eating self-efficacy refers to a consumer’s belief in his or
Portraying humans as machmfes 0 Andrea Wel_hrauch . her specific ability to choose healthy food. It is linked to
promote health: Unintended risks, 2021 | and Szu-Chi Nutrition | eating habi ial o hine-lik
mechanisms. and solutions Huang and health several eating habits essential to a cognitive, machine-like
’ approach to food

Improving travel decision support Chul Woo Yoo,
satisfaction with smart tourism Jahyun Goob, C. Self-efficacy refers to tourists’ perceived ability and skills
technologies: A framework of 2017 | Derrick Huang c, in using Smart Tourism Technologies (STT) to make travel
tourist elaboration likelihood and Kichan Namd and | Traveland | plans and decisions
self-efficacy Mina Wooe Tourism

Ignatius Cahyanto,

Michael Self-efficacy measures one’s level of confidence to adopt a
The dynamics of travel avoidance: 2016 Wiblishauser, Lori behaviour. High levels of self-efficacy may lead to the
The case of Ebola in the U.S. Pennington-Gray | Travel and | likelihood that behaviour is initiated and sustained

and Ashley Tourism throughout aversive situations.
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Entrepreneurial self-efficacy is defined as one’s beliefs in
his/her capabilities to successfully achieve the tasks of
entrepreneurship. Entrepreneurial self-efficacy is derived
from self-efficacy theory (Bandura 1977). Individuals’

|ID deg;?iimaggﬁ:_g :f?cizfec;ggiﬁggr 2015 ﬁ\szaker and Craig Entrepren- | perceptions of their own capabilities will influence how
4 4 eurship they act, their motivations, their thoughts and thought
patterns, as well as the way they respond when faced with
demanding or challenging situations.
Gender Differences in Preferences C. Bonnie , .
. . One’s capacity to perform adequately has been the central
for Coaching as an Occupation: The Everhart and .
. 2013 . thrust of the approach known as the self-efficacy theory of
Role of Self-Efficacy, Valence and Packianathan Sports :
. . - career choice.
Perceived Barriers Chelladurai
Academic Self-Concept and Self- Mimi B d Perceived self-efficacy refers to the beliefs in one’s
Efficacy: How different are they 2003 nmi Engl afrll capabilities to organise and execute the courses of action
really? Einar Skaalvi : required to produce given attainments. Such beliefs
y: Education | . .
influence the course of action people choose to pursue
Creative self-efficacy: Its potential Pamela Tierney
antecedents and relationship to 2002 | and Steven M.
creative performance Farmer Creativity | It is the beliefs that one can produce creative outcomes
Does entrepreneurial self-efficacy Chao Chen. Self‘—fefflcac_y_ is an |nd|V|_dyaI s cognitive estimate _o_f his or
o . her “capabilities to mobilise the motivation, cognitive
distinguish entrepreneurs from 1998 | Patricia Greene . 4
. Entrepren- | resources, and courses of action needed to exercise control
managers? and Ann Crick . . AR
eurship over events in their lives™’.
Efficacy expectations are held to be distinct from other
performance-related expectations. self-efficacy beliefs have
Self-Efficacy Beliefs and Tennis 1983 Julian Barling and Sports been assessed primarily in terms of their influence on

Performance

Mike Abel

phobic behaviour in highly controlled laboratory type
situations. Consequently, the generality of these findings to
nonpathological behaviour remains somewhat equivocal.
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Central to the many explanations and extensions of self-efficacy is the concept of control.
Wood and Bandura define self-efficacy as “an individual’s cognitive estimate of his or her
capabilities to mobilise the motivation, cognitive resources, and courses of action needed to
exercise control over life events” (1989, p.364). Along similar lines, Bandura defines self-efficacy
as people’s beliefs about their capabilities to exercise control over their own level of functioning
and other events that affect their lives (1991). In view of the interrelationship between self-efficacy
and control, it is argued that the higher a person’s perceived self-beliefs are, the more challenging
are the goals they set for themselves and the higher the conviction they have to reach these goals
(Kramer & Winter, 2008).

Self-efficacy beliefs are not limited to individuals’ perceptions about their personal
capabilities, but they also encompass perceived collective efficacy. Collective efficacy represents
a group’s shared belief in the power to produce desired effects by collective action i.e. the power
of a group (Bandura, 1997; 2000). The perceived collective efficacy of a group is not simply the
sum of the efficacy beliefs of its individual members. Instead, it relates to an emergent group—level
property that expresses the coordinative and interactive dynamics of the functioning of the group
(Bandura, 2002). Collective efficacy beliefs operate through similar processes to those of personal
self-efficacy whereby the stronger the perceived collective efficacy beliefs are, the higher are the
group’s aspirations and the stronger their staying power is in the face of obstacles to their shared
goals (Bandura, 2002).

Self-efficacy is domain—focused rather than a generic belief held about all life aspects
(Zimmerman, 2000) and it is the degree of specificity and relatedness to certain areas that
differentiates self-efficacy from other concepts such as self-concept and self-esteem (Pajares,
1997). Focusing on the aspect of specificity, Vries, Dijkstra and Kuhlman define self-efficacy as
the beliefs about the capabilities of performing specific behaviours in certain situations (1988).

Self-efficacy is not similar to self-concept or self-esteem. Self-concept is one’s overall
perceptions of him/herself (Shavelson et al., 1976). While self-concept represents one’s general
perceptions of the self in given areas, self-efficacy represents individuals’ expectations and
convictions of what exact behaviours they can accomplish in given situations (Bong & Skaalvik,
2003). Self-esteem is the overall evaluation of the self as a person of worth (Rosenberg, 1979) and
it relates to a person’s overall feelings about his or her capabilities regardless of the context. Hence,

the degree of focus of each of these three constructs: self-efficacy, self-concept and self-esteem is
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what distinguishes these concepts, with self-efficacy being the most task—specific and self-esteem

the most holistic.

Dimensions and sources of self-efficacy
Bandura (1997) postulates that people acquire information to develop and strengthen their

self-efficacy from four main sources:
(1) A mastery experience, which is considered the most effective way for individuals to
develop a strong sense of self-efficacy through the successful accomplishment of repeated
performances (Wood & Bandura, 1989). In contrast, if people only experience easy
successes they become quickly discouraged by any failures. Thus, in order to develop a
stronger sense of efficacy, it is necessary to have experiences of overcoming obstacles
through persistent effort.
(2) Vicarious experiences, which occur when people obtain information about their
capabilities through knowledge of how others perform i.e. modelling (Bandura, 1997). In
this study, when young Egyptian women share their travel stories on social media they act
as models for others, encouraging them to pursue their dreams despite the socially
restrictive gender norms. Skilful models help others build self-beliefs by conveying
successful strategies for managing different situations. People partly judge their
capabilities in comparison to others and thus modelling could work in both positive and
negative ways (Wood & Bandura, 1989). Observing the success of others, who are
considered to be models, raises the observer’s beliefs about their capabilities and seeing
those models fail lowers the observer’s efficacy beliefs.
(3) Social and verbal persuasion, which are received from others are also a source of
efficacy information. People can create and develop self-efficacy beliefs as a result of
social persuasion that involves exposure to the verbal judgements of others. Nevertheless,
persuasion is considered a weaker source of efficacy compared to mastery or vicarious
experiences (Pajares, 1997). If people receive realistic praise and support through verbal
persuasion, they are more likely to exert greater effort and become successful (Wood &
Bandura, 1989). Persuasion works in two ways, both in encouraging and empowering
people through positive appraisals as well as in weakening self-beliefs through negative
appraisals. It is usually easier to weaken such beliefs rather than to strengthen them
(Bandura, 1986).
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(4) Judgement of personal physiological states, which is another source for the
development of self-efficacy. Physiological states such as anxiety, stress, arousal and
fatigue can all affect efficacy beliefs (Bandura, 1997). People may interpret their emotional
arousal and tension as signs of susceptibility to poor performance (Wood & Bandura,

1989). These physiological states could be controlled to a degree by the individuals

themselves, as people are able to change their own thinking and self-efficacy beliefs. They

are also capable of influencing their own physiological states (Pajares, 1997). Therefore,
to strengthen efficacy beliefs, people should enhance their physical status, reduce their
stress reactions and alter their negative emotional tendencies and misinterpretations of their

physical states. (Bandura, 1994).

This study focuses on the role of modelling through Facebook travel groups as a significant
mechanism for shaping the self-efficacy of young Egyptian women. Unlike self-concept or self-
esteem, self-efficacy is uniquely domain-specific and deeply influenced by individuals’ beliefs in
their capacity to perform specific tasks under certain conditions. The study emphasises how
vicarious experiences, a key source of self-efficacy as defined by Bandura, play a pivotal role
when young women observe and interact via social media and how this helps in overcoming social
and cultural constraints to pursue their travel aspirations. By sharing personal narratives and
successes, these women act as role models, offering both inspiration and practical strategies for
navigating societal challenges. This highlights the transformative potential of social media
platforms in challenging constraints, enabling young Egyptian women to redefine restrictive
societal norms through collective support and shared experiences.

Adaptations of self-efficacy

Self-efficacy has witnessed continuous developments in various areas with its role being
explored by researchers in various domains including health, wellness, education, careers and
business (Schunk & Pajares, 2009). The relevance and applicability of self-efficacy have been
successfully established in these diverse fields (Pajares, 1997). With the adaptation of the concept
of self-efficacy to the previously mentioned areas, new and extended definitions of self-efficacy
have emerged such as behavioural self-efficacy, cognitive self-efficacy, emotional self-efficacy,
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career self-efficacy, creative self-efficacy, entrepreneurial self-efficacy, academic self-efficacy
and technical self-efficacy?.

Behavioural self-efficacy refers to the belief in one’s ability to perform the actions needed
to control a problem situation (Maddux & Lewis, 1995). Cognitive self-efficacy concerns the
perception of the ability to exercise control over one’s thoughts (Maddux & Lewis, 1995).
Emotional self-efficacy refers to belief in the ability to perform actions that influence one’s moods
or emotional state (Maddux & Lewis, 1995). Emotions are not directly controlled but are rather
influenced by changes in cognition or behaviour, resulting in changes in the overall mood.

Creative self-efficacy has also evolved from the concept of self-efficacy referring to one’s
belief in the ability to produce creative outcomes (Tierney & Farmer, 2002) and has been extended
to many areas and highly researched among employees in different job settings (Hutagalung &
Liestiawati, 2024). Within the field of business, entrepreneurial self-efficacy has also evolved as
a crucial construct in entrepreneurship research, measuring individuals’ beliefs in their ability to
perform tasks related to new venture management (Forbes, 2005). It has been found to be a
significant predictor of entrepreneurial intention and business performance (Oyeku et al., 2014).
Entrepreneurial self-efficacy affects entrepreneurial intention both directly and indirectly, with
self-regulation partially mediating this relationship (Pihie & Bagheri, 2013).

Within the area of education and specifically students, creative self-efficacy has been
highly influential, and it correlates with students’ academic beliefs, college aspirations, and
participation in extracurricular activities (Beghetto, 2006; Royston & Palmon, 2019). Academic
self-efficacy is a concept that emerged and which refers to an individual’s belief in their ability to
successfully complete academic tasks and achieve goals (Zheng, 2024; Ribeiro & Fernandes,
2020; Artino, 2012). It plays a crucial role in student success, influencing choices and performance
(Ribeiro & Fernandes, 2020; Artino, 2012).

Most societies across the globe reinforce the stereotype of girls being less competent than
boys in using technology (Cooper, 2006). Reflecting this stereotype, female anxiety about
technology has been regularly reported (Cooper & Weaver, 2003; He & Freeman, 2010). Internal
beliefs held by a person towards their ability in using technology is referred to as technical self-

efficacy (Lent et al., 1984; 1986). Women are reported to have higher computer anxiety and lower

2 An important adaptation of self-efficacy is the application of self-efficacy in the context of constraint
negotiation. This is further discussed in this chapter under the negotiation section.
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technical self—efficacy resulting in the lower likelihood for women to use or adopt new
technologies (Durndell & Haag, 2002). Parental support and gender stereotypes influence students’
self-efficacy beliefs, with boys perceiving higher parental support in technology and computing
(Garcia et al., 2019).

However, this is not the case with social media, where women express more confidence in
their abilities to use such forms of technology (Huang et al., 2013). Social media self-efficacy is
based upon a person’s level of social media content production and consumption, perceived social
media skills, and confidence in his or her ability to successfully find information online (Hocevar
etal., 2014).

Social media platforms have become powerful tools for women’s rights movements,
enabling rapid message dissemination, fundraising, and global connectivity (Alam, 2024). They
provide a platform for discussing women’s issues and challenging discrimination (Kumari, 2020).
Thus, social media may represent the means for women to use technology with a higher level of
confidence which in turn may elevate their technical self-efficacy. This is also more relevant to
young women where age and social media experience have proven to be significant predictors of
social media self-efficacy, with younger individuals and those with more experience
demonstrating higher levels of confidence (Alber et al., 2016).

3.2 The Digital Divide

Despite the worldwide increase in internet adoption, disparity in Information
Communication Technology (ICT) is evident between developed and developing countries, giving
rise to the “digital divide”. The basic definition of the digital divide was developed by the
Organization for Economic Co-operation and Development (OECD) as “the gap between
individuals, households, businesses and geographic areas at different socio-economic levels with
regard to their opportunities to access ICT and to their use of the internet for a wide variety of
activities” (OECD 2001 as cited in Venkatesh & Sykes, 2013).

When comparing percentages of youth across the globe accessing the internet, the
discrepancy is evident with 98% of young people aged 15-24 in developed countries using the
internet compared to 67% in developing countries and only 34% in Least Developed Countries
(LDCs) (ITU, 2023). The digital divide can be further broken down into two areas: (1) the primary
digital divide that relates to ICT access and (2) the secondary digital divide that relates to patterns
of ICT use and their consequences (Riggins & Dewan, 2005). When comparing developed to
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developing countries, the “digital divide” represents the gap that exists between people in both
countries in terms of their physical access to ICT, their rate of adoption and the different ways in
which ICT is used (Inegbedion, 2021; Soomro et al., 2020; Ayanso et al., 2014; Ali, 2011). Not
only does the digital divide exist between nations, but it is also apparent between genders within
nations and is referred to as the gender digital divide.

The “gender digital divide” refers to the difference in access, usage, content availability
and utility, information technology (IT) labour markets, contribution to IT industry, and access to
ICT education at all levels between men and women (Acilar & Sabg, 2023; Melhem et al., 2009).
In particular, research shows that the gender digital divide affects females of all ages across
international boundaries (Cooper, 2006). In 2023, the proportion of women using the internet was
5% lower than the proportion of men using the internet worldwide (1TU, 2023).

While the gender gap has narrowed in most regions since 2013 and has totally diminished
in some places e.g. achieving gender parity in the Americas, it is still relatively wide in Africa and
the Arab States where the proportion of women using the internet remains 12% lower than that of
men (ITU, 2023). Empirical studies show that women in developing countries have significantly
lower technology participation rates than men. This is a result of deep-rooted socio-cultural
attitudes about the role of women in society (Singh, 2017; Antonio & Tuffley, 2014).

The issue of women’s computer anxiety has long been attributed to societal norms along
with the stereotype of boys being more competent than girls in using technology that reinforce the
perception of technology as a male-dominated domain (Cooper, 2006). This stereotyping resulted
in girls and women reporting that computers are a source of anxiety rather than a source of fun or
amusement (Cooper & Weaver, 2003; 2006). Due to this anxiety, women used to be consistently
reported as less likely to adopt and use new technology or to choose a career in information
technology. This discouraged women from engaging with technology, limiting their participation
in digital innovation and careers in information technology (Cooper, 2006; Li et al., 2008).
However, advances in technology, particularly the growth of Web 2.0 technologies and the
widespread adoption of social media, have been shown to lower female computer anxiety (Qazi et
al., 2022). It also created opportunities to address these disparities and empower women to engage
with technology more confidently across different fields, showing how social media could help in

bridging the gap in the gender digital divide (Garcia et al., 2018).
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Significant inequalities based on gender are far more pressing in developing countries
where the lack of gender development remains a major problem in many cases (Kerras et al., 2020;
Alozie & Obong, 2017). However, ICT has the potential to redefine traditional gender roles by
providing women with access to employment, education and income (Nagamani & Veni, 2016).
The empowerment promise ICT holds for women in developing countries is much larger than for
those in the developed world due to the tough circumstances that women in developing countries
face (Hilbert, 2011).

ICT has provided female entrepreneurs in developing countries with access to worldwide
e-business channels in a real-time manner from their residences (Sicat et al., 2020). Social media
has an overall positive impact on the lives of Egyptian women entrepreneurs, both professionally
and personally (Beninger et al., 2016; Miniesy et al., 2022). Digital technologies empower women
socially and economically by creating new employment and entrepreneurial opportunities,
removing trade barriers for women, enhancing access to finance and information and optimising
their business processes (Miniesy et al., 2022). For example, e-commerce significantly lowers the
barriers to entry for micro-, small- and medium-sized enterprises by reducing the investment
needed to launch and run a business. Digital solutions that remove the need for face-to-face
interactions when trading can help reduce the difficulties women business owners face, such as
mobility constraints, discrimination, and in some countries, even violence (Sicat et al., 2020).

Through the adoption of ICT, traditional gender roles could be redefined for women in
developing countries who have limited skills or who lack the resources to invest in higher
education (Singh, 2017). Programmes designed to expose girls to technology at an early age, such
as coding bootcamps and Science, Technology and Mathematics (STEM) focused initiatives, have
contributed to fostering confidence and reducing gendered stereotypes (Maisiri & Madzikanda,
2024; Garcia-Holgado et al., 2020). With the introduction of IT and new technologies, women are
able to work in jobs that were traditionally restricted to men as they were classified as “heavy”
jobs (e.g., technical jobs in agriculture and manufacturing).

The idea of women supporting women and having feminised digital spaces along with
women’s digital venturing has been researched and has shown how it can positively empower Arab
women and aid social justice (Amer et al., 2021). This will contribute to the redefinition of societal
gender roles. Similarly, this study highlights how women support each other through Facebook

travel groups. It demonstrates that those who have successfully overcome various travel constraints
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guide those who are still negotiating their travel. These online spaces create a supportive network
where women help each other overcome traditional gender norms by sharing their experiences,
practical advice, and encouragement to overcome challenges.

While the digital divide and the gender digital divide emphasise disparities in access to and
use of technology, such inequalities extend beyond the digital arena. Similar patterns of inequality
are evident in the allocation of free time, commonly referred to as the “leisure gap”. This gap
reflects the unequal distribution of leisure time between men and women, often driven by the dual
demands of paid employment and unpaid domestic responsibilities that disproportionately fall on
women (Beblo, 2001). Much like the barriers observed in technology access, the leisure gap is
shaped by deeply rooted social and cultural norms that influence how time and opportunities are

allocated.

3.3 The Leisure Gap

The leisure gap refers to the unequal distribution of free time between different groups,
most notably between men and women (Beblo, 2001). It highlights how women, particularly those
balancing paid work with unpaid domestic and caregiving responsibilities, often have less time for
rest, recreation, or personal activities compared to men. This gap is influenced by societal norms,
gender roles, and structural inequalities that assign a disproportionate share of household and
emotional labour to women, even in dual-income households. The leisure gap reflects not just
differences in the amount of free time but also in the quality of that time, as women’s leisure is
often disrupted by ongoing obligations.

Gender disparities in leisure time have been extensively researched, with several studies
highlighting that women, particularly those engaged in both paid labour and domestic
responsibilities, experience significantly less leisure time compared to men (Bittman & Wajcman,
2000; Craig, 2007). This phenomenon, often linked to the “second shift” (Hochschild, 1989)
highlights the dual burden faced by women who, after completing formal work hours, engage in
unpaid domestic labour.

The nature and quality of leisure experiences also vary by gender. Women’s leisure is often
fragmented and less likely to be uninterrupted, contrasting with men’s more continuous and self-
directed leisure activities especially in countries with conservative gender norms, low levels of
childcare coverage, limited paternity leave and lower political power for women (Yerkes at al.,
2020).
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Traditional gender roles position women as primary caretakers and managers of emotional
and domestic labour, regardless of their marital status. These expectations create structural and
psychological barriers that limit women’s access to uninterrupted, self-directed leisure. This
phenomenon, often referred to as “contaminated leisure,” happens when leisure activities are
disrupted by persistent thoughts of duties and responsibilities. (McKingley, 2023; Lachance-
Grzela & Bouchard, 2010). When these norms are adopted, it creates a mental load that makes it
harder for leisure to feel truly relaxing. This adds to the differences in how men and women
manage stress. Even in situations where men and women technically have the same amount of free
time, cultural expectations around productivity, care work, and emotional labour still shape how
each gender experiences leisure (McKingley, 2023).

The leisure gap among women is further influenced by socioeconomic status and minority
identities, as women from lower socioeconomic backgrounds and marginalised groups often face
more barriers to leisure. Economic constraints, demanding work schedules, and limited access to
recreational resources significantly reduce opportunities for restorative activities (Khan et al.,
2018). Additionally, structural inequalities such as lack of social support place an added mental
and emotional burden on minority women, further diminishing the quality of their leisure. Cultural
expectations and community-specific norms may also restrict leisure opportunities, particularly in
environments where women’s roles are tightly linked to caregiving responsibilities. Research also
indicates that women with vocational education and those living in lower-status settlements have
less time for leisure, highlighting the impact of socioeconomic factors on leisure time availability
(Tarko, 2019).

Building on the existing literature, this study examines how the leisure gap is evident
among young women in Egypt, a country where restrictive gender norms and societal expectations
influence women’s roles, regardless of their marital status. The issues highlighted in previous
research — such the impact of traditional gender roles and the role of socioeconomic factors — are
especially relevant in the Egyptian context. Cultural expectations often place women in caregiving
roles, limit their freedom in public spaces, and restrict their access to meaningful leisure time.
These challenges are further complicated by factors such as class, education, and whether women
live in urban or rural areas such as Upper Egypt. This study explores how young Egyptian women

experience and negotiate constraints related to travel. The next section will introduce the Leisure
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Constraints Theory as a framework to better understand the structural, interpersonal, and personal
barriers that shape women’s leisure experiences in such contexts.
3.4 The Leisure Constraints Theory

Originating in 1987, Crawford and Godbey created the Leisure Constraints Theory which
posits that there are constraints that hinder individuals’ participation in different leisure activities.
In 1991, Crawford, Jackson, and Godbey developed the model to include a hierarchical structure,
categorising constraints into three interconnected dimensions: intrapersonal, interpersonal, and
structural. Later, in 1993, Jackson et al. added that constraints are not insurmountable but could
be negotiated. The model is a well-established framework for understanding the factors that limit
people’s involvement in leisure activities. It provides a structured way to examine how individuals
navigate the constraints to their recreational pursuits. Leisure constraints are defined as factors that
inhibit travel activities, cause inability to engage in travel, result in difficulties maintaining or
increasing travel frequency, and lead to negative impacts on the quality of travel experiences
(Nadirova & Jackson, 2000; Hung & Petrick, 2012). These constraints — be they intrapersonal,
interpersonal, or structural — encompass various elements that collectively or individually hinder
an individual’s ability to pursue travel activities with the desired freedom, regularity, or
satisfaction.

Intrapersonal constraints involve internal psychological states or characteristics that hinder
an individual’s ability to engage in leisure activities. These include factors such as anxiety, lack of
confidence or skills, disinterest, or negative attitudes towards specific activities. Interpersonal
constraints arise from social interactions and relationships, such as familial obligations, lack of a
suitable leisure partner, or conflicting social norms and expectations. Structural constraints are
external barriers that include financial limitations, lack of time, inadequate facilities, geographical
inaccessibility, transportation difficulties, or limited opportunities (Iso-Ahola, 1982; Samdahl &
Jekubovich, 1997, Hinch & Jackson, 2000; Hubbard & Mannel, 2001; Kerstetter et al., 2005; Hung
& Petrick, 2012).

The hierarchical model, as proposed by Crawford et al. (1991), suggests that these
constraints operate sequentially. Intrapersonal constraints are encountered first and must be
resolved before interpersonal constraints can be addressed. Only upon overcoming the first two
categories of constraints can structural constraints be effectively managed. This sequence

highlights the complexity of leisure participation and the interplay between personal, social, and
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environmental factors in shaping recreational behaviour (Hubbard & Mannell, 2001). For example,
an individual may initially feel a lack of interest or confidence in engaging in a particular activity
due to low self-esteem or perceived lack of skill (intrapersonal constraint). Even if this barrier is
overcome, they may face challenges such as coordinating schedules with friends or family
members who have different leisure preferences or obligations (interpersonal constraint). Finally,
structural barriers such as cost, lack of transportation, or availability of suitable facilities may
further inhibit participation. This layered approach provides an understanding of the multifaceted
nature of leisure constraints (Godbey at al., 2010).

Research on Leisure Constraints Theory has demonstrated its applicability across diverse
demographic groups and contexts. Studies have consistently shown that leisure constraints are not
uniform but vary based on factors such as age, gender, socioeconomic status, race, ethnicity, and
cultural background (Shinew et al., 2004). For example, women often report higher levels of
intrapersonal and interpersonal constraints due to societal expectations, traditional gender roles,
and disproportionate caregiving responsibilities (Shaw, 1994; Jackson & Henderson, 1995;
Henderson, 2020). These constraints can emerge as a lack of time for leisure due to household
chores and childcare, as well as feelings of guilt or selfishness associated with prioritising personal
leisure pursuits (Miller & Brown, 2005; Wilson & Little, 2005). Gendered patterns of constraints
have been also reported across various leisure domains, including sports and physical recreation
(Koca et al., 2009; Goodine, 2024), outdoor activities (Hultsman, 1995), and cultural pursuits
(Shahvali et al., 2016). Furthermore, individuals from lower socioeconomic backgrounds often
cite structural barriers, such as financial hardship, lack of access to recreational resources, and
limited transportation options, as significant impediments to leisure participation (Koca et al.,
2009; Rose, 2016). Racial and ethnic minorities may also experience unique constraints related to
discrimination, lack of culturally relevant programs, and safety concerns in certain leisure
environments (Shinew et al., 2004; Stodolska, 2016). While these findings emphasise the ways in
which constraints operate across different groups, they also highlight the limitations inherent in
the leisure constraints model itself.

First, although the hierarchical leisure constraints model has played a foundational role in
leisure studies, its core assumptions — particularly the sequential nature of constraints
(intrapersonal, interpersonal, structural) and the view that they are distinct — face criticism. Second,

the application of the model to non-Western cultures is relatively limited and does not account for
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constraints arising from differences in culture. Third, the model over-emphasises leisure activity
participation as the end goal. Fourth, the rigidity of the model and its inability to fit into different
situations such as was the case during the time of COVID-19.

Some studies support the hierarchical order, while others demonstrate that structural
constraints often precede intrapersonal ones in the decision-making processes. Godbey, Crawford,
and Shen’s research (2010) highlights the critique about the constraints’ sequential ordering. This
is also illustrated in Samdahl and Jekubovich’s (1997) research, which found that structural
barriers such as health or financial limitations frequently precondition intrapersonal constraints by
shaping individuals’ self-perceptions of eligibility for certain activities. For example, a person with
chronic pain might avoid considering physically demanding leisure pursuits not due to personal
disinterest (intrapersonal) but because structural health barriers limit their perceived options. Such
findings directly contradict the model’s sequential assumption, suggesting instead that constraints
interact dynamically rather than unidirectionally following hierarchical stages. Additionally, the
model is circular so that the starting point does not necessarily have to be the intrapersonal
constraints but rather where the individual is in his/her daily life including the individual’s
attitudes, level of participation, related skills, accessibility to facilities, social network or cultural
background (Godbey et al., 2010).

The model’s assumption of distinct constraint categories has also been questioned. Chick
and Dong (2004) argue that cultural norms — particularly in non-Western contexts — make the
boundaries between intrapersonal and structural constraints almost non-existent. In collectivist
societies, familial obligations (interpersonal) may be internalised as personal values
(intrapersonal), making the categorisation of constraints not feasible. Similarly, gendered societal
expectations can act as structural barriers (e.g., limited access to female recreational spaces) and
interpersonal pressures (e.g., peer disapproval), illustrating the overlapping nature of constraint
types (Nguyen & Boles, 2010). This overlap challenges the model’s framework of having distinct
constraint categories.

Second, the model’s applicability to non-Western contexts is questionable. The fact that
the model has been developed mainly through Western studies makes it limited in accounting for
how gender roles and cultural traditions can create different types of constraints (Chick & Dong,
2004; Henderson 2002). For instance, in societies with strong communal values, women’s leisure

participation is frequently restricted by overlapping cultural expectations (e.g., modesty norms)
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and structural limitations (e.g., lack of gender-specific facilities), barriers that the leisure
constraints hierarchical model fails to address (Henderson, 1991; Jackson & Henderson, 1995).
This is the case in Iran, for example, where women face structural barriers, such as limited access
to gender-segregated sports facilities, and cultural expectations to prioritise family duties over
personal interests (Farahani et al., 2018; Saadatifard et al., 2019;). This represents a mix of
structural, interpersonal, and intrapersonal constraints that overlap rather than follow a sequentially
rigid order. Similarly, Chick and Dong (2005) found that in collectivist societies such as China,
societal pressure to focus on work (cultural constraint) often outweighs individual leisure desires,
challenging the model’s idea of structural constraints as the final barrier to leisure activities.
Third, the model has been criticised for its primary focus on activity participation as
the end goal (Crawford et al., 1991; Jackson, 1988). While useful for the discussion of managerial
strategies to remove or reduce constraints in specific leisure programs (Blazey, 1987; Bialeschki
& Henderson, 1988), it overlooks the broader social and relational dimensions of leisure (Jackson
& Scott, 1999). Leisure activities often serve as secondary to the social context in which they
occurred. Individuals prioritise shared experiences or moments of solitude and they frequently
compromise on activity specifics to maintain connections with others, adjusting activity specifics
to maintain social connections (Samdahl & Jekoubovich, 1997). This focus on activity as the
primary outcome undermines the deeper meanings individuals link leisure to, such as communal
bonding, relationship maintenance, and identity formation. Leisure is about the social environment
and the connections it strengthens, not solely about the activities themselves (Jackson, 2000).
Fourth, the rigidity of the model and its inability to easily adapt to changes have also
attracted criticism. The COVID-19 pandemic significantly challenged the established hierarchical
framework of leisure constraints. During the pandemic, structural constraints, including
government-imposed lockdowns, travel restrictions, and the closure of recreational spaces, became
the first and main obstacles to leisure activities (Li et al., 2022). These systemic restrictions
effectively superseded intrapersonal and interpersonal constraints in the hierarchical order. This
shift disrupted the typical hierarchical order, forcing individuals to explore mobility and access
restrictions before even considering their personal motivations or social connections (Humagain
& Singleton, 2021). Furthermore, intrapersonal constraints, such as health-related anxieties and
stress, became closely linked to structural factors. Concerns regarding virus transmission impacted

perceptions of leisure safety, while policy measures limited opportunities for stress reduction
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(Shen et al., 2022). Additionally, the pandemic introduced new constraints, including biosecurity
protocols and economic instability, which operated across multiple levels, further challenging the
established hierarchical constraint model.

Despite the previously discussed limitations of the Leisure Constraints hierarchical model,
it can still serve as a heuristic framework for investigations into the leisure constraints (Godbey et
al., 2010). To overcome the assumptions that constraints cannot be challenged, the model has been
extended by Jackson, Crawford and Godbey (1993) giving rise to the constraint negotiation theory
whereby constraints became “negotiable”.

3.5 Leisure Constraint Negotiation

The Travel Constraint Negotiation Theory emerged from Crawford and Godbey’s (1987)
hierarchical constraint model, which originally posited that travellers address intrapersonal,
interpersonal, and structural barriers in a sequential manner. While early leisure literature defined
constraints as insurmountable barriers that prevent participation in travel related activities,
constraints were redefined during the introduction of the constraint negotiation theory by Jackson,
Crawford and Godbey (1993) who demonstrated that constraints can trigger negotiation strategies
aimed at removing, alleviating, or adapting to participation i.e. constraints became negotiable and
are no longer viewed as insurmountable.

Post-pandemic research underscores the travel constraints theory’s main assumption with
constraints being dynamic, negotiable challenges requiring cognitive-behavioural adaptations
rather than being seen as rigid obstacles (Karl et al., 2021). Hubbard and Mannell’s (2001) also
highlight the role of motivation in leisure participation. They argued that constraints do not
necessarily prohibit travel but instead trigger negotiation processes. For example, travellers with
high motivation may reinterpret structural barriers such as financial limitations as resolvable
through behavioural adaptations such as crowdfunding, aligning with Jackson et al.’s (1993) view
who believed that negotiation strategies mitigate barriers rather than impede participation.

Negotiation strategies were suggested by Jackson et al., (1993) to be cognitive or
behavioural. Cognitive and behavioural strategies aim at reducing the cognitive dissonance that
happens when travel constraints intervene between individuals, travel preferences and their
achievable actual behaviour (Jackson & Rucks, 1995; Karl et al., 2021).

Cognitive constraint negotiation strategies refer to negotiating the perceived value

associated with travelling (Jackson & Rucks, 1995; Gao & Kerstetter, 2016) and they mainly imply
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an “inaction” by accepting the constraints via changing the perception (Karl et al., 2021). Cognitive
strategies often precede behavioural adaptations, acting as psychological gatekeepers.

Li and Stodolska (2007) identify several cognitive strategies for managing constraints, such
as reinterpreting challenging circumstances as short-term obstacles, directing attention toward
future opportunities for leisure engagement, emphasising the benefits of non-leisure pursuits (e.g.,
viewing career or academic sacrifices as investments justifying reduced leisure time), and
minimising the perceived importance of leisure activities. Building on this, Jackson et al. (1993)
highlighted that individuals might psychologically reduce the value of desired leisure pursuits they
perceive as unattainable to alleviate emotional dissonance. Jackson and Rucks (1995) discussed
adaptive adjustments to leisure goals in response to barriers. Samdahl and Jekubovich (1997)
emphasised the acceptance of constraints as unavoidable realities. Fendt and Wilson (2012) further
considered the concept of reframing constraints as opportunities for personal growth or resilience-
building. Collectively, these strategies illustrate how individuals cognitively reinterpret their
relationship with leisure to mitigate the psychological impact of constraints.

Cognitive strategies help travellers rethink limitations, making them seem more
manageable. After COVID-19, many travellers began reassessing risks and benefits. For example,
vaccinated individuals often focus on the protection their immunity provides rather than health
concerns, making them more willing to travel (Tay & Jennifer, 2024). Social validation also plays
a role — when influencers share positive travel experiences, it reassures travellers and increases
their comfort with risk (Yilmazdogan et al., 2021; Aysraff et al., 2022). Similarly, cultural
reframing has helped Asian tourists see group travel as a meaningful and empowering tradition
(Yang et al., 2018). These examples show how changing the way people think about constraints
can influence their travel decisions.

Behavioural constraint negotiation strategies involve tangible, observable changes in either
leisure or non-leisure behaviours to address constraints (Jackson et al., 1993). This can include
modifying leisure activities, such as changing their frequency or timing, or acquiring new skills to
address specific challenges (Jackson & Rucks, 1995). Research indicates that these strategies are
highly adaptable, varying based on individual circumstances and cultural context. For instance,
Chinese graduate students may prioritise academic pursuits by reducing leisure time (Li &

Stodolska, 2007), while Canadian high school students might alter work schedules or spending



57

habits to accommodate leisure activities (Jackson & Rucks, 1995). This demonstrates the flexible
nature of behavioural strategies in helping people balance their commitments and aspirations.

Different techniques and approaches lie under the umbrella of behavioural constraint
negotiation strategies. One common approach is to change destinations. For example, during
COVID-19, Chinese tourists chose safer domestic locations with clear health rules (Zhang et al.,
2022). This shows how adjusting life plans helps people travel, as suggested by Hubbard and
Mannell (2001). Another strategy is to change travel times. People might choose off-season trips
to avoid crowds and save money. This helped older travellers and those with limited budgets (Karl
et al., 2021). For instance, Malaysian Muslim women chose halal-friendly destinations during less
busy times to meet their cultural and financial needs (Rathhinan & Selamat, 2019).

People also use financial strategies, such as crowdfunding or changing budgets, to manage
travel costs. This helped travellers facing financial difficulties, such as Asian women backpackers.
Technology also played a big role. Mobile apps helped travellers check vaccination status,
accessibility, or culturally appropriate places to stay. For example, Malaysian Muslim women used
apps to find halal hotels, showing how technology can bridge cultural and practical gaps
(Rathhinan & Selamat, 2019). Many travellers replaced expensive international trips with cheaper
domestic ones (Orindraru et al., 2021). This became more common after the pandemic, with
travellers using a mix of strategies, to address health concerns (Karl et al., 2021; Zhang et al., 2022;
Tay & Jennifer, 2024).

There is an interactive and interdependent relationship between cognitive and behavioural
strategies. Cognitive strategies involve the mental restructuring of perceived constraints or travel
aspirations, whereas behavioural strategies include concrete, tangible, action-oriented responses
to overcome barriers. While both types of strategy influence travel intentions, empirical evidence
suggests that behavioural strategies typically exhibit a more pronounced direct effect (Xie &
Ritchie, 2019). However, a growing body of research underscores the significant mediating role
of cognitive strategies, demonstrating their influence in channelling perceived constraints into
subsequent behavioural responses (Karl et al., 2021). The effectiveness of these strategies is
moderated by individual difference variables, such as identity processing styles, which are
associated with cognitive strategies (Nurmi et al., 1997). Personality traits may have a direct effect
on negotiation behaviour due to contextual influences, motivational and cognitive frameworks that

provide strong explanatory power for negotiation processes (Thompson, 1990). Therefore, a



58

comprehensive understanding of constraint negotiation dynamics necessitates the integration of

both cognitive and behavioural strategies.

3.6 Negotiation Efficacy

Self-efficacy plays a pivotal role in the constraint negotiation whereby an individual’s
determination to negotiate constraints is influenced by his / her motivation for the activity as well
as the perceived ability to succeed in negotiating the constraints (Jackson, 1993; Kennelly et al.,
2017). The inclusion of self-efficacy within the constraint negotiation relates to the main
propositions of Jackson, Crawford and Godbey (1993) whereby they state that “anticipation
consists not simply of the anticipation of the presence or intensity of a constraint but also of
anticipation of the ability to negotiate it” (p.8). This indicates that perceived ability to negotiate
constraints can determine the effects that constraints can have on travel intentions.

The application of self-efficacy to the context of constraint negotiation is referred to as
“negotiation efficacy” which is defined as people’s confidence in their ability to successfully use
negotiation strategies to overcome constraints they encounter (Loucks-Atkinson & Mannell,
2007). It stimulates motivation, reduces perceptions of constraints, facilitates negotiation efforts
and enhances performance. Negotiation-efficacy has a direct and positive relation with negotiation
efforts. The more confident individuals are in their ability to cope with constraints through the use
of resources, the greater their efforts to negotiate (Loucks-Atkinson & Mannell, 2007). White
(2008) stated that higher motivation to participate in leisure activities and confidence in negotiation

results (i.e. higher negotiation efficacy) will encourage the use of negotiation strategies.

3.7 Conclusion

The chapter discussed the theoretical lens of the study which includes self-efficacy, the
leisure constraints and constraints negotiation theories. The foundations and the applications of
each of these theories have been discussed along with the literature debates and extensions
associated with each. The selection of these three theories has been done to enable the
interpretation of the different data results obtained from the field research. Additionally, the
concepts of the digital divide and the leisure gap have been also addressed given their relationship

to the study and how they relate to young Egyptian women who face difficulties in pursuing travel.
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Chapter Four: Methodology

This chapter presents the philosophical and methodological approaches that underpin the
research. It begins by outlining the overall aim of the study which is to explore how young women
in Egypt use social media to facilitate their travel and situating it within the appropriate research
paradigm, with particular attention to the ontological and epistemological assumptions that guide
the inquiry and shape the researcher’s understanding of reality and knowledge. The rationale for
adopting an interpretivist stance is then discussed, highlighting its suitability for the research. The
chapter further elaborates on the research design, explaining how it enables an in-depth and
contextually grounded understanding of the phenomenon under investigation. It then describes the
process of selecting research participants, detailing the sampling strategy, recruitment methods,
and relevance of participants to the research objectives. The data collection methods are presented
next followed by a detailed explanation of the data analysis process. Finally, the chapter addresses
the ethical considerations and concludes with a discussion of the measures taken to ensure the
quality and trustworthiness of the qualitative research.

4.1 Research Paradigm

The research paradigm provides the overarching philosophical framework that shapes the
researcher’s assumptions about the nature of reality, knowledge, and the appropriate ways of
exploring and understanding social phenomena (Creswell, 2009; Saunders et al., 2009). In this
study, the paradigm serves as a guiding structure for framing the inquiry into how young Egyptian
women use social media, particularly Facebook travel groups, to address different travel
constraints and enhance their self-efficacy within a conservative socio-cultural setting.

Acknowledging the ontological and epistemological stance of a study is crucial, as research
methodologies are grounded in particular ontological and epistemological assumptions (Pouliot,
2007) that must align with the researcher’s own philosophical position. According to Willig
(2001), any research must address questions concerning the assumptions a methodology makes
about reality, the nature of the knowledge it seeks to produce, and how it positions the researcher
within the research process. Addressing these questions helps to justify the methodological

approach adopted in this study.
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4.2 Ontological Position

Ontology concerns the researcher’s assumptions about the nature of reality, what exists and
how it can be understood (Scotland, 2012). This study adopts a relativist ontological stance, which
posits that reality is not fixed or singular, but rather multiple, subjective, and continuously
constructed through human interaction and interpretation (Guba & Lincoln, 1994). Relativist
ontology holds that reality is a finite subjective experience and that multiple realities exist as many
different realities as possible (Guba & Lincoln, 2005). Rather than conceiving of the social world
as an objective, pre-existing phenomenon that needs to be discovered, this ontological position
recognises that reality emerges through the lived experiences, meanings, and interpretations of
individuals situated within specific social contexts (Crotty, 1998; Schwandt, 1994).

Within this relativist framework, young Egyptian women’s lived experiences of travel are
understood as diverse and shaped by their specific contexts. These experiences are not uniform or
deterministic but instead vary according to multiple factors including individual biographical
backgrounds, familial configurations, socio-economic positions, religious affiliations, and
exposure to distinct cultural norms and values (Jackson & Henderson, 1995; Little, 2002; Shaw,
1994). Importantly, no single “truth” about travel constraints or women’s travel can be isolated or
universalised; rather, travel experiences and the meanings attributed to them are continuously
negotiated and reconstructed through social engagement and discourse (Lincoln & Guba, 1985;
Charmaz, 2014).

This ontological stance has profound implications for research methodology. By adopting
a relativist position, the researcher acknowledges that multiple valid interpretations of women’s
travel experiences and constraint negotiation may coexist (Guba & Lincoln, 1994). The research
aim becomes not the discovery of an objective universal truth, but rather the in-depth
understanding of the multiple, interconnected meanings and interpretations that shape young
Egyptian women’s travel realities, particularly as these are constructed and negotiated through
digital social spaces (Charmaz, 2014; Kozinets, 2015).

4.3 Epistemological Position

Epistemology concerns the nature and scope of knowledge and the fundamental
relationship between the knower and what can be known (Crotty, 1998). This research aligns with
a subjectivist epistemology situated within constructivist epistemology, which assumes that

knowledge is not discovered as a pre-existing truth but is instead co-produced and co-constructed
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through the dynamic interaction between the researcher and the participants (Guba & Lincoln,
2005; Denzin & Lincoln, 2011). As stated within contemporary constructivist epistemology, the
knower and the respondent co-create understandings through the research process itself, meaning
that findings are actively generated as the inquiry proceeds rather than simply extracted from
participants (Crotty, 1998; Lincoln & Guba, 2000). This contrasts with positivist epistemologies,
which assume that knowledge exists independently and can be objectively discovered through
neutral observation (Schwandt, 1994).

Within this subjectivist framework, understanding is generated through interpretation
rather than objective measurement (Crotty, 1998). The knowledge sought is context-dependent
and shaped by the meanings that participants attach to their experiences (Guba & Lincoln, 2005).
As noted in interpretivist epistemology, “knowledge is derived from reason and logic rather than
from sensory experience” (Gray, 2021, p. 19), implying that the researcher uncovers meaning
through reflective analysis. Importantly, different people may construct meaning in different ways,
even within the same phenomenon, which reflects the possibility of having valid interpretations
within a subjectivist approach (Crotty, 1998).

This epistemological approach acknowledges the concept of co-constructed knowledge,
where “interviews and focus groups should be approached as a process of co-constructing
knowledge, requiring researchers to adapt data collection methods to meet the needs of the
communities they engage with and to intentionally reflect on and mitigate power dynamics”
(Tunstall et al., 2022, p. 1114). Rather than extracting “objective truths” from participants, the
research recognises that "the construction of meaning occurs within the ever-changing nature of
context, time, and relationship to others (Patterson & Macqueen, 2021, p.189) which enables
transformative research conversations. In the context of studying Egyptian women’s travel
experiences, this means that the meanings women express both publicly in digital spaces and
privately in interviews are understood as actively constructed through these research relationships
rather than as static, objective truths waiting to be uncovered.

4.4 The Interpretivist Paradigm

Based on the above ontological and epistemological assumptions, this research adopts an
interpretivist paradigm, which emphasises understanding the world through the meanings people
assign to it (Bryman, 2016; Saunders et al., 2009). Interpretivism emerged as a response to

positivist traditions that view social reality as objective and measurable. Instead, interpretivists
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argue that social phenomena are inherently complex and best understood through empathetic
engagement and deep contextual exploration (Schwandt, 1994).

Interpretivism is suitable for qualitative studies because it is based on the belief that reality
and knowledge are constructed through social interactions and shared meanings, making it ideal
for exploring how individuals make sense of their experiences within specific contexts (Creswell
& Poth, 2016; Lincoln et al., 2011). In qualitative research, interpretivism emphasises methods
such as in-depth interviews, participant observation, and narrative analysis, which allow
researchers to access rich descriptions and nuanced understandings of participants’ perspectives
(Merriam & Tisdell, 2015; Denzin & Lincoln, 2011). By prioritising participants’ lived realities,
interpretivist qualitative research produces insights that quantitative approaches might overlook.
Thus, interpretivism is adopted for this study to highlight how young Egyptian women use social
media to facilitate their independent travel whilst shedding light upon the different constraints
faced and the various negotiation strategies acquired and used within a specific socio-cultural and
digital context.

An interpretivist approach is therefore appropriate because it allows for capturing the
different perspectives among young Egyptian women and exploring how they construct meaning
around gender norms, and travel, through their online engagements. By interpreting participants’
narratives within Facebook travel groups and interviews, the study seeks to understand how
individual experiences connect and interact with broader cultural and societal structures. Such
understanding requires acknowledging that each participant’s account is shaped by her unique
circumstances, values, and aspirations. This is an assumption consistent with interpretivist
philosophy (Willis et al., 2007).

Reflexivity in this study views the researcher as an engaged interpreter rather than a
detached observer, actively shaping and constructing knowledge with participants. Both the
researcher and participants are seen as interactive contributors to the creation of meaning, moving
beyond the idea of simply conveying or receiving fixed information (Crotty, 1998; Guba &
Lincoln, 2005). Reflexivity involves the systematic awareness and reflection on how the
researcher’s background, biases, and perspectives influence the research process and findings
(Finlay, 2002). This practice, emphasised in qualitative research, transforms the researcher’s
involvement from a limitation into a strength by supporting transparency and critical self-

examination (Markham & Pronzato, 2024). It allows the researcher to carefully distinguish
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personal interpretations from participants’ voices while acknowledging the creative and
interpretive nature of understanding (Lincoln & Guba, 1985; Tunstall, 2022).

In this interpretivist study, the researcher’s position is central to the research process. Being
an Egyptian woman familiar with the socio-cultural context enriches the research by providing
insider insight into young women’s travel experiences and constraints. However, this insider
position requires ongoing reflexivity to ensure personal assumptions do not bias participants’
perspectives (Finlay, 2002). Reflexivity is therefore integrated throughout the study to maintain
analytical rigor, transparency, and respect for the complexity of participants’ lived experiences.

The Interpretivist paradigm emphasises understanding lived experiences and the context-
specific nature of social phenomena, which guided the choice of methodologies that prioritise
depth and flexibility (Lincoln et al., 2011). The qualitative methods used in this research embody
the interpretivist commitment to capturing the complexity of human experience by focusing on
how individuals actively construct and interpret their social worlds (Denzin & Lincoln, 2018;
Schwandt, 2000). This is further explored in the next section.

In sum, the interpretivist paradigm provides a coherent philosophical foundation for
exploring how social media acts facilitate independent travel for young Egyptian women. It
recognises that reality is co-constructed through discourse, that knowledge is contextually situated,
and that understanding is achieved through interpretation rather than measurement. This paradigm
thus ensures methodological analogy with the study’s aim to generate rich, contextualised insights
into women’s experiences and their evolving sense of efficacy within digital and social contexts.
4.5 Research Design
4.5.1 Qualitative versus Quantitative Research

In the methodological literature, quantitative and qualitative research are widely recognised
as two fundamentally different approaches to social research (Bryman, 2016; Robson & McCartan,
2016). Some scholars argue that distinguishing these approaches remains meaningful, despite
critiques suggesting that the distinction may be oversimplified or no longer be fully appropriate
(Layder, 1993). Bryman (2016) defends the continued relevance of this distinction, emphasising
that it helps classify research methods and guides researchers in selecting the most suitable
approach to address their research questions, without implying superiority of one method over the

other.
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Quantitative and qualitative approaches differ particularly along three crucial dimensions:
theoretical orientation, epistemological stance, and ontological assumptions (Bryman, 2016).

These differences are summarised in Table I1: Approaches & Dimensions below.

Table 1I: Approaches & Dimensions

Dimension Quantitative Qualitative

Deductive: ~ Testing existing | Inductive: ~ Generating  new
Role of Theory theory theory
Epistemological Orientation Positivism Interpretivism / Constructivism
Ontological Position Objectivism Constructionism

Source: Data from Bryman, 2016, pp. 3-7

Quantitative research focuses on the measurement and quantification of data, where
individual experiences are translated into numerical and statistical terms. This approach often
employs deductive reasoning, testing hypotheses derived from established theories within a
positivist framework aligned with natural sciences (Bryman, 2016; Robson & McCartan, 2016;
Yilmaz, 2013). It treats social reality as objective, external, and independent of the researcher’s
influence (Gall et al., 1996).

In contrast, qualitative research is an emergent, inductive, and interpretive approach aimed
at understanding the meanings individuals attach to their lived experiences within natural settings
(Yilmaz, 2013). It prioritises contextual understanding of behaviours, perceptions, and social
processes, recognising that reality is socially constructed and subjective (Bryman & Bell, 2011,
Patton, 2015). Qualitative methods rely on rich, narrative data such as interviews and observations,
focusing on detailed exploration rather than broad generalisation (Azungah, 2018). While small
sample sizes characterise qualitative research, this approach provides depth and validity in
understanding complex social phenomena that defy quantification (Merriam & Tisdell, 2015).

Recent literature further stresses that qualitative research captures the dynamic, fluid, and
context-dependent nature of social realities, aspects that quantitative research may overlook due

to its reliance on fixed variables and controlled settings (Herber et al., 2025). Quantitative methods,
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on the other hand, excel in producing reliable, generalizable findings and identifying patterns
across populations through structured data collection and statistical analysis (Oranga & Matere,
2025). Both approaches bring valuable contributions and often complement each other, especially
when combined in mixed-method studies to provide a fuller understanding of social phenomena
(Creswell & Plano Clark, 2023).

This study adopts a qualitative research approach because it is most suitable for exploring
the complex and socially embedded experiences of young Egyptian women regarding travel.
Quantitative research mainly focuses on measuring variables and testing hypotheses through
numerical data, which does not allow for the capturing of the rich and nuanced meanings behind
participants’ experiences (Bryman & Bell, 2011; Creswell, 2013). In contrast, qualitative methods
offer a valuable opportunity to understand participants’ own perspectives, social interactions, and
the contextual influences that shape their lives in ways that numbers alone cannot explain (Yilmaz,
2013; Denzin & Lincoln, 2011).

In this research, qualitative approaches enable an in-depth exploration of how young
women negotiate travel constraints within Egypt’s specific cultural and patriarchal context. Such
an approach recognises that travel behaviours are influenced by deeply rooted gender norms, social
expectations, and the role of social media as a supportive platform for information sharing and
efficacy development (Brown & Osman, 2017; Pink et al., 2015). By focusing on participants’
narratives and social realities, the study can uncover the layers of meaning and social negotiation
that are often invisible in quantitative studies, which tend to generalise findings and overlook
diversity within groups (Bryman & Bell, 2011).

Existing research on young women’s travel and social media use in Egypt demonstrates a
predominance of quantitative studies, with limited availability of qualitative work that carefully
interprets the social and digital complexities of this topic. Although some qualitative studies do
address women’s mobility and social norms, few go into depth about how social media functions
as an interactive space where women create and share strategies to overcome travel limitations
(Amer et al., 2021; Kozinets, 2015). This gap in literature highlights the need for qualitative
research to capture how social media supports the development of self-efficacy in settings marked
by cultural restrictions.

Therefore, this study uses qualitative inquiry to fill this gap by producing detailed,
culturally relevant knowledge that considers both gendered socio-cultural constraints and the
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digital environments influencing young women’s travel experiences. This approach also allows
for the extension of theoretical frameworks such as Bandura’s self-efficacy and leisure constraint
theories in a new context that has been understudied from a qualitative standpoint (Bandura, 1997;
Loucks-Atkinson & Mannell, 2007). Finally, qualitative research provides flexibility to respond
to the fast-changing social media landscape and evolving social norms, which is essential to
understand how young Egyptian women develop efficacy and negotiate the constraints they face
in their pursuit of independent travel.

4.5.2 Conduct of Research

This study employed two qualitative methods: netnography and semi-structured interviews
to explore young Egyptian women’s travel constraints. Netnography, adapted from ethnographic
principles for the online context, was used to analyse interactions and discussions within Facebook
travel groups, providing rich, naturally occurring data about participants’ travel-related
experiences and social dynamics (Kozinets, 2015). This method allowed the researcher to observe
how young Egyptian women discuss travel constraints in a digital space that serves as both social
support and information exchange. Following the netnography, semi-structured interviews were
conducted to obtain a deeper understanding of the role of social media in facilitating young
Egyptian women’s independent travel. The interview questions were designed based on themes
that emerged from the online data to ensure relevance and to guide the conversation around key
research questions.

The defined population consists of young Egyptian women, aged between 18 and 35, who
face travel-related constraints in Egypt’s specific socio-cultural context. This group is especially
relevant due to its differential exposure to patriarchal norms, family expectations, safety concerns,
and resource limitations, all factors that shape their travel opportunities and practices. By focusing
on women from different regions within Egypt the study aims to capture the diversity of the
constraints they faced and of the negotiation strategies they used within a context often
marginalised in broader travel research.

Before conducting the main research, a pilot study was conducted for both phases,
netnography and semi-structured interviews, to ensure the methods were effective and appropriate
for the context. The pilot netnography analysed selected informative posts from the Facebook
travel groups under study to explore how young Egyptian women discuss travel plans or past

experiences, helping to refine the netnographic data collection approach. Following this, five face-
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to-face pilot interviews were conducted (before COVID-19) and allowed the interviewer to test
and improve the clarity and relevance of the questions. Conducting this pilot study provided
several benefits including identifying and addressing potential challenges early, refining research
instruments, assessing the feasibility of the methods, and increasing the researcher’s confidence
and preparedness (Van Teijlingen & Hundley, 2001). This step improved the rigor and validity of
the overall study by ensuring data collection methods were practical and capable of capturing rich,
meaningful insights from participants, thereby strengthening the quality and credibility of the final
research findings.

4.6 Phase I: Netnography

Netnography is a method adapted from ethnography to study online communities and
social media content (Kozinets, 2010). It allows researchers to observe naturally occurring
conversations and cultural patterns without direct interference. To follow ethical procedures, the
researcher first contacted group administrators and obtained their permission. After gaining their
approval, the researcher introduced herself transparently as a researcher and posted a participant
information sheet (see Appendix B: Participant Information Sheet) explaining the study’s purpose
and participant rights. This helped build trust and ensured informed awareness (Kozinets &
Gretzel, 2023; Dermant & Moretti, 2024).

Netnography offers several important advantages in social media research. It allows
researchers to collect rich, authentic data that reflects the real thoughts, feelings, and behaviours
of dispersed participants in their natural online environments. This method excels at capturing the
dynamics of online communication which other methods might miss (Kozinets & Gretzel, 2023).
It is also cost-effective, efficient, and enables real-time observation without influencing
participants or interrupting their interactions. Netnography provides access to diverse and
geographically dispersed communities, which can be especially valuable when studying social
phenomena such as travel aspirations across cultural contexts. Moreover, it permits the study of
sensitive topics and emerging trends that may be difficult to observe offline (Kozinets & Gretzel,
2023).

However, netnography does have its limitations. Verifying the identity and demographics
of online participants can be challenging. The researcher must exercise careful interpretation
because data is mediated through textual or visual digital communication, needing a high level of
skill to analyse context and meaning accurately (Kozinets, 2010). Ethical concerns also arise
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around privacy and informed consent in digital spaces, making it essential to obtain permissions
and transparently inform participants about the research purpose. Despite these challenges, when
conducted rigorously with reflexivity and ethical attention, netnography is a powerful tool to
explore cultural phenomena in digital contexts (Dermant & Moretti, 2024).

This nuanced understanding of netnography’s advantages and limitations highlights its
appropriateness for the study’s aim of exploring how young Egyptian women use social media to
facilitate their independent travel. By enabling the collection of naturally occurring, contextually
rich online interactions, netnography provided valuable insights into participants’ lived
experiences, language, and cultural expressions. These insights also informed the design and focus
of the subsequent interview phase, ensuring that the questions were grounded in the realities
observed within the digital spaces.

4.6.1 Sample for Netnography

Sampling for netnography involves purposely selecting online communities and digital
content that are relevant to the research topic, ensuring that the data collected provides rich and
meaningful insights into the social phenomena under study (Kozinets, 2015). In this study,
sampling focused on identifying Facebook travel groups where young Egyptian women actively
discuss travel experiences and plans, thus targeting social spaces where travel constraints and
negotiations are naturally expressed. Within these groups, posts and interactions were purposely
selected based on their informativeness, relevance, and richness, rather than aiming for large
sample sizes or statistical representativeness (Kozinets, 2015). The goal is not statistical
generalizability, but depth of understanding and the generation of nuanced, context-specific
insights regarding the negotiation of travel constraints. This approach is justified by the need to
access participants who possess the experiential knowledge necessary to address the research aim
specifically, understanding how social and cultural factors intersect with the lived realities of travel
for young Egyptian women, and how these factors are negotiated through both online and offline
strategies.

The sample size includes 201 posts on the Facebook travel groups “Traveller Experience”?
and “She Travels EG”* from young Egyptian women between the age of 18 to 35 years to ensure

a comprehensive yet manageable dataset that reflects the thematic depth and diversity required for

3 https://www.facebook.com/groups/1637368469877009
4 https://www.facebook.com/groups/SheTravelsEG
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qualitative analysis. This sample size aligns with established netnographic practices, where the
focus is on achieving thematic saturation and relevance rather than fixed numerical targets. Recent
studies typically analyse between 100 and 300 posts, balancing depth and breadth effectively
(Padricelli, 2021; Smith et al., 2023). Kozinets (2024) also recommends selecting a critical mass
of posts that is sufficient to capture active, relevant community interactions, usually within the
range of a few dozen to a few hundred posts, depending on the study context and aims. The
inclusion of 201 posts in this research thus follows these methodological guidelines, enabling rich
insights into young Egyptian women’s travel constraints as expressed in online communities.
4.6.2 Data Collection for Netnography®

The netnographic research was conducted through the researcher becoming immersed in

the two Facebook travel groups; Traveller Experience and She Travels over the period from April

2018 till September 2021. Posts and discussions were closely observed after the researcher
revealed her identity to all the group members (see Appendix A: Netnography Posts). This
prolonged engagement allowed for the observation of natural interactions, conversations, and
shared experiences within these online communities without imposing direct interference.

The netnographic data collection involved capturing posts in Arabic (see Appendix A:
Netnography Posts), which were collected as screenshots to preserve the original contextual and
visual elements of the interactions. These screenshots were then carefully transcribed into text by
rewriting the content, facilitating a process suitable for exporting and systematic analysis using
ATLAS.ti. This approach ensures the authenticity and richness of the original communication are
maintained while enabling efficient coding, categorisation, and thematic analysis within a digital

qualitative research framework.

4.7 Phase I1: Semi-Structured Interviews

Semi-structured interviews are a qualitative research method characterised by the use of a
predetermined but flexible interview guide, allowing the researcher to explore key topics while
adapting to the interviewee’s responses in a conversational manner. This approach is mid-way
between structured interviews, which rely on standardised questions, and unstructured interviews,
which are open-ended, offering a balance between consistency and depth (Kallio et al., 2016). The

flexibility offered by semi-structured interviews enables the researcher to probe more deeply based

® See Chapter Five: Netnography.


https://www.facebook.com/groups/1637368469877009
https://www.facebook.com/groups/SheTravelsEG

70

on participants’ responses, facilitating a rich understanding of experiences, perceptions, and
motivations (Bryman, 2016). This method is suitable for this study to explore how young Egyptian
women use social media to facilitate their independent travel.

Semi-structured interviews have many advantages, making them highly effective for
qualitative research purposes. One of the main advantages is the flexibility, which allows the
interviewer to adapt questions and probe deeper based on participants’ responses, resulting in
richer and more detailed data (Turner et al., 2022). This adaptability offers greater participant
engagement and can uncover unexpected themes, which is especially valuable when exploring
complex or sensitive topics (Gill et al., 2008). Semi-structured interviews also provide a balance
between structure and openness by using a guiding framework that encourages consistent data
collection while allowing participants’ unique perspectives and experiences to emerge (Saunders
et al., 2009). Furthermore, this method captures the nuanced, lived experiences and contextual
factors shaping participant views, which are essential for comprehensive understanding of social
phenomena.

Despite these advantages, semi-structured interviews also have limitations. They can be
time-consuming in terms of data collection and transcription, requiring substantial resources for
thorough analysis (Kallio et al., 2016). Interviewer bias may influence the direction of the
conversation, potentially shaping responses based on phrasing or non-verbal cues. Additionally,
the open-ended nature of responses can generate large volumes of text making it challenging for
systematic coding and interpretation if not well managed (Bryman, 2016). Ensuring consistency
across interviews while allowing flexibility requires skilled interviewing and careful planning
(Turner et al., 2022).

Semi-structured interviews are appropriate for this study to explore how young Egyptian
women use social media as a facilitator for their independent travel, as they allow in-depth
exploration of personal experiences and contextual influences within a culturally restrictive
environment. This method facilitates capturing rich qualitative data on sensitive topics, such as
gender norms and social expectations, which may not be easily accessed through quantitative
methods (Gill et al., 2008). Moreover, semi-structured interviews complement the earlier
netnographic phase by enabling participant elaboration on themes identified in narratives shared

online via digital spaces. Thus, this method supports the study’s interpretivist epistemology.
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Thus, to gain a deeper understanding about the role of social media in facilitating young
Egyptian women’s independent travel, semi-structured interviews were conducted after the
netnography phase. The interview guide was developed to directly address the study’s research
aim, which is to explore how young women in Egypt use social media to facilitate their travel. The
guide was structured to answer the research questions: (1) What are the main travel constraints
facing young Egyptian women? (2) How does social media help young Egyptian women overcome
travel difficulties and constraints? (3) What are the different types of efficacy developed across
various stages of travel? and (4) What role does social media play in influencing different types of
efficacy during these stages? The interview questions were carefully aligned with these research
objectives and designed to prompt rich, detailed responses that reflect participants’ experiences
with travel constraints and social media support. The interview guide was meticulously developed
to directly address the study’s research aim, which is to explore how young women in Egypt use
social media to facilitate their travel. The guide was structured to answer the following research
questions: (1) What are the main travel constraints facing young Egyptian women? (2) How does
social media help young Egyptian women overcome travel difficulties and constraints? (3) What
are the different types of efficacy developed across various stages of travel? and (4) What role
does social media play in influencing different types of efficacy during these stages? The interview
questions were carefully aligned with these research objectives and designed to prompt rich,
detailed responses that reflect participants’ experiences with travel constraints and social media
support. The questions were also developed based on themes that emerged from online data
captured through the netnographic research to ensure relevance. For further details, the full
interview guide is available in the Appendix D: Interview Guide.

Pilot interviews were carried out face-to-face before COVID-19 to build rapport and test
questions (see Appendix F: Manual Analysis of Pilot Interviews), while the main interviews were
conducted via Zoom afterwards to ensure safety and reach (Keen at al., 2022). Before each
interview, participants received an information sheet (see Appendix B: Participant Information
Sheet) and provided informed consent (see Appendix C: Consent Form), confirming their
voluntary participation and confidentiality.

4.7.1 Sample for Semi-Structured Interviews
For the semi-structured interviews, which constituted phase two of the study, a purposive

sampling technique was employed to select participants who could provide in-depth insights into
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the travel constraints and negotiation strategies of young Egyptian women. This approach involved
identifying single young Egyptian women who were active in online travel communities, who had
had recent travel experiences, and who had experienced challenges convincing their parents to
allow them to travel independently. This was to ensure that the selected participants possessed the
experiential knowledge necessary to address the research aims (Campbell et al., 2020). After the
initial selection, a snowball sampling technique was applied, whereby participants were asked to
refer to other eligible women within their networks, thus expanding the sample and enhancing the
diversity of perspectives included in the study (Nov. 2008).

4.7.2 Data Collection for Semi-Structured Interviews

A total of 13 semi-structured interviews were conducted in this study, with data collection
continuing until thematic saturation was reached. Thematic saturation is the point at which no new
themes or insights emerge from additional interviews, indicating that sufficient depth and breadth
of data have been obtained to fully address the research questions (Guest, Bunce, & Johnson,
2006). In the context of this study about the use of social media by young Egyptian women to
facilitate independent travel, 13 interviews were enough to capture a comprehensive range of
experiences and perspectives, as no new meaningful themes emerged beyond this point (Fusch &
Ness, 2015). Thus, this sample size was sufficient to ensure rich, nuanced insights while
maintaining accuracy and consistency in line with qualitative research standards (Saunders et al.,
2018).

Data collection for the semi-structured interviews began with contacting each participant
individually via a mobile phone call or WhatsApp. The researcher then shared the participant
information sheet and consent form (see Appendix B: Participant Information Sheet and Appendix
C: Consent Form) with them through WhatsApp to ensure that they were fully informed about the
study. Participants confirmed their willingness to take part via WhatsApp, after which a suitable
time for an online interview via Zoom was arranged. The researcher created the Zoom meeting
and shared the meeting link with each participant accordingly. All interviews were audio or video
recorded with the explicit approval of the participants to ensure accurate and detailed data capture.
The interviews had an average duration of approximately one hour. The longest interview lasted 1
hour and 30 minutes, while the shortest was 38 minutes. Each interview began with an icebreaker
question aimed at creating comfort and openness, typically inviting the interviewee to “tell me

more about your latest travel experience.” This approach aligns with best practices in qualitative
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research interviews, where initial broad, experience-based questions help build rapport and
encourage detailed narrative responses (DiCicco-Bloom & Crabtree, 2006). Such icebreakers are
effective in setting a conversational tone and easing participants into deeper discussions related to
research themes. This tactic does promote trust and facilitates natural recollection of relevant
personal experiences.

The interviews were conducted fully in Arabic, the native language of the participants, to
facilitate a comfortable environment where interviewees could openly share their experiences and
express themselves fully (Smith et al., 2008). This approach helped maximise the richness and

authenticity of the data collected.

4.8 Participants’ Information

Table I11: Participants’ Information

Interviewee Name Age | Governorate | Occupation
Ebtihal Ashour 32 | Damietta Assistant lecturer, English literature, MSA
Sanaa Hamed 28 | Mansoura Engineer
] ) Assistant  lecturer, linguistics,
Fatima Atef Massoud | 31 | Cairo
BUE
Hanan El Ghaly 22 | North Sinai | Student — Faculty of Alson
Jasmine Maher 28 | Cairo Engineer at Dell DMC
Nourine Gamil 31 | Cairo IT Freelancer
) Assistant  lecturer,  English literature,
Nermeen Kamal 31 | Cairo ) S
Hertfordshire university
Nicole Fayez 20 | Cairo Student — AUC
Rania EI-Bowety 33 | Cairo PhD candidate, Cairo University
Rawya Kenawy 35 | Cairo Puppets’ Designer
] Student — Faculty of Medicine — Ain Shams
Reeman Hamdy 22 | Beheira o
university
) Student — Faculty of Medicine — Ain Shams
Reem Mohamed 21 | Giza S
university
Sally Mounir 29 | Cairo Social Media Specialist
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The participants in this phase of the study included a diverse group of young Egyptian
women from varied ages, governorates, and occupations, reflecting a broad spectrum of
backgrounds relevant to the research focus. The interviewees ranged in age from 18 to 35 years
and were from governorates including Damietta, Mansoura, Cairo, North Sinai, Beheira, and Giza.
Their occupations reflected a wide range of professional and personal roles, including engineers,
IT freelancers, social media specialists, designers, students in various faculties such as medicine
and languages, and other professional roles. For example, participants included engineers working
in the private sector, IT freelancers contributing to digital economies, social media specialists
managing online platforms, and students pursuing degrees in medicine and languages. These
diverse occupational backgrounds enriched the qualitative insights by incorporating different
perspectives on the experiences faced by young Egyptian women in their pursuit of independent
travel.

Combining netnography with semi-structured interviews offered a comprehensive
approach that strengthened the study through methodological triangulation, which is defined as the
use of multiple methods or data sources to enhance the validity and credibility of findings by cross-
checking and verifying the data (Denzin, 2017; Flick, 2014). Netnography provided rich, natural
access to online discussions about independent travel among young Egyptian women, capturing
the dynamics of digital communication and authentic social media interactions. Semi-structured
interviews added valuable depth by sharing detailed, personal accounts that explored individual
lived experiences and complex negotiations around travel constraints. This allowed the study to
uncover areas that are difficult to access solely through online observations. The integration of
both methods enriched the data by balancing the breadth of the online cultural context with the
depth of intimate, one to one narrative accounts. This triangulated methodological design increased
the study’s accuracy by enabling cross-validation of insights across different data types while
offering a more holistic and nuanced understanding of how social media facilitates young women’s
independent travel.

4.9 Data Analysis

Data analysis for this study was conducted using Braun and Clarke’s (2006) six-phase

thematic analysis framework for both the netnography and the semi-structured interview phases.

The six phases were applied consistently across both phases of the study; netnography and semi-
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structured interviews and they involved: (1) familiarisation with the data by repeated reading and
note-taking, (2) coding interesting data features systematically, (3) collating codes into initial
themes, (4) reviewing and refining themes in relation to the data set, (5) defining and clearly
naming themes, and (6) producing a detailed report that connected the analysis to the research
questions and literature. This approach was implemented using ATLAS.ti 22 software and was
chosen for its capability to analyse Arabic text to ensure that the data remained in the original
language of the participants.

Conducting analysis in Arabic was critical, as it allowed for a more authentic and nuanced
understanding of participants’ expressions and experiences, enhancing cultural sensitivity and
reducing potential misinterpretations. The researcher’s shared cultural and linguistic background
with the participants further supported accurate interpretation and rapport throughout data
handling, as supported by Squire (2009) and Temple and Young (2004).

For the netnographic data, all posts were imported in Arabic directly into ATLAS.ti 22,
allowing systematic and culturally contextual coding without translation loss. This facilitated a
comprehensive exploration of online interactions relating to young Egyptian women’s travel
constraints. The themes developed from netnography informed the analysis of interview data,
where further elaboration and depth were achieved.

The semi-structured interviews, all conducted in Arabic, adhered to the same rigorous
thematic analysis protocol as the netnographic data, ensuring methodological consistency and
facilitating integration across the two study phases. Conducting both data collection and analysis
in Arabic was essential to capture the authentic voices and lived experiences of the participants
without the distortions that translation might cause (Squire, 2009; Temple & Young, 2004). The
researcher transcribed a few interviews before the help of a professional transcriber was sought.

Transcription of initial interviews by the researcher enhanced familiarity with the content
and helped establish transcription standards, while professional transcription support ensured
accuracy and efficiency. Transcripts were checked against recordings to preserve the integrity and
contextual meaning of the participants’ narratives (Poland, 1995).

Using ATLAS.ti 22 and the application of Braun and Clarke’s (2006) six-phase thematic
analysis, this approach enabled the extraction of rich, contextually embedded insights into how

young Egyptian women perceive and negotiate travel constraints. Themes developed in the
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interviews elaborated and deepened those identified in the netnographic phase, ultimately
enhancing the coherence and reliability of the study’s findings.

Two additional chapters are dedicated specifically to the detailed data analysis of each
method used in this research. One chapter focuses exclusively on the comprehensive analysis of
the netnographic data®, presenting the themes and patterns identified through thematic analysis in-
depth. The other chapter provides an extensive analysis of the semi-structured interview data’,
elaborating on how the themes developed and expanded from the netnographic phase, thereby
providing a thorough understanding of the use of social media by young Egyptian women to
overcome different travel constraints.

4.10 Trustworthiness of the Research

The trustworthiness of this research was ensured by strictly applying Guba and Lincoln’s
(1982) four criteria: credibility, dependability, confirmability, and transferability. Credibility was
achieved through prolonged engagement with participants and triangulation of data sources, which
enhanced confidence that the findings accurately reflect the participants’ realities. Dependability
was maintained by transparent documentation of the research process, enabling replication and
verification. Confirmability was achieved via reflexivity and triangulation, ensuring the findings
were grounded in the data and minimally influenced by researcher bias. Transferability was
supported through rich descriptions of the research context and purposive sampling, allowing the
findings to be meaningfully applied in other similar contexts. Together, these strategies reinforce
the integrity and reliability of the study, addressing common qualitative research critiques and
enhancing the richness of the findings.

4.11 Ethical Considerations

Ethical principles were rigorously observed throughout all stages of the research. Approval
was obtained in August 2018 from the FASS — LUMS Research Ethics’ Committee at Lancaster
University.

4.12 Informed Consent
For the netnographic phase, ethical approval was extended to include digital data collection
procedures. After obtaining permission from the administrators of the online groups; Traveller

Experience and She Travels, a public post was shared within each group introducing the researcher

® See Chapter Five: Netnography.
" See Chapter Six: Interviews.
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and outlining the aims, scope, and ethical considerations of the study. This approach ensured
transparency and allowed potential participants to make an informed decision about their
engagement. The post disclosed the researcher’s identity, institutional affiliation, and provided
details regarding data use, confidentiality, and contact information for further inquiries.

For the interview phase, informed consent was central to ensuring participants’ voluntary and
knowledgeable involvement. A transparent and respectful approach guided all interactions,
promoting trust and openness between the researcher and participants. Each participant granted
their permission to take part in the interview and to have it recorded (see Appendix C: Consent
Form). The consent form explains key issues, including confidentiality, data storage and
protection, the presentation of findings, and the right to withdraw. At the beginning of each
interview, additional time was dedicated to verbally clarifying the research purpose and
procedures, supported by written information sheets (see Appendix B: Participant Information
Sheet).

4.13 Privacy and Confidentiality

Full confidentiality was guaranteed to all participants. Pseudonyms were assigned to the
participants who took part in the study. Facebook posts and recordings were stored securely on an
encrypted computer. Only the researcher had access to the data.

4.14 Right to Withdraw

Participants were informed of their right to withdraw at any point before or during the
interview. Should a withdrawal have occurred, the corresponding data would have been destroyed
and excluded from the analysis. After the completion of data collection, however, information was
anonymised and no longer identifiable, meaning participants could not withdraw their data
retrospectively.

4.15 Debriefing and feedback

At the conclusion of each interview, participants were encouraged to ask any questions.
Participants were invited to request feedback on the study’s outcomes, ensuring transparency and
respecting their right to be informed. This debriefing process helped clarify the research aims and
allowed participants to reflect on their involvement, promoting a sense of collaboration and ethical

reciprocity.
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4.16 Conclusion

This chapter is structured to first outline the philosophical foundation of the research,
emphasising the interpretivist paradigm and its relevance to understanding young Egyptian
women’s travel experiences. It then detailed the qualitative research design, including the rationale
for selecting netnography and semi-structured interviews as complementary methods. The chapter
also described participant selection and recruitment strategies, followed by explanations of data
collection and analysis procedures. Ethical considerations and reflexivity were also discussed to
demonstrate research rigor. Together, these sections provide a clear and coherent account of how

the study was conducted to address the research aims and questions.
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Chapter Five: Netnography

The chapter discusses the use of netnography within phase 1 of the research. The rationale
behind the choice of netnography is discussed and why it preceded semi-structured interviews.
Subsequently, the principal themes identified within the netnographic data are presented and
categorised. Following this, the thematic analysis of the data is presented highlighting the main
themes and sub- themes with supportive quotes from the participants. Finally, the chapter
concludes with a summary of the main findings and a link to phase 2 of the research.

5.1 Netnographic Research

For this study, netnography was selected to be conducted prior to the semi-structured
interviews. This approach facilitated the collection of rich and comprehensive data from online
communities. It also offered a non-obtrusive, cost-effective and time-efficient means to access the
language, values, and behaviours of participants within their online environments (Kozinets, 2010;
Costello et al., 2017). By engaging with these virtual environments, key themes were identified,
and the interview guide was refined to align with the specific norms and language of the Egyptian
young women seeking to travel, therefore guaranteeing that the interviews to be conducted later
were relevant and well-informed. Furthermore, the integration of netnography and semi-structured
interviews represents a complementary methodological approach that enhances the depth and
scope of this qualitative research. While netnography provided a broad understanding of
participants’ interactions on the Facebook groups, semi-structured interviews enabled a more in-
depth exploration of individual perspectives within a flexible, yet focused setting (Blandford,
2013). This sequenced approach aligns with best practices in qualitative research, leveraging on
the netnography’s ability to reveal hidden patterns and cultural complexities before direct
engagement with participants via interviews (Asname & Berrada, 2025). This approach not only
enriched the dataset but also ensured the interview process was rooted in the lived experiences of
participants, as observed within their online environments. By combining these methods, the study
established a framework for investigating complex social phenomena across both virtual and
interpersonal environments.

The netnographic research was conducted through the researcher becoming immersed in

two Facebook travel groups namely Traveller Experience and She Travels over the period from
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April 2018 till September 2021. Posts and discussions were closely observed after the researcher
revealed her identity to all the group members (see Appendix 1: Netnography Posts).

Thematic analysis was used to analyse the data from the netnography. During the period
of almost three and a half years, the researcher closely followed the Facebook groups, reading all
the comments and saving the important and relevant comments on the topic under study for later
analysis. Then at the time of the analysis, relevant posts were grouped, coded and analysed. The
researcher sorted the coding and the emerging themes and categorised them into meaningful
groups, combined with the themes that emerged from the pilot study (see Appendix F: Manual
Analysis of Pilot Interviews). Finally, the refined template from both the pilot study and the

netnography emerged. The findings are presented below showing the main themes and sub-themes.

Table IV: An Overview of the Design of Study One

Study Design Qualitative exploratory

Research Sample Egyptian young women who are participants in
two big Facebook Travel groups (She travels

and Traveller Experience)

Sample Size 200 posts

Data Collection Method and Analysis Observation of posts and discussions on the
Facebook groups and collection of the most

relevant posts

Table V: Netnographic Results — Main and Sub-themes

Main Themes Sub-Themes

. 1.1 Intrapersonal Constraints

1- Travel constraints

1.2 Interpersonal Constraints

1.3 Structural Constraints
1.3.1 Cultural Norms
1.3.2 Gender norms

1.3.3 Religious Constraints
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1.3.4 Geographical Constraints

1.3.5 Financial Constraints

. . 2.1  Sharing of Experiences
2- Strategies for overcoming the travel g P

. 2.2 Lying

constraints

2.3 Nagging

2.4 Choosing the right time for negotiation
with parents

2.5 Adaptive Travel Arrangements

2.6  Parents’ reassurance

2.7  Financial Independence

. . . 3.1 Travel as a driver of life skill development
3- Travel as a life-changing experience

3.2 Travel as a pathway to self-reliance

5.2 Travel Constraints

One of the main themes that emerged — if not the most important — were the constraints
faced by young Egyptian women with respect to travel. The importance of this theme emerges
from the picture it conveys about Egyptian culture regarding the level of control exercised by the
parents over their daughters, as well as society’s restrictive norms and traditions.
5.2.1 Intrapersonal Constraints

Intrapersonal constraints are the fears and worries that come from inside a person that make
it hard to pursue travel. These constraints include being afraid of new places, doubting if you can
handle things by yourself, and feeling anxious about what might go wrong. Many Egyptian young
women who want to travel by themselves face these kinds of internal struggles. Even though they
dream of travelling independently, their minds are filled with "what if" questions and concerns
about managing difficult situations without help. The quotes reflected how young Egyptian women

face these intrapersonal constraints while also showing that when they manage to overcome these



82

internal feelings and experience travel, their self-efficacy increases and they enjoy the feeling to

the utmost.

Post # 5
“For anyone who’s scared or worried about travelling alone, | 'm telling you: travel — and travel

a lot! It honestly turned out to be the best thing in the world”.

Post # 12
“All my life, I've always dreamed of travelling without having someone supervising me. But deep

down, I still feel scared and worried — will I really be able to handle things on my own?”

Post # 23

“As an Egyptian girl who lives in Egypt, | always believed that girls do not travel because of the
society, the parents and such stuff. A year ago, when 1 joined the travel groups online, | got really
excited and encouraged to travel then | got to know from later posts that there are still girls who
need help and encouragement to travel. So, | decided that | will help as much as I can as | was
also helped by others ™.

Post # 227

“I was worried about travelling alone, but honestly, it’s the best thing you could ever do .

5.2.2 Interpersonal constraints
Interpersonal constraints are a major challenge for young Egyptian women who wish to travel
independently, with parental approval being the most notable constraint. Many parents feel
worried about their daughter’s safety and well-being, even if they trust her personally. This worry
often leads them to say no to independent travel. Some parents believe their daughters may not be
able to handle difficult situations while travelling, or they see travelling independently as socially
unacceptable for girls. In some cases, parents are highly protective and do not allow their daughters
to even perform daily tasks alone, such as crossing the street.
In addition to the parents’ worries and fears about their daughters’ travelling, which turns
them against the idea of their girls’ travelling, but there is also the societal pressure. It is not that

common within the wider society for girls to travel alone. The society’s perception of girls who
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travel on their own is not positively perceived. This puts more pressure upon the parents who are
not used to the idea, who live within a society that does not accept it, and they also want to protect
their daughters from any gossip. Regardless of the specific reason, these concerns commonly result
in parents rejecting their daughter’s request to travel by herself.

Post # 6

“My parents were totally against the idea of [me] travelling on my own”
Post # 52
“My father and mother are not convinced that I [can] travel alone”

Post # 110

“You remind me of my father who is against a girl travelling alone and spending the

night out of her house”
Post # 87

“Parents always believe that if a girl travels on her own, she won 't be able to handle any

situation and would feel totally lost”

Post # 196

“How do you manage to travel on your own girls? I am 22 years old, and my mom is

over-protective about me to the extent that she has to help me while crossing the street!”
Post # 107

“And when you will open the discussion with your parents about travelling, they won't
agree for many reasons and will try to prevent you from travelling by all means and you
won 't even understand the reason behind such fights, but it is mainly because travelling on

your own is not something common in our society”.
Post # 109

“Hope that one day I will be able to travel alone. Till now every trip they are with me and
they always tell me that they will never leave me to travel alone one day. Do you want
people to gossip about us saying that your parents have no control over you! As if | am

doing something shameful”.
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Post # 132

“If you will always care [that]much about what people say then you won 't be able to move
any step forward in your life because unfortunately most people in Egypt still have an
outdated mindset and they attack the successful independent girl and hold bad views about

2

her”.

5.2.3 Structural Constraints

Structural constraints create strong limitations for young Egyptian women who want to
travel independently, mainly due to cultural norms, gender roles, religion, location, and financial
limitations. In Egypt, the society expects women to follow traditional roles, where travelling alone
is often seen as inappropriate or unacceptable. Many families hold conservative religious beliefs,
especially about Islam, where a woman is expected to have a mahram accompanying her during
travel, even though modern travel conditions are safer and easier than in the past. Geographical
location also affects these constraints because women in rural areas such as Upper Egypt face
stricter traditions and fewer transportation options compared to cities.

Financial difficulties add another obstacle because many young women do not have their
own money or financial freedom and rely on their families for support, which limits their chances
to travel. Such structural factors combined with the social pressure about girls who travel alone
being judged negatively, and parents’ worry about gossip or losing family honour make it harder
for girls to travel independently. Additionally, gender discrimination is clear as boys are usually
allowed more freedom to travel, while girls are told to wait until marriage to have this right. These
structural constraints make it very difficult for young Egyptian women to travel independently.
5.2.3.1 Cultural Norms

Cultural norms in Egypt represent a structural constraint for young women who wish to
travel independently. Traditionally, Egyptian society expects women to follow established norms,
which consider the idea of a girl travelling alone as improper or even dishonourable. The influence
of social reputation is strong, so families often fear the gossip or negative judgement that can result
if their daughters seek to travel by themselves. This fear is not only personal but also reflects a
broader concern about maintaining the family honour and status within the community. Many

parents believe that, by allowing their daughter to travel alone, they risk both her safety and the
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family’s good name. Cultural attitudes often dictate that girls should postpone any travel ambitions

until marriage.

Post # 6
“They would always tell me you will travel when you get married with your husband on
your honeymoon... I am totally against the idea of postponing my dream till I find a
husband who would make my dream come true”.

Post # 23
I always get the reply “Tomorrow you will get married and travel with your husband” to
the extent that many girls want to get married only in order to travel and do what they
want”.

Post # 80
“We as Egyptians have the concept of girls waiting to travel with their husbands”

Post # 122
“All what I know is that it is not right that [you have to] postpone your dream to travel till
you get married. God only knows if you will get married to an open-minded man who likes
to travel or at least agrees that you travel or will be against the idea”.

Post # 155
“As for me my parents used to reject the idea of travelling alone and as all Egyptian
parents, they used to tell me you can travel when you get married... and when I got
married, | didn 't travel or go anywhere although I nagged a lot to and tried many times...
After | got divorced, I decided to take my girls, travel and enjoy my life.... I have nothing
else to keep waiting for”

Post# 9
“Actually, I have always been unable to travel or go anywhere like a tree but this was

never my wish I just had to be submissive to my father”.

5.2.3.2 Gender norms

Gender norms in Egypt act as an important structural constraint that limits the opportunities
of young women who wish to travel independently. Social traditions usually grant boys significant
freedom, allowing them to travel easily, spend nights outside, or visit new places without facing
criticism or restrictions. In contrast, girls are often treated more as dependents within the family,

and their personal decisions, including their desire to travel independently, are not considered
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equally valid. Instead, their actions are subject to approval from parents, especially fathers, who
frequently judge independent travel for females as “not suitable” and insist that girls follow family
rules. The difference in treatment between sons and daughters is evident in many families, where
boys’ independence is natural and accepted, but girls are expected to remain under close
supervision until marriage or even beyond. For many young Egyptian women, the possibility of
travelling independently is not only limited by practical arrangements but also by the need to break
through collective norms designed to maintain traditional gender roles. Achieving personal goals,
such as independent travel, is therefore seen as a significant success and a challenge to deeply
rooted beliefs that hold back women’s self-development.
Post # 95
“If you were a guy you would have easily travelled and (would have gone) wherever you
wanted to freely, you could even have a sleepover with people you don 't even know, or you
could even spend the night in the street without any problems”.
Post # 122
“The girl is being treated as an add -on within any family not a separate, independent
entity like the boy. Your father is saying that travelling is “not suitable” for them as you
just have to follow what they decide”.
Post # 214
“The greatest achievement you can reach as a woman is breaking through the barriers of
tradition and societal expectations to pursue your goals in a community where those very

norms try to hold you back”.

5.2.3.3 Religious Constraints

Religious constraints act as a significant structural constraint to the independent travel of
young Egyptian women, deeply influencing family attitudes and social expectations. In Egypt,
Islamic beliefs and interpretations have historically contributed to travel restrictions for women,
as in early Islamic times it was mandatory for a woman to be accompanied by a mahram when
travelling. While this rule was originally established because of the dangers and hardships of travel
in old times, the requirement has persisted in many families despite vast improvements in travel
safety, technology, and infrastructure. For many parents, religious views remain a central
justification for denying permission for independent female travel, even though it is argued that

such strict rules are less relevant today and emphasise that Islam itself does not categorically forbid
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women from travelling independently. The issue remains a subject for debate within Egyptian
society, with some individuals willing to change their opinion if respected religious authorities
(sheikhs) openly permit independent travel for women. Nevertheless, these beliefs contribute to a
restrictive environment by linking female autonomy and mobility with religious duty and family
honour, thus making religious constraints a significant part of the structural constraints young
Egyptian women face when wishing to travel independently.
Post # 89
“If a sheikh said that it is allowed for girls to travel on their own, parents will get convinced
and agree that their girls travel.”
Post # 163
“Go ahead and travel my dear.... Travel and live your dream... Travelling is not restricted
to men and Islam never asked us not to travel and don't care about those who interpret
Islam according to their own personal views.”
Post # 170
“With all my due respect to those saying that girls should travel accompanied by a mahram
| want to explain why a mahram used to be mandatory in the old times during the days of
Prophet Mohammed. Back then travelling was a tough activity that required a lot of effort
and staying in the desert for months among the wild animals and bandits. Whereas,
nowadays travelling is way easier and simpler that takes few hours by plane or boat while
being accompanied by hundreds of people. There are also tourism companies that organise
trips for groups. There are also different means of communication and GPS. Thus, there is

’

no danger like the old times.’

5.2.3.4 Geographical Constraints

Geography represents a structural constraint for young Egyptian women wishing to travel
independently, as norms and traditions vary considerably across different regions of the country.
In rural areas and traditional communities, such as Upper Egypt and tribal societies in Sinai,
cultural expectations are stricter, and conditions are more oppressive for girls compared to urban
areas. These regions maintain a conservative outlook, which imposes additional constraints on
young women, making it even more challenging for them to challenge norms or convince their
families to allow independent travel. Girls from these areas often face stronger opposition, greater

societal pressure, and more critical judgment when expressing the desire to explore new places on
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their own. The reflections from Upper Egypt and Sinai highlight how overcoming these constraints
is not only a personal victory but also a broader challenge to negative stereotypes and community
perceptions, requiring exceptional determination and negotiation skills. The effort to convince
families, as well as to have the courage to step beyond local expectations, becomes an important
achievement, contributing positively not just to the individual but to the reputation and image of
their entire community.
Post # 107
“We as girls from Upper Egypt suffer from the same problem but thank God, | was able to
overcome it like you did despite the negative comments and continuous frustration about
any achievement you do as if it is nothing. Being up to the adventure is an achievement in
itself”.
Post # 214
“Despite all the conditions and circumstances, I was able to convince my parents that
travelling would be a pride not only for me but for every Sinai girl capable of
representing her country. Through travelling we would be able to change the stereotype
people hold about us and show that Sinai is safe and full of mature educated youth. 1
accepted the challenge about convincing my parents to travel abroad in order to

represent my country and convey a good image about it”.

5.2.3.5 Financial Constraints

Financial limitations represent a structural constraint for young Egyptian girls who wish to
travel independently. Many young women do not have their own source of income or financial
independence and instead rely on their families for financial support, which restricts their ability
to pursue travel plans. Even though financial barriers are sometimes considered secondary to the
challenge of convincing parents, the lack of adequate funds remains a real obstacle that can prevent
girls from realising their travel dreams. Some girls express their frustration at not having enough
money, indicating that even if parental approval were granted, the financial situation would still
hinder their actual ability to travel. This issue becomes more distinct because opportunities for
young women to earn money or save for personal goals are often more limited compared to young
men, due to traditional expectations and restrictions on work or mobility. As a result, financial
limitations work in combination with other social and cultural constraints, the freedom of

movement for many young Egyptian girls.
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Post # 104
“It turned out that almost all Egyptian girls don’t have money to travel and their parents
reject their travel. I thought | was the only tree who doesn ¢ travel. ”

Post # 167

“I am now short of money or else I would have travelled a long time ago.”

5.3 Strategies for overcoming travel constraints
Young women support each other online through Facebook travel groups in different ways.
Those who have already managed to break the norms and successfully travelled share their
experiences acting as models for those who are still aspiring to travel. Girls who are thinking of
travelling follow those who did, get inspired by them and keep asking questions along the way to
absorb the idea, dream about it and plan about how to achieve it. Another group in between are the
girls who make plans about travelling but are facing obstacles be it securing their parents’ approval
or any other difficulties.
5.3.1 Sharing of Experiences
Young women who managed to travel and attribute this success to the support they found
on Facebook travel groups act as models for others. They share their experiences hoping to inspire
other girls who have not yet realised their travel dream. Some even share their travel success stories
as a kind of payback to the group that helped them achieve their dream. Some girls even volunteer
by posting posts that address parents as they know that they are the main challenge facing a girl’s
travel dream.
Post # 33
“The most frequent question I receive about my travel posts is asking about how [
managed to convince my parents to travel on my own? In this post, | will be sharing my
personal experience.”
Post # 225
“This post might look trivial to some people, but my objective is to reach every father and
mother and ask them to give their children, especially girls, a chance and don 't make them
hate themselves [for] being girls. As long as you properly raised your daughters, please
support their dreams about travel and try to make them make nice memories.”

Post # 23
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“As an Egyptian girl who lives in Egypt, | always believed that girls do not travel
because of the society, the parents and such stuff. A year ago when | join[ed] the travel
groups online | got really excited and encouraged to travel then I got to know from later
posts that there are still girls who need help and encouragement to travel. So, | decided
that I will help as much as I can as I was also helped by others”.
Meanwhile, girls who are still struggling ask for the support of other girls in sharing their
experiences with them. Some of them even ask the “models” to address their parents in the posts
[quoting] them as a precedent case.
Post# 9
“Please comment with why you love to travel. How does travel benefit you? Is travelling
dangerous for girls? My dad is on the group, and I hope he might get convinced about the
idea of my travel when he reads your comments”.
Post # 13
“How can I convince my parents to travel alone? If any girl has experience about this,

’

please share it with me.’

2.2 Lying
Some young Egyptian women feel they need to lie to their parents in order to get permission
to travel on their own. By saying their trips are for official reasons, such as studying or charity,
when they are for personal enjoyment, they find ways to work around strict family rules about
travel. This shows the limits on their freedom to travel independently. They are determined to
pursue travelling independently even when their families or society do not fully support this.
Post # 90
“I just say I am travelling to finalise some paperwork or get books for my studies, but I
travel for my pleasure.”
Post # 106
“My dad approved my last two trips as | said they were related to charity work and [I] had
one of my relatives with me. Honestly, the trips were organised by a tourism company, but
| didnt tell him so that he doesn 't say no ™.

2.3 Nagging
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The quotes show how young Egyptian women often use persistent nagging as a way to gain
their parents’ approval for independent travel. The repeated efforts that sometimes last for years
demonstrate just how strong the constraints can be, and how determined these women are not to
give up on their wish to travel independently. The mention of an Egyptian proverb highlights that
nagging is seen as a powerful tool within the culture, even more effective than magical solutions.
Success sometimes comes only after a long time and much patience, as seen when one woman

finally received permission after a month of constant requests for just a short trip.

Post # 18
“My parents kept rejecting my travel for 12 years. 12 years and | keep trying, nagging,
and doing all that it takes to get them convinced.”
Post # 21
“As the Egyptian proverb says: Nagging can do more than magic”.
Post # 225
“After a month of non-stop nagging, my mom finally agreed to let me go on a one-day
trip to Alexandria”.
5.3.2 Choosing the right time for negotiation with the parents
Young Egyptian women often understand that choosing the right time to discuss travelling
with their parents is very important for getting approval. They try to find moments when their
parents are more relaxed or happy, such as during holidays, vacations, or special family
celebrations, to start the conversation. This careful timing helps make the parents more open to
listening. Some women pray or reflect deeply before raising the subject, thinking carefully about
what to say and when to say it, knowing that if they choose a bad moment, their parents may refuse
right away.
Post# 1
“When you raise the discussion about travelling you have to choose the right time for you
and [for] your parents be it vacations or feasts.”
Post # 197
“My parents were totally against the idea of travel but | prayed and started to think about

how best to approach them in terms of timing and what exactly to say.”
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5.3.3 Adaptive Travel Arrangements
The participants described how adopting adaptive travel arrangements can help them
secure their parents’ approval for travelling independently. These adaptive strategies include
setting specific conditions such as choosing girls-only trips, planning one-day journeys without
overnight stays, initially travelling with parents, or joining trips organised by large organisations
such as universities or the Ministry of Youth and Sports. Other approaches involve travelling with
family members, or with groups of friends to enhance safety. Additionally, participants suggested
that starting with domestic travel before requesting to go abroad and selecting international
destinations with cultural or religious similarities to Egypt — preferably Islamic countries — could
make parents more comfortable. Seeking travel for study or work purposes, rather than for leisure
alone, was also viewed as having a higher likelihood of gaining parental approval.
Post # 1
“You could travel with your mother, sister, or brother — that would give you motivation,
help you break through the fear barrier, and provide your family with peace of mind.”
Post # 106
“He only agreed to the last two trips because they were with a charity organisation and
I had a family member with me each time.”
Post # 33
For the first time, try to make the reason for travel something related to study or work, and
make sure it’s through a well-known organisation — that will definitely help put their
minds at ease.
Post # 74
Start with domestic travel first, like through the Ministry of Youth — they Il feel reassured
knowing you re with an official group. Then, when you come back safe and sound, they Il
see that nothing bad happened to you — you weren't killed or kidnapped — and they’ll
gradually start to understand and accept the idea.
Post # 205
“Gather a group of girls here and plan a trip together. Try to convince your dad by telling
him you re not going alone and choose a nearby place with a short duration — maybe
just two days — so he feels more reassured the first time. Then, you can gradually do it

again”.



93

Post # 133
“You could try a day trip without an overnight stay — that might be easier for them to
accept. Then, with time and repetition, they might start to change their minds”.
Post # 225
“After a month of non-stop nagging, my mom finally agreed to let me go on a one-day
trip to Alexandria”.
Post # 33
“Start by travelling within Egypt first — and not just for tourism. Try to travel for study,
work, or short training programs. If you can handle living on your own and being
responsible while travelling locally, then you’ll be more prepared — and more likely to
manage — when it’s time to travel abroad”.
Post # 150
“Look, travel with a group within Egypt first. Start with places like Wadi El-Hitan, Siwa,
or Dahab. That way, you ll have the experience of travelling, and it’s very likely that you
might feel nervous about travelling alone or not know how to handle things — but at least
you'll be with a group”’.
Post # 66
“And if youre travelling through a trusted organisation, like a university, work, or with
friends they trust, it will be much easier to convince them”.
Post # 219
“So, no travel unless it’s for work or study”.
Post # 224
“My advice to girls whose families refuse to let them travel is to start with a trip for an
important reason, like study or work. After that, it will be easier for them to accept the idea
of you travelling, as long as you 're not going alone and you re with a nice, respectful
group”.
Post # 77
“When you decide to travel outside your country, choose a destination that is familiar to
them, like a place with similar customs and traditions. This will make them feel more
comfortable with the idea”.

Post # 1
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“Try to travel in a group with friends whom your family trusts. This will make them feel
more at ease about the trip”.
Post # 58
“If they feel that you 're trustworthy, they might agree to let you travel with a safe group of
friends. But travelling alone, completely by yourself, is still difficult for them to accept”.
Post # 70
“Start by travelling with trustworthy friends who are respected by your family. One step at
a time, youll build those qualities and earn their trust”.
Post # 106
“He still refuses unless the trips are officially organised by the university or something
similar. He only agreed to the last two trips because they were with a charity
organisation ”.
5.3.4 Parents’ Reassurance
Young Egyptian women often find that reassuring their parents is an essential step to
gaining approval for independent travel. According to the participants, parents are kind and caring
but need to feel confident and secure about their daughters’ plans. By clearly expressing the
importance of the trip and showing responsibility, young women can help ease their parents’
worries and build trust. This reassurance can include explaining the purpose of travel, safety
measures taken, and how the experience will benefit them personally. These efforts to comfort and
convince parents reflect the balance between respecting family concerns and the determination to
pursue travel independently.
Post # 4
“Our parents are too Kind, but they need us to reassure them and they will trust us. ”
Post # 33
“Reassure your parents and make them feel how important it is for you to travel”
5.3.5 Financial Independence
A significant number of young Egyptian women work very hard to become financially
independent so they can travel on their own. They take jobs, save money for several months, and
carefully plan every detail of their trips. By being able to pay for their own travel, they not only
show their parents that they are responsible and serious, but they also gain confidence and

independence. Some girls try to reassure their parents by showing that they have saved enough
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and made proper plans, hoping this will convince their families to allow them to travel. Others feel
that financial independence itself gives them the power to make their own decisions without
waiting for parental approval.
Post # 6
“I kept working really hard for 3 months in order to be able to save and thankfully 1
travelled. ”
Post # 60
“Save the travel expenses and show your parents that you are planning well for all the
details of the trip.”
Post # 78
“Make them feel that you are a grown-up and you have plans. Develop yourself and be
financially independent.”
Post # 158
“Financial independence gives you the power to decide whatever you want.”
5.4 Travel as a life changing experience
5.4.1 Travel as a driver of life skill development
Travel is seen by many young Egyptian women as a strong way to gain important life skills
and independence. Those who manage to travel speak of how the experience opens their eyes to
new ideas and helps them learn how to interact with different people and cultures. Travel teaches
practical life lessons, building the ability to handle unexpected situations and solve problems on
their own. Many women say that, through travel, they have become more responsible and stronger.
It gives them a real sense of freedom and confidence to make their own choices. Families
sometimes worry that girls might not be able to manage alone, but these experiences often prove
the opposite, helping them grow in ways that would not be possible if they always stayed at home.
For many, travel does not just bring new skills but also refreshes the soul and brings new energy
and perspective to life.
Post # 172
“And don 't worry about your daughter—if you 've raised her well, she’ll come back to you
stronger than a hundred men”.

Post # 23
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“Thank God | 've been blessed with a family who respected my way of thinking, let me rely
on myself, and encouraged me to embrace experiences that truly changed our lives”.
Post # 74
“One of the things that will teach you the most about how to handle situations—and give
you invaluable experience—is travel”.
Post # 87
“Families often believe that if a girl travels alone, she’ll be lost and won't know how to
handle anything. But the truth is, it’s a whole new kind of experience—one that completely
transforms you. Travel changes your personality 180 degrees. It proves that if a girl is put
in any situation, she’ll figure it out, handle it, and there’s no need to fear for her. To me,
travelling is stepping into real life. It’s what shows you how strong and responsible you
truly are. And you end up learning things you’'d never learn if you spent your whole life
sheltered at home”.
Post # 157
“So go travel—honestly, it refreshes your soul and gives you a whole new drive for life”.
Post # 217
“Travel—because it will completely change the way you see so many things”.
Post # 32
“The first time I truly felt free—and fully in control of my own decisions—was then ”.
5.4.2 Travel as a pathway to self-reliance
These quotes show that travel is not only enjoyable for young Egyptian women, but it also plays a
key role in developing their sense of responsibility and self-reliance. By taking charge of their
trips, making important decisions, and dealing with unexpected problems by themselves, they learn
how to handle life’s challenges and manage their own resources. Travel gives them the opportunity
to grow into more independent, mature, and confident individuals. Many young women describe
that, after travelling on their own, they return feeling stronger, more self-reliant, and more capable
than before. These experiences help them truly understand what responsibility means and prove to
themselves that they can depend on their own skills and judgment in any situation.
Post # 156
“But honestly, travel really teaches responsibility—how to handle situations, live within

your means, and so much more”.
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Post # 171
“Travel isn't just great because it’s a fun getaway—it also adds so much to your
personality. It helps you become more independent, more mature in how you deal with
things, and it builds real-life experience .

Post # 172
“The first time I travelled abroad on my own, | came back a completely different person.
When | travelled and relied on myself, | opened the door to a new reality, life, and culture.
| found myself in situations that taught me, made me stronger, tougher, and helped me
understand what responsibility truly means. | learned how to take care of myself, interact

with people without fear, explore, and handle any problem that came my way”.

5.5 Conclusion

In this netnographic study, the social media narratives of young Egyptian women show
how difficult it is for them to travel independently while facing all types of travel constraints
(intrapersonal, interpersonal and structural). Parents’ refusal and social norms often prevent young
women from travelling alone, as families fear for their daughters’ safety and reputation. For
example, some posts highlight that parents commonly reject the idea of their daughters travelling
on their own, thus providing clear examples of how interpersonal constraints limit women’s
mobility.

This research shows that the issue is not only about parental control but also about broader
social pressures. Some posts point out the fear of social judgment and the idea that independent
travel for women is considered inappropriate or shameful, especially in rural areas. This reflects
the structural constraints shaped by patriarchal values, gender roles, cultural norms and traditional
beliefs. Nevertheless, many young Egyptian women try to overcome these constraints, with social
media being an important tool for empowerment. Many girls use online platforms, especially travel
groups on Facebook, to see examples of others who have managed to travel independently. These
communities provide a space where girls can share stories, advice, and strategies for convincing
parents and overcoming barriers, and posts often express admiration for those who succeeded and
encourage others to try. Social media platforms, therefore, provide more than just a place for self-
expression; they are practical sources of information and peer modelling. Girls who successfully
travel share their personal experiences and offer advice, serve as role models and sources of

vicarious experience for others (Bandura, 1997). These narratives that are shared do not only
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inspire but also provide steps for others to follow, which helps build negotiation skills and self-
efficacy for handling family opposition.

Participants describe various strategies for convincing parents, such as planning trips in
detail, saving money independently, starting with group or short trips, or tying travel to educational
or work opportunities. These are examples of constraint negotiation where individuals adapt their
behaviour and use different strategies to overcome constraints (Jackson et al., 1993). Moreover,
travel is seen by many young women as a life-changing experience that supports their personal
growth. Various posts highlight how travel helps these young women develop important skills,
such as handling different situations, increasing self-confidence, becoming independent, and
appreciating other cultures. This, in turn, illustrate how travel provides mastery experiences that

strengthen self-efficacy.
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Chapter Six: Interviews

The chapter discusses the use of interviews within phase two of the research. The rationale
behind the choice of conducting semi- structured interviews is discussed and why it followed the
netnographic research. Subsequently, the principal themes identified within the interviews’ data
are presented and categorised. Following this, the thematic analysis of the data is presented
highlighting the main themes and sub- themes with supportive quotes from the participants.
Finally, the chapter is concluded with a summary of the main findings and a discussion.

The research questions (see Chapter One, section 1.5) were addressed using the semi-
structured interview (SSI) guide, with the data gathering stage of study two focusing on conducting
interviews to meet the research objectives and questions. Employing a sequential approach —
beginning with netnography and then moving to semi-structured interviews — provided several
methodological advantages for understanding the travel experiences of young Egyptian women.
Netnography was chosen as the initial phase because it allowed the researcher to observe and
collect authentic discussions from the Facebook travel groups “Traveller Experience” and “She
Travels” over three and a half years, capturing the real language, values, and behaviours of
participants in their natural online environment without interference (Kozinets, 2010; Costello et
al., 2017). This immersion enabled the identification of key themes and the refinement of the
interview guide to ensure cultural and contextual relevance in the next phase.

The combination of netnography and semi-structured interviews offers a complementary
methodological strategy that increases both the depth and breadth of this qualitative study. While
netnography provided a broad understanding of group interactions and revealed hidden cultural
patterns, the semi-structured interviews allowed for a more in-depth investigation of individual
perspectives within a flexible yet focused environment (Blandford, 2013; Asname & Berrada,
2025). This sequencing aligns with best practices in qualitative research by using netnography to
uncover collective themes and then employing interviews to explore personal stories and clarify
ambiguities (Ahmed, 2025). The integration of these methods ensured that the interview process
was rooted in the lived experiences of participants, enriching the dataset and establishing a robust
framework for investigating complex social phenomena both online and offline.

The theme of travel as a life-changing experience, which emerged from the netnographic

phase, was further developed in the interviews to reflect a notable increase in self-efficacy among



100

participants. Interviewees spoke about how travel experiences, especially those achieved after
overcoming family and social barriers, transformed their sense of self, boosted their independence,
and gave them a deeper belief in their own abilities. Many women described how planning and
managing trips, solving unexpected problems, and interacting with people from different
backgrounds helped them to become more confident and resilient. The participants’ stories made
it clear that travel was not only about leisure or adventure, but a powerful way to develop personal
agency and challenge traditional gender roles, highlighting the central role of self-efficacy in their
journeys towards greater freedom and self-development.

The role of social media, initially identified as a support mechanism in the netnography,
became even more prominent during the semi-structured interviews, evolving into a separate and
influential theme due to the wealth of data provided by interviewees. Many participants described
Facebook travel groups not only as information sources but as real communities where young
Egyptian women found encouragement, advice, and practical strategies for negotiating with their
families. Interviewees explained how reading success stories and interacting with other women
who faced similar barriers gave them the confidence to persist and try new approaches with their
parents. Some women even mentioned that seeing others’ achievements online motivated them to
take the first step towards travel themselves. The interviews highlighted that social media
platforms, especially Facebook groups, played a central role in shaping attitudes, building
negotiation skills, and providing a sense of solidarity and belonging that was not always available
in their offline environments. This strong presence and influence of social media in the interview
data confirmed its importance and justified its treatment as a distinct and influential theme in the
research (Bandura, 1997; Amer et al., 2021).

Thematic analysis was used to analyse the interviews’ data, following Braun and Clarke’s
six-phase framework to ensure consistency and trustworthiness (Ahmed, 2025). The researcher
sorted the coding and emerging themes, categorising them into meaningful groups and integrating
them with themes from the pilot study and netnography. The refined template from both phases is

presented below, showing the main themes and sub-themes that emerged from the research.
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Main Themes

Sub-Themes

1- Travel constraints

1.1.  Intrapersonal Constraints
1.2.  Interpersonal Constraints
1.3.  Structural Constraints

1.3.1.
1.3.2.
1.3.3.
1.3.4.
1.3.5.

Cultural Norms

Gender norms

Religious Constraints
Geographical Constraints

Financial Constraints

2- Strategies for overcoming

travel constraints

2.1 Lying

2.2 Nagging

2.3 Judicious Editing

2.4 Choosing the right time for negotiation with parents
2.5 Adaptive Travel Arrangements

2.6 Parents’ reassurance

2.7 Financial Independence

3- Travel and increased Self-

3.1 Travel as a driver of life skill development

Transformative Force in

Travel

Efficacy 3.2 Travel and increased self-confidence
3.3 Travel as a pathway to self-reliance
4.1 Social media as an inspiration to travel
4- Social Media as a|4.2 Social media as an enabler to overcome the travel

constraints
4.3 Social media as a safety means
4.4 Social media as a means of communication

4.5 Content sharing on social media
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6.1 Travel Constraints

The interviews strongly confirmed the main theme of travel constraints for young Egyptian
women, validating every sub-theme that had emerged from the netnography. Many participants
spoke openly about intrapersonal constraints, describing fears and self-doubts that made them
hesitate. Nathalie explained, “This is a big deal — that I’m anxious. Even for the upcoming summer
trip, I’m still worried. It might be too much of a challenge for me to travel alone” — a feeling that
mirrors the anxious feelings seen in online discussions.

Interpersonal constraints appeared even more strongly, especially regarding parental approval.
As one interviewee Sally noted, “One of the main constraints is having my parents’ approval. That
alone is the biggest and most difficult step.” Several also described how the weight of societal
acceptance affected their parents’ decision-making, with Esraa stating, “She believes that
travelling on my own is wrong and is not acceptable in our society.”

The structural constraints identified via the netnographic research were echoed in the life
stories of many interviewees confirming that their parents always state that it is unacceptable for
girls to travel on their own and they should wait till they get married to travel. Rawya even stated
“I’m still unmarried until now because of the psychological issues my mom caused me. When |
was younger, there were many opportunities to travel, but she always said no — “Why would you
travel? You should get married and then travel. One day you’ll find someone to marry and travel
with.” This highlights the cultural norms restricting young Egyptian women’s independent travel.
Gender norms were also evident, as Sally stated “I am against the idea that says a boy can do
something but a girl cannot. For example, the idea that it is okay for a boy to stay out late, but a
girl cannot stay out late, a boy can travel alone but a girl can’t. | always find this strange and it
stays in my mind; | cannot get over it. Why? What is the difference? Of course, it is because society
has planted this in people’s minds.

In terms of religious constraints, Rania explained parental resistance through interpretations of
Islamic rules “I often get into discussions with my parents about the need for a mahram when
travelling abroad. They see it as essential for safety, while | argue that things are different now —
with planes, the internet, and constant communication, it’s much safer than it used to be.
Geographical constraints were emphasised by women from rural areas; Esraa mentioned, “In our
community in Mansourah, which is considered a rural area, people start to blame my mother for

knowing of my travels.” Finally, financial constraints were common; as Ebtihal mentioned, “the
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wage gap between girls and boys is very big, and of course this affects our independence and our

ability to organise and plan for travel and what we’ll do.”

6.2 Strategies for overcoming travel constraints

In addition to highlighting the diverse types of travel constraints identified in the
netnographic research, the interviews also shed light upon the strategies that young Egyptian
women use to overcome them, offering richer and more personal details about how these methods
are applied in real life. Both methods showed clear strategies for overcoming family, and especially
parental, restrictions on travel. The interviews, however, gave richer and more personal details,
showing how these strategies are adjusted to suit the nature of each family. They also revealed an
extra strategy that was not captured via the netnographic research which can be called “judicious
editing” whereby only part of the truth is being shared while keeping back other details to avoid
parental rejection.

One frequently used strategy was sharing experiences. In online groups, young Egyptian
women exchanged stories, photos, and advice about convincing parents. In the interviews,
participants explained how they adapted these examples for their own families, often using role
models with values that parents respected. As Hanan said, “I found value in reading comments
where people shared how they convinced parents who don’t come from this kind of lifestyle.” This
exchange provided both encouragement and practical training for building persuasive arguments.
Also, sharing of experiences involved the sharing of travel experiences on social media with
parents to facilitate parental approval. As Rawya mentioned “The girls’ travel groups also give
confidence to the parents. There’s this gorgeous girl who is well-known in the travel field, and she
wears a khimar and abaya. So imagine me showing my mother a picture of such a girl and telling
her, “She’s a university professor, and yet she travels and tours the world alone.” I tell my mom
about her like that — that she’s a professor, veiled, and has all the appearances my mom worries
we won’t maintain while travelling, yet she still travels, has books, and posts on her page.

Some participants relied on lying, giving false reasons for their trip so parents would be
more likely to agree. This was already seen in the netnographic research but was openly described
in the interviews. Nourine noted, “Some girls invent fake conferences and trainings with flyers
just to get permission.” While dishonest, this was often considered necessary when telling the full

truth would mean a definite refusal.
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Nagging was another commonly used strategy. In forums, women motivated each other to
keep asking despite repeated refusals. Sally shared, “I didn’t stop asking. Every no just meant |
had to find a new way to ask until one day, they finally said ok!” Over time, these repeated efforts
could reduce opposition.

The newly identified strategy of judicious editing involved giving parents accurate
information but leaving out details that could cause concern. Esraa mentioned “I had to hide from
them that there were boys on the trip, even though | felt it was safer that way, since we all knew
each other. It took three years of effort, but eventually they became convinced and now they accept
the idea.” Ebtihal also explained, “I signed documents for a Fulbright program without telling them
all the details because I wanted to make it happen.” This allowed participants to stay truthful while
still protecting their plans. Timing the request was also crucial. Many waited for moments when
parents were relaxed or in a good mood. As Hanan explained, “I have to choose the right time to
bring up the topic of travelling with my dad, like not when he’s just come home tired from work.”
Choosing the right moment increased the chance of a positive response.

Adapting travel plans to comfort parents was another solution. This included joining school
or university trips or avoiding overnight stays. Nourine said, “School and University trips yes, but
they don’t involve staying overnight ... Going to Fayoum for a day and returning is fine.” Such
adjustments made travel seem safer and more acceptable. Some women reassured parents by
offering full itineraries, safety details, and contact information. Reem explained, “I send the full
trip program to my parents so they can consult about it.” Being transparent about plans helped
build trust. Financial independence also improved the likelihood of approval. When participants
paid for their own trips, parents saw it as a responsible decision. Fatima stated, “I pay for the travel
expenses from my own salary, and that might make them agree since I’m not asking them for
money.”

Overall, the interviews confirmed the findings of the netnographic research while giving
them more depth. They also showed that these strategies often overlap, being used together rather
than in isolation. The added insight of judicious editing revealed the different ways young Egyptian
women manage within themselves family rules while still pursuing their dream of independent

travel.
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6.3 Travel and Increased Self-Efficacy

The interviews also highlighted, in alignment with the netnographic research, that travel can
be a major driver of self-efficacy for young Egyptian women. The themes that emerged from the
netnographic research, particularly in the areas of life skill development and self-reliance, were
repeated in detailed personal stories during the interviews, allowing for a richer understanding of
how these processes unfold in everyday contexts. Participants spoke openly about how travelling
taught them to plan, problem-solve, make independent decisions, and adapt to unexpected
situations, ultimately enhancing their sense of capability. In addition, the interviews shed new light
on the role of travel in building self-confidence, showing how this confidence acts as a foundation
for broader self-efficacy.

Travel contributes to young Egyptian women’s development of essential life skills by
exposing them to unfamiliar environments where they must solve problems, make decisions, and
adapt to new situations. Through careful preparation and learning to manage unexpected events,
these women gain organisational and interpersonal abilities that support their personal growth.
As Nourine explained, travel allowed her “to be placed in any situation and get out of it,”
demonstrating enhanced adaptability and resourcefulness. Jasmine also highlighted the
importance of travel in developing important life skills, saying, “The idea of being in a situation
where | don’t know what to do, like losing money, could happen, and | need to be focused and
know how to act. If I hadn’t experienced this while travelling, |1 would always feel | couldn’t do
it”. This highlights how travel functions as a means for building practical and social competencies
among young Egyptian women.

While the netnographic data captured some discussions about confidence, the interviews
highlighted this theme more strongly, showing that for many young Egyptian women, increased
self-confidence is both a key outcome of travel and a pathway to greater self-efficacy. Fatima
mentioned, “Of course, travelling makes a person feel more self-assured that they can go anywhere
in the world and be fine on their own without problems, return safely, and handle things if
something happens.” Sally shared how travel helped her overcome long-standing shyness: “I used
to be very shy and extremely introverted, but | opened up more when | travelled. | gained more
self-confidence and courage that made me dare to take steps without hesitation.” These reflections

show that confidence gained through facing unfamiliar challenges directly increases the belief that
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one can act successfully in difficult situations, making it central to the broader concept of
self-efficacy.

The netnographic research had indicated that young Egyptian women become more
independent via travel, but the interviews provided more nuanced descriptions of how this happens
in day-to-day life. For Hanan, even small tasks revealed a shift in responsibility: “Even in the
smallest things, | became more responsible. For example, after an exam, | don’t just come home
and find lunch prepared by my mother. No, I have to do things on my own.” Jasmine, likewise,
emphasised taking control in decision-making: “I am learning to depend on myself in general. I
focus on being the decision-maker in everything. I focus on the possibility that something might
happen in a certain situation. It might not be the best thing, but there can be a Plan B.” These
comments show that travelling empowers women to function more independently in daily life, and
not just simply rely on others. In doing so, travel reinforces not only self-reliance but also the
confidence and problem-solving skills that underpin self-efficacy.

In sum, the interviews confirmed and enriched the themes identified in the netnography
regarding life skill development and self-reliance, while also revealing the central importance of

self-confidence as both a key outcome of travel and a stepping stone to increased self-efficacy.

6.4 Social Media as a Transformative Force in Travel

The interviews show that social media is not only a tool for providing information but also
a wider space that influences how girls approach and experience travel. Many participants
discussed how posts and stories serve as inspiration, creating interest in destinations that they did
not consider before. At the same time, the shared details and advice online help them to overcome
different types of constraints, such as limited knowledge, financial challenges, or family concerns,
which otherwise might stop them from travelling. Several also explained that social media gives
them a sense of safety, since they can be in touch with relatives and friends whilst travelling. It
also becomes important for communication, supporting both the connection with families at home
and interaction with new people during the journey. Additionally, the act of sharing experiences
after travel continues the process, as photos and stories encourage other girls and make them feel
that travelling is possible for them as well.
6.4.1 Social Media as an Inspiration to Travel

The interviews highlighted how social media serves both as a strong source

of inspiration and as a reference point that shapes the way Egyptian girls engage with travel.
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Photos, posts, and reviews about destinations such as Luxor, Aswan, Turkey, or Rome spark
curiosity and a sense of excitement, making girls eager to experience these places themselves. At
the same time, the shared stories and recommendations circulating in Facebook groups or through
friends go beyond simply encouraging travel. In addition, the honest accounts and feedback allow
them to create more accurate expectations, sometimes reinforcing their desire to go whilst making
some destinations trendy, and other times helping them rule out destinations that appear less
appealing in reality. In this way, social media does not just create ideas for travel but actively
supports Egyptian young women in believing such experiences are possible and within reach.
Jasmine: Social media in general really affects how we plan our trips. It actually shapes
our “next move” or next travel destination. I find myself thinking, “We have to go to this
place; it looks amazing and everyone s going. ” Then we start checking what places people
visit there—like, we have to try this and that because people posted pictures in those spots,
and it looked great.
Nermeen: People catch it from each other—Ilike, if someone went to a certain place, then
others feel they have to go too. It’s like a crazy kind of contagion.
6.4.2 Social media as an Enabler to Overcome Travel Constraints
The interviews reveal that social media plays a practical role in helping young Egyptian
women overcome various travel constraints, ranging from financial and logistical challenges to
parental resistance. By observing how other young women share their routes, budgets, or visa
procedures, participants gain strategies that make travel planning less overwhelming and more
attainable. Equally important is the reassurance derived from seeing peers successfully
overcoming the same cultural and familial barriers. Several girls explained how they use stories
and posts as evidence when negotiating with parents, showing them that other Egyptian girls have
travelled safely and returned with positive experiences. Such examples act as persuasive tools,
reducing parental fears and making travel resemble a normal practice rather than an exceptional
risk. Thus, social media serves as both a knowledge source and a support mechanism, helping girls
to challenge constraints and gradually widen their opportunities for travel.
Sally: At the same time, we try to find things that support our point of view. For example,
if I find a story about a girl who went to a specific place with the same group | want to

travel with — oh wow, that would help a lot! I 'd go and show my parents that story or that
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post, to help convince them. Of course, that alone isn’t enough — they Il still do their own

research no matter what — but it helps.

Hanan: | just tell my father stories on Facebook groups about people and their travel

experiences, and that it’s normal — there are girls who travel.
6.4.3 Social media as a means of safety

Social media significantly enhances young Egyptian women’s sense of safety when

travelling. By providing access to feedback, interactions, and shared experiences, social media
platforms such as Facebook and Instagram make unfamiliar places feel more trustworthy. Young
Egyptian women use social media to research destinations, seeking indicators of reliability such
as reviews, likes, and check-ins to choose popular and established locations. This reassurance is
especially vital for international travel, where language barriers and safety concerns are
heightened. Furthermore, sharing detailed and verified travel plans on these platforms helps young
Egyptian women gain their families’ trust, demonstrating that their trips are well-organised and
secure.

Fatima: Social media platforms differ in safety [levels they offer] and in making me feel

that I know what 1’'m doing. I 'm not going into the unknown.

Nourine: Popular places feel more reassuring, especially if there’s a lot of engagement.

Whether it’s Facebook or Instagram doesn’t matter to me, but if the page has been active

for a long time, then yes—it makes me feel like it’s safe.
6.4.4 Social media as a means of communication
When travelling, young Egyptian women often rely on social media and phone calls to keep their
families informed and reassured about their safety. Regular communication is important, with
many making sure to call daily or check in frequently, using tools such as video calls to show
their surroundings and reduce their parents’ worries. Social media platforms make it easy and
affordable to stay connected, whether at home or abroad, while also enabling parents to stay
informed of their girls’ updates. This constant contact provides a sense of security for both the
travellers and their families.

Rawya: “I had to call my mother every day to reassure her. Social media, especially

Facebook Messenger, made this easy and inexpensive, both in Egypt and abroad.”

Rania: “I always have to make sure I find phone coverage so I can call and reassure my

parents.”
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Nermeen: “I just check in once in the morning to reassure them and myself—through
Facebook or a regular call. Social media makes this easy and not costly.”
Rawya: “My trips are always for clear purposes, and I know where I’'m staying and with
whom. We send photos, and social media made communication much easier—I can
videocall my mother and show her the place so she feels reassured. It calms her fears,
because she can see where | am, who | 'm with, and what I ’'m doing. Social media has made
parents more reassured, but also more able to monitor their children, almost being with
them every moment.”
6.4.5 Content sharing on social media
Content sharing during travel was described as a practice influenced by individual choices,
family pressures, and wider cultural norms. While some participants preferred to post selectively,
choosing only moments they considered meaningful or distinctive, others highlighted the value of
social media as a way to record memories and remain connected with friends. At the same time,
issues such as privacy, personal reputation, and the cultural fear of the “evil eye” shaped how girls
decided what to share and when. Family relations further affected these decisions, as some
participants adjusted or limited their posts to avoid parental disapproval, while a few chose not to
post at all in order to prevent possible conflict.
Sally: “I might share a post with photos from my trip, but only on my personal account,
not in travel groups.”
Sanaa: “Ifit’s justashort leisure trip, I don 't post during it—I prefer not to announce until
it’s over, partly so no one gives me the evil eye.”
Rania: “I share my trip photos with both my parents and friends, but more with friends,
mostly through Instagram pictures. Sometimes | post during the trip and sometimes after |
return’.
Nourine: “I don’t post a lot because my family would focus on me and in the end it would
cause trouble. My dad would come and tell me, ‘you keep posting things, you’re not
supposed to do this.” For example, once in Thailand | wanted to share a nice place, so |
started changing the audience settings to hide it from my family, removing them one by
one”.
Sanaa: “My mother felt I was ruining my reputation by posting about my trips, as if I was

showing everyone that my family didn’t raise me properly. When people commented
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‘you ’re our role model, ’ she got upset, saying in the end people won 't be of help. | worried
this would affect my future travels, so | promised not to post anymore. But even when | just
leave comments in travel groups, encouraging others or giving advice, she still gets
annoyed, saying it’s my way of hinting that | 'm always travelling.”

Fatima: “For me, Instagram feels more selective than Facebook, | don’t have extended

family on it, so | can share more freely, even funny or explicit posts that | wouldn 't put on

Facebook. | 've even set different levels of privacy to the audience on Facebook”.

6.5 Discussion

The interviews offer a more detailed understanding of the challenges and experiences faced
by young Egyptian women in their efforts to travel independently. These accounts reveal how
deeply rooted social and cultural expectations limit women’s mobility, with family concerns about
safety, reputation, and tradition playing a major role in restricting travel. Particularly in more
conservative or rural areas, these pressures are intensified, as communities maintain strict norms
about women’s behaviour and freedom. Many participants described how these combined factors
create challenging constraints, making travelling independently difficult and sometimes socially
unacceptable (Assaad, 2002).

Despite these constraints, the interviews also show the creativity and determination women
use to negotiate their way to obtaining permission. They employ various strategies, such as
carefully choosing what information to share with their families, persistently requesting approval,
and timing conversations when parents may be more receptive (Bittman & Wajcman, 2000). Social
media plays an important role in this process by providing examples of women who successfully
travel within accepted boundaries, which helps to reassure families and encourage approval. The
use of social media also supports women in presenting travel as a responsible and respectable
activity, helping to reduce fears and opposition.

Another important insight from the interviews is how travel contributes to the development
of life skills and independence. Managing the logistics of travel and facing unexpected situations
help women build confidence in making decisions and taking responsibility for themselves. These
experiences often lead to greater self-confidence and self-reliance in other parts of their lives, such
as educational or social relationships (Bandura, 2018). Travel thus becomes not only a chance for

adventure but also an opportunity to gain important practical skills and personal growth.
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Furthermore, social media plays a vital role throughout the travel journey. It allows young
women to stay connected with their families, providing reassurance through regular
communication and live updates. While this connection helps ease parental concerns, it also means
that families can closely monitor their daughters’ activities. At the same time, social media creates
a community of support where women share advice, stories, and encouragement, which builds a
sense of belonging. This dual role of social media as both a safety tool and a source of solidarity
is key to understanding how young women pursue travel within a restrictive context (El Said,
2020).

Overall, the interviews enrich the understanding of travel as more than just an individual
experience. They reveal how young Egyptian women actively negotiate social norms, develop
important skills, and use social media to create new possibilities for independence and self-
expression.

6.6 Conclusion

The interviews provided deeper insight into the travel experiences of young Egyptian
women by confirming the complex set of constraints they face, including cultural, gender,
religious, geographical, and financial constraints that limit their independent travel. These
constraints were clearly expressed through participants’ stories, showing how deeply embedded
social norms and family expectations shape their travel. The interviews also revealed a variety of
practical strategies women use to overcome such constraints, from negotiating carefully with their
families to finding financial independence and making adaptive travel arrangements.

The data highlighted how travel itself serves as a means to build life skills, increase self-
confidence and self-reliance. Another key finding was the central role of social media, particularly
Facebook travel groups, which were described not only as sources of information but as supportive
communities that inspire women, help them develop negotiation skills, and provide safety and
communication throughout their journeys. This strong influence of social media became a distinct
theme, demonstrating its power to create a sense of belonging and encouragement. Overall, the
interviews enriched the research by adding personal and detailed perspectives to the broader
cultural patterns identified earlier, offering a fuller understanding of how young Egyptian women
manage the conflict between the different types of constraints and their desires for independent

travel.
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Chapter Seven: Discussion

This discussion chapter aims to synthesise the findings of this research, which explored
how young Egyptian women use social media, particularly Facebook travel groups, to facilitate
travel, reshape traditional gender norms, and develop self-efficacy across different travel stages.
The central aim of the research was to explore how young women in Egypt use social media to
facilitate their travel. The main objectives of the study were to: (1) explore the role of social media
in helping young Egyptian women to pursue their independent travel, (2) examine the reshaping
of socially constructed gender norms via the use of social media for travel, and (3) investigate the
development of various kinds of self-efficacy among young Egyptian women who engage with
online travel communities. Based on these aims and objectives, the research addressed four
primary questions: what are the main travel constraints faced by young Egyptian women; how do
they use social media to overcome these constraints; what forms of efficacy are developed; and
how do Facebook travel groups contribute to efficacy at different stages of travel?

The key findings of the study show that social media travel groups play a central role in
enabling young Egyptian women to negotiate and overcome a wide range of travel constraints.
These online communities offer emotional encouragement and practical information, serving also
as spaces for negotiation where women learn and share effective strategies for gaining travel
permissions, addressing personal anxieties, and overcoming safety concerns. Social media,
particularly Facebook travel groups, provides peer advice, role models, and real-life examples that
help women develop negotiation skills and build financial independence.

During the interviews, participants described how they used these groups to share
negotiation strategies with family members, receive reassurance in times of travel-related anxiety,
and gain practical travel knowledge. Interview data (see Chapter Six) revealed strategies such as
persistent communication with parents, seeking support from more experienced peers, and
gradually increasing travel autonomy. Participants reported an increase in self-confidence and
independent decision-making through continued engagement in these groups, which strengthened
their overall self-efficacy related to travel.

This chapter is divided into several sections. First, it triangulates the findings from both
netnographic and the interviews research (see Chapters Five and Six), relating them to the research
objectives and broader theoretical frameworks. Second, it engages critically with how these
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findings answer the research questions (see Chpater One), advancing understanding of constraint
negotiation and self-efficacy in the Egyptian context. Third, the discussion connects empirical
insights with current literature and theory, and offers a new model for interrelating the theories of
self-efficacy, leisure constraints, and the constraint negotiation, leading to the development of the
“travel efficacy” concept, as illustrated in Figure Il. Finally, it concludes with implications and

recommendations for future research and practice.

7.1 Interpretation of Findings
7.1.1 Travel Constraints Faced by Young Egyptian Women

The study shows that young Egyptian women face a complex network of constraints that
limit their ability to travel independently. These constraints exist at multiple levels; intrapersonal,
interpersonal and structural. In Egypt, these constraints are deeply rooted in a social system where
extended families and local communities play a significant role in controlling women’s
behaviour, not just their immediate family. This wider network intensifies the pressure on women,
as travel decisions are observed and judged by many actors beyond their parents, increasing the
challenges they face. The interconnected nature of these constraints means that women experience
them simultaneously, which shapes how they negotiate and respond to constraints. Additionally,
the strong presence of patriarchal and religious values, particularly around the need for a male
guardian during travel, further restricts women’s mobility. Economic factors such as low income
and lack of job opportunities reinforce their dependency on family approval. These conditions
create multiple sets of constraints that young Egyptian women must negotiate, highlighting the
need to understand the restrictions faced by young Egyptian women not only through individual
or familial lenses but as embedded within broader social frameworks. This comprehensive
perspective is crucial for developing meaningful strategies to support women’s freedom in similar

socio-cultural contexts.

7.1.1.1 Intrapersonal Constraints

At the intrapersonal level, young Egyptian women experience fears, anxieties, and doubts
about their ability to travel alone or without close supervision. These intrapersonal concerns
include worries about safety, unfamiliar environments, and uncertainty about making decisions
independently. The interview data demonstrated how these fears, while significant, are not static
but can be reduced with increased exposure to travel and guided support, especially within online
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communities such as Facebook travel groups. This aligns with leisure constraints theory, in which
intrapersonal constraints represent the initial psychological obstacles to participation (Jackson,
2005; Crawford et al., 1991), but this study extends the theory by showing that intrapersonal
constraints change as women gain knowledge and confidence.

These Facebook travel groups do not only deliver practical travel information but also
provide vital emotional support that enhances travel readiness and confidence. The process of
social modelling within these digital spaces is particularly significant, consistent with Bandura’s
(1997) concept of self-efficacy development, which posits that witnessing peers successfully
engaging in travel enhances individuals’ belief in their own capabilities. Women in the study
accessed relatable role models through shared narratives and advice in these groups, which helped
normalise independent travel and reduce the social isolation associated with their independent
travel plans. This exchange of success stories serves as a vicarious learning experience that

decreases perceived risks.

7.1.1.2 Interpersonal Constraints

Interpersonal constraints play a central and highly dynamic role in shaping the travel
experiences of young Egyptian women, as revealed by both the interview and netnographic data.
Among these, securing parental approval, especially that of fathers or male guardians, stands as
the most significant constraint. Families often deny permission due to concerns about safety,
reputation, and social norms tied to family honour, consistent with findings by Amer et al., (2021).
For many participants, even when they feel personally ready to travel, their plans cannot proceed
without parental consent, reflecting powerful patriarchal norms that frame family honour and
female safety as inseparable.

Furthermore, the influence of interpersonal constraints extends well beyond the immediate
family unit. Netnographic and interview data reveal that extended family, relatives, and even
neighbours often act as extra layers of social control, applying subtle or explicit pressure on parents
to uphold community expectations and protect the family’s reputation. The pressure from extended
family members increases the restrictiveness of travel constraints, as the family’s honour is
considered a collective responsibility. For example, parents face indirect pressure through gossip

or fear of judgment if their daughters travel independently.
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7.1.1.3 Structural Constraints

Structural constraints include socio-cultural norms, religious expectations, geographic
disparities, and financial limitations. These operate at a systemic level, shaping the environment
within which interpersonal and intrapersonal constraints arise. Cultural norms impose clear
restrictions on women’s mobility, requiring them to adhere to expectations around proper female
behaviour allowing travel only when accompanied or after marriage. Religious principles and
interpretations, particularly the requirement of a mahram during travel, strongly reinforce these
norms (Amatillah, 2025). Notably, this study observes emerging reinterpretations and disputes of
traditional religious interpretations among participants, which is facilitated by their access to
global discourses through social media, indicating an evolving religious context in practice.

Geographically, women from rural and more conservative areas are subject to stricter
community enforcement and experience stricter travel restrictions. Financial constraints such as
lack of independent income or financial resources were also highlighted as significant obstacles,
reinforcing dependency on male family members and limiting women’s ability to travel
independently.

7.1.2 Negotiation Strategies

Young Egyptian women employ a wide range of strategies to overcome travel constraints,
ranging from devious or negative strategies such as lying, nagging, and judicious editing of
information to accommodation-based approaches such as adaptive travel arrangements and
reassurance strategies. The data from both the netnography and interviews demonstrate how these
strategies reflect creative negotiations within deeply restrictive familial and social structures. The
variation of these strategies illustrates how young women draw on a mix of social media peer
support and offline judgement, making real-time adjustments in pursuit of independent travel
(Jackson et al., 1993; Bandura, 1997; Amer et al., 2021).

One devious strategy expressed across both online posts and interviews is lying. Some
young Egyptian women report fabricating reasons for their trips such as inventing official
sponsorships, academic conferences, or charitable activities to avoid direct confrontations with
family disapproval. This strategy is often chosen when young Egyptian women believe that
truthfulness about travel plans would lead to an immediate refusal. Narratives and personal
accounts reveal that lying, though ethically problematic, is sometimes considered the only way to

access opportunities otherwise denied by strict parental and societal norms. The persistence of this
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approach demonstrates the intensity of the constraints that these young women faced and
highlights the struggles some young women must go through in order to have their travel plans
approved.

Nagging, or persistent negotiation, emerges as another culturally endorsed strategy. Girls
describe repeatedly requesting permission to travel over months or even years, gradually reducing
parental resistance. Interview and netnographic data frequently reference an Egyptian proverb
suggesting that nagging effects achieve greater change than magical solutions, with success often
occurring  after  persistent requests for even short or local trips. This
persistence demonstrates resilience and clearly highlights the importance of sustained negotiation
in influencing  family attitudes; receiving permission  for smaller trips builds trust and
facilitates the acceptance of broader travel opportunities over time.

Judicious editing, involving selective or partial disclosure of travel plans, is a refined
adaptation to familial expectations. Many participants deliberately withhold information such as
mixed-gender group composition or full itineraries to reduce parental anxiety and maximise the
possibility of parental approval. This strategy does not rely on absolute deception but rather on
managing the flow of sensitive information within the family context. By providing just enough
detail without revealing controversial aspects, young Egyptian women believe they are creating a
balance between honesty and avoiding the sharing of details to protect their travel arrangements.
Timing of negotiation is another key strategy that is used. Participants often wait for periods when
parents are relaxed or in a good mood such as holidays or special happy occasions before bringing
up the topic of travel. They try to choose moments when resistance is likely to be lower and
sometimes pray or reflect before initiating these conversations. Strategic timing enhances the
likelihood of positive responses and reveals an understanding of familial dynamics in constraint
management.

Accommodation and adaptation strategies include structuring travel plans to fall within acceptable
parameters established by parents. Girls-only trips, shortened durations, avoidance of overnight
stays, participating in university-organised excursions, starting with local travel, and choosing
culturally familiar destinations, all serve to align travel requests with parental preferences. These
adaptive approaches reflect the balance required to pursue independent travel without triggering
parental opposition and often represent the first step in a process of building trust for more

extensive journeys (Ahmed, 2025).
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Reassuring parents is a crucial part of gaining permission for travel. Young Egyptian
women often share stories of other women who travelled safely, enjoyed their trips, and benefited
from the experience. These stories help parents feel more comfortable and so they perceive travel
as a positive activity. During travel, frequent communication such as regular phone calls also
plays an important role in easing parental worries. Social media makes this communication easier
and more affordable, allowing women to stay connected with their families in real time.
Additionally, sharing timely photos and updates about their locations and activities helps maintain
transparency and further reassures parents about their safety and well-being.

Finally, the demonstration of financial independence is highlighted as both a strategy and
an empowerment tool. Participants describe working and saving to pay for travel as a sign of
showcasing maturity and responsibility. By financing their trips, young women present themselves
as serious, prepared, and capable, thereby influencing parental attitudes positively towards
granting travel permission.

In summary, young Egyptian women employ a diverse range of strategies to negotiate
travel constraints. These include devious strategies such as lying, persistent nagging, and selective
sharing of information, as well as more accommodation-based methods such as adaptive travel
planning and providing reassurance to their families. These approaches demonstrate an
understanding of family and societal expectations, enabling young women to find their way
within the complex social dynamics to ultimately increase their opportunities for pursuing
independent travel opportunities.

7.1.3 The Role of Social Media in Facilitating Travel

Social media plays a pivotal role in helping young Egyptian women overcome travel
constraints by providing a platform for information sharing, social support, and collective efficacy,
as revealed in both the netnographic and interview data (Ahmed, 2025; Amer et al., 2021). These
digital spaces, particularly Facebook travel groups, function as spaces for peer modelling where
women share practical advice, travel experiences, and negotiation strategies to overcome the
different types of constraints. This exchange further develops vicarious learning, which Bandura
(1997) identifies as critical for enhancing self-efficacy, enabling women to build confidence in
their ability to overcome familial and societal restrictions. Through social media, women observe

relatable role models who demonstrate successful travel while adhering to cultural norms, such as
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dressing modestly, which helps to reassure families and mitigate interpersonal constraints (Ahmed,
2025).

Furthermore, social media facilitates real-time communication, which is essential for
managing parental concerns and reinforcing trust during travel. Women frequently use social
media tools to provide ongoing updates, share timely photos, and communicate detailed travel
plans, thereby easing parental anxiety and allowing families to feel more secure about their
daughters’ safety. This constant engagement, made more accessible and affordable by social
media, extends the constraint negotiation process beyond pre-travel stages into travel itself,
promoting sustained reassurance that supports continued travel independence.

In addition to providing emotional and informational support, social media promotes a
sense of collective self-efficacy among women by offering solidarity and empowerment within
virtual communities. The shared narratives and mutual encouragement found in online groups
create a collective belief in the group’s ability to challenge and overcome travel constraints that
are deeply rooted in socially constructed gender norms and structural inequalities (Bandura, 2000;
Amer et al., 2021). This collective efficacy reinforces individual efforts, enabling young women
to persist in negotiation strategies such as selective disclosure, persistent requests for permission,
and adaptive travel arrangements that take family expectations into account. Consequently, social
media acts as a transformative tool that does not only support constraint negotiation but also
contributes to the gradual reshaping of traditional gender norms around female independent travel
in Egypt (Ahmed, 2025; Jackson et al., 1993).

This strong sense of collective efficacy developed within social media communities lays
the foundation for the further development of individual negotiation efficacy, as young Egyptian
women do not only gain support from the group but also acquire specific skills and strategies
necessary to engage effectively in negotiating different types of travel constraints i.e. building
and developing negotiation efficacy.

By providing continuous access to diverse examples of successful negotiations and shared
strategies within trusted online communities, social media strengthens women’s confidence in
their ability to manage and resolve familial and social constraints. This continual exposure and
interaction allow women to refine their negotiation skills, adapt approaches, and feel more
prepared to engage in discussions with family members. Through forums, message exchanges,

and peer feedback, women gather practical tools and emotional support that empower them to
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persist in their travel aspirations despite constraints faced. Thus, social media does not only serve
as an information channel but as an active facilitator in enhancing negotiation which is essential
for overcoming travel constraints.

7.1.4 Stages of the Travel Experience

This study reveals that the travel experience of young Egyptian women can be understood
through the stages of pre-travel, during travel, and post-travel, each presenting unique challenges
and opportunities for constraint negotiation and self-efficacy development within a culturally
restrictive context.

During the pre-travel stage, young Egyptian women face significant intrapersonal and
interpersonal constraints, including fears of unfamiliar environments and the need for parental
approval. Social media plays a critical role at this stage by providing access to critical information,
peer modelling, and emotional support through platforms such as Facebook travel groups. These
online communities facilitate vicarious learning as women observe and internalise successful
travel strategies used by peers, which boosts their confidence and readiness to negotiate familial
and societal restrictions (Bandura, 1997; Ahmed, 2025). The pre-travel phase is thus a crucial
period of preparation, where negotiation strategies and travel plans are formulated and self-
efficacy is built.

During travel itself, real-time communication facilitated by social media becomes
essential. Women use digital tools to provide constant updates, share photos, and communicate
safety measures with family members, alleviating parental concerns and sustaining trust
throughout the journey. This ongoing interaction supports continued independence by extending
the negotiation and reassurance processes into the travel phase, allowing young Egyptian women
to maintain family connections while travelling independently. Moreover, social media offers
access to collective knowledge and supports problem-solving during travel, enhancing women’s
adaptability and resilience in unfamiliar situations.

The post-travel stage involves reflection and sharing of experiences which is also
ultimately shared via social media communities. By recounting travel experiences and
demonstrating growth in skills, independence, and confidence, young Egyptian women contribute
to reshaping social norms related to independent female travel in Egypt (Amer et al., 2021). Post-
travel sharing thus reinforces both individual and collective self-efficacy, motivating others and

sustaining a cycle of empowerment through social media.
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In summary, the stages of pre-travel, during travel, and post-travel collectively form a
dynamic process in which social media serves as a vital travel enabler. It supports knowledge
acquisition, emotional reassurance, ongoing communication, and collective efficacy, all of which
are essential for overcoming constraints and enhancing self-efficacy at each phase of the travel
experience. This staged understanding highlights the transformative potential of social media in
promoting young Egyptian women’s independent travel within socio-cultural and structural
constraints. This illustrates how digital spaces can promote efficacy development among women
facing restrictive social norms.

7.2 Theoretical Implications: Negotiating Travel Constraints — A Social Media—Driven
Model of Travel Efficacy

The experiences of young Egyptian women in pursuing independent travel are shaped by
an intricate interplay of cultural, social, and structural factors. While extensive research has
addressed the concept of leisure constraints and travel behaviour, there remains a limited
understanding of how women in conservative societies, such as Egypt, address travel constraints.
Existing models often assume that constraints operate in a hierarchical and sequential manner.
However, this perspective does not fully capture the dynamic and overlapping nature of constraints
faced by young women in such contexts, nor does it adequately consider the transformative role
of digital technologies. This research fills these gaps by developing a novel, grounded model that
explains the ways in which young Egyptian women experience and negotiate travel constraints in
their pursuit of independent travel.

The model (see Figure Il) presented in this study integrates theoretical frameworks of
leisure constraints, self-efficacy, and constraint negotiation theories, while embedding these
concepts within the specific socio-cultural realities of Egypt. It places particular emphasis on the
central role of social media, especially Facebook travel groups, as pivotal platforms for
information exchange, social support, and efficacy development. By doing so, the model does not
only advance academic discourse on women’s independent travel but also offers practical insights
into how digital spaces can promote efficacy development among women facing restrictive social
norms.

The model provides a multi-layered explanation of young Egyptian women’s travel,
beginning with the three connected travel stages pre-travel, during travel, and post-travel each

situated within an environment where social media operates as a continuous enabling force. The
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outermost contribution of the model highlights the pivotal role of digital spaces, particularly
Facebook travel groups that do not only act as channels for sharing practical knowledge and
promoting mutual support, but also as spaces that normalise independent travel and actively
challenge restrictive cultural norms. The model’s central framework categorises travel constraints
as intrapersonal, interpersonal, and structural, emphasising that these constraints interact and
reinforce each other rather than operating in isolation. To address these constraints, women employ
diverse negotiation strategies which are mainly: persistent family dialogue, selective information
sharing, adaptive travel planning, and achieving financial independence all dynamically supported
and modelled in online communities. The key original contribution at the model’s core is the
concept of travel efficacy, which reflects women’s growing confidence, competence, and
resilience derived from direct and vicarious experiences, social reinforcement, and negotiation of
travel constraints. Collectively, these dynamic interactions advance the understanding of how
social media and negotiation efficacy work together to enable women to overcome constraints and
progressively shift social norms, offering an integrated and culturally relevant account of

independent travel for young Egyptian women.
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Figure 11: Negotiating Travel Constraints — A Social Media—Driven Model of Travel Efficacy
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At the outermost layer are the temporal stages of travel: pre-travel, during travel, and post-travel,
each shaped significantly by the enabling role of social media (Sharmin et al., 2021). Social media
platforms, particularly Facebook travel groups, serve as channels for disseminating travel-related
knowledge, providing social support, and normalising independent travel. These virtual
communities inspire aspirations, facilitate real-time communication to enhance safety, and
reassure families, thus creating a transformative digital environment that challenges prevailing
social norms.

Young Egyptian women’s engagement with independent travel begins with an initial sense
of self-efficacy. According to Bandura, self-efficacy is strengthened through several key
mechanisms: mastery experiences, where success in travel-related tasks builds competence;
vicarious learning, as women observe other women effectively managing similar challenges,
especially through social media narratives; social persuasion, where advice and encouragement
received from community members develop positive beliefs; and effective management of

physiological responses such as anxiety or fear surrounding travel (Bandura, 1997). As women
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accumulate successful travel experiences, either directly or indirectly through their networks, their
self-efficacy increases, encouraging increased readiness to pursue further travel and overcome
emerging constraints.

This individual self-efficacy interacts in a cyclical and mutually reinforcing process with
collective efficacy, particularly within the context of social media communities (Bandura, 2000).
Collective efficacy is the group’s shared belief in its collective capacity to achieve travel-related
goals, and it emerges as women draw from and contribute to online communities, such as Facebook
travel groups. This collective dimension promotes a sense of belonging, solidarity, and
empowerment, which in turn reinforces individual travel efficacy. The process is cyclical: as
individuals gain confidence through personal mastery and social persuasion, they contribute back
by sharing experiences and mentoring others in the group, thus strengthening the collective sense
of efficacy. Similarly, witnessing collective success and receiving support from the group
enhances individual self-belief and motivation to travel. This intertwined relationship echoes
Bandura’s (2000) self-efficacy theory.

Within these digital spaces, the exchange of stories, practical strategies, and collective
support promotes a sense of belonging and solidarity. As individual achievements and group
successes are shared, women not only witness possibilities for themselves but also take active
roles in inspiring and guiding others. This ongoing interplay between self-efficacy and collective
efficacy reduces perceived travel risks and contributes to a gradual transformation of social norms
regarding women’s independent travel. The model thus positions this collective dynamic efficacy,
facilitated by digital networks, as fundamental to empowering women’s travel behaviour in
restrictive settings (Bandura, 2000).

As young Egyptian women further pursue their intention to travel independently, they
encounter different categories of travel constraints; intrapersonal, interpersonal, and structural.
Intrapersonal constraints consist of internal psychological barriers, such as fear, self-doubt, and
anxiety related to safety and unfamiliar environments. These internal factors often arise from
limited prior travel experience and anticipation of possible challenges. Interpersonal constraints
mainly involve parental disapproval due to strong societal expectations about gender-appropriate
behaviour, and concerns related to family reputation and social gossip. Structural constraints
encompass institutional barriers, such as limited financial resources, restrictive religious

interpretations, geographic isolation, and inadequate infrastructure; factors that affect women,
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often in rural or conservative areas. These constraints often overlap and reinforce one another, thus
rejecting the notion of a simple or hierarchical ordering of constraints.

To address these constraints, women employ a variety of negotiation strategies that
combine cognitive and behavioural elements. Social media, particularly Facebook travel groups,
provide a vital space for sharing travel narratives and practical advice, serving as a form of
vicarious learning. Experienced travellers within these groups function as role models, offering
encouragement and step-by-step guidance to those contemplating travel. Persistent negotiation
with family, sometimes described as "nagging,” alongside tactical editing or selective sharing of
information, are common tactics used to gain parental approval. Adaptive travel arrangements such
as travelling in groups, choosing trusted companions, or selecting culturally acceptable
destinations along with achieving financial independence, further enable women to overcome
barriers while demonstrating responsibility and reliability to their families. Strategic timing for
discussing travel and providing detailed plans also enhances the likelihood of gaining parental
consent.

The repeated use of these negotiation strategies contributes to developing negotiation
efficacy; that is, young Egyptian women’s confidence in their capacity to manage constraints and
successfully negotiate approval for independent travel (Loucks-Atkinson & Mannell, 2007;
Bandura, 1997). Negotiation efficacy grows with the persistent application of cognitive and
behavioural strategies, strengthened by the collective encouragement and practical guidance
accessible on social media platforms. Women’s accounts indicate that negotiation efficacy does
not only support immediate travel goals but also contributes to the long-term development of
autonomy and self-efficacy within a restrictive social context. At the model’s core lies travel
efficacy which is the developing belief in an individual’s perceived confidence in their ability to
successfully plan, organise, and undertake travel despite different constraints. This central
efficacy does not only increase travel participation but also contributes to broader personal growth
outcomes, including increased self-confidence, independence, and the acquisition of life skills
that gradually reshape restrictive gender norms in the Egyptian society (Brown & Osman, 2017).

Central to the model is the overarching role of social media as a transformative enabler.
Facebook travel groups act as a “travel game changer,” by inspiring aspirations, disseminating
practical knowledge, and promoting a culture of mutual support. These online communities serve

as platforms for modelling successful constraint negotiation and travel strategies, offering
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validation for women’s experiences in contexts where societal criticism is common. Moreover,
social media facilitates real-time communication that enhances safety and provides reassurance to
anxious parents. Through content sharing and digital discussions, women negotiate their social
reputation, safety concerns, and sense of belonging, gradually normalising independent travel
among women in Egypt.

A central contribution of the proposed model lies in the concept of travel efficacy, which
explains how women develop confidence, competence, and resilience in relation to their travel
behaviours. The model further identifies social media as a game changer, serving as a
transformative medium that enables women to exchange practical travel knowledge while
simultaneously challenging and redefining societal expectations surrounding women’s
independent travel. Consistent with studies that highlight travel constraints as non-hierarchical and
interrelated, the model conceptualises these constraints as overlapping and dynamic rather than
fixed or sequential, thereby offering a more contextually grounded understanding of constraint
negotiation, particularly within non-Western cultural contexts. Moreover, the process is cyclical:
as women enhance their confidence through personal mastery and social support, they contribute
by sharing their experiences and guiding others, thereby reinforcing a collective sense of efficacy.
Collectively, these elements form a comprehensive framework that extends current knowledge of

women’s travel experiences in Egypt and similar cultural environments.

7.3 Practical Implications
7.3.1 Policy Implications

This study underscores the need for gender-sensitive policy reforms to overcome structural
barriers that restrict women’s independent travel. There are current measures that impose a form
of state-enforced guardianship reinforcing patriarchal norms. Recent regulations, such as the 2024
requirement for Egyptian women labelled “housewife” or “unemployed” with lower education
levels to obtain prior approval for travel to Saudi Arabia, exemplify institutionalised discrimination
that violates constitutional guarantees of equality and freedom of movement. The Egyptian Centre
for Women’s Rights (ECWR) has called for the cancellation of such discriminatory policies and
the establishment of legal protections for women’s right to travel. Similarly, the 2025 Global
Gender Gap Report ranks Egypt 139" out of 148 countries, highlighting a worsening crisis in
gender equality, particularly in economic participation, where women’s labour force participation

remains at 15.9% compared to 74.2% for men.
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To address these systemic inequities, policymakers must prioritise comprehensive legal
reforms that eliminate subjective travel restrictions and align with international human rights
obligations. This includes revising male guardianship laws and ensuring that all citizens, regardless
of marital status or education level, enjoy equal mobility rights. Such reforms would support
Egypt’s commitment to the Sustainable Development Goals, particularly SDG 5 on gender
equality, as well as the formation of a more inclusive society.

Digital inclusion is another critical domain. Expanding affordable and reliable internet
access, especially in marginalised and rural areas and Upper Egypt, can bridge information gaps
and empower women through online communities. The International Telecommunication Union
emphasises that digital infrastructure is essential for social and economic participation, enabling
access to peer support, travel advice, and negotiation strategies. Public-private partnerships should
be leveraged to extend broadband connectivity and provide digital literacy training tailored to
women, ensuring they can fully utilize online platforms for empowerment.

Additionally, transportation safety policies must be strengthened to protect women from
harassment and violence. The World Bank has supported the development of a transport sector
code of conduct in Egypt, which should be expanded and strongly enforced to create safer public
spaces. These measures, combined with community engagement initiatives that challenge
restrictive gender norms, can shift societal perceptions and reduce familial resistance to women’s
independent travel.

7.3.2 Industry and Practical Implications

The tourism and travel industry can play a pivotal role in supporting young Egyptian
women’s mobility by developing culturally sensitive products and services. Travel providers
should design offerings such as women-only tours, family-approved itineraries, and culturally
respectful experiences that align with local values. Transparent communication about safety,
accommodations, and cultural norms can alleviate anxieties for both travellers and their families.
Egyptian tour operators emphasise safety and cultural awareness, recommending modest dress and
avoiding isolated areas at night, which can serve as a model for the industry. Moreover, integrating
social media into marketing and customer engagement strategies allows travel agencies to co-
create content with online communities, disseminate trustworthy information, and build trust

through peer endorsements. Platforms such as Facebook travel groups have become vital spaces
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for women to share experiences, seek advice, and develop negotiation skills, demonstrating the
potential for digital collaboration between industry and users.

Based on the findings, several recommendations are made to improve gender equality for
young Egyptian women’s travel. Firstly, there is a critical need to advocate for the cancellation
of discriminatory travel regulations, such as the 2024 policy. These regulations violate
constitutional rights to freedom of movement and reinforce unjustified guardianship over women,
undermining government efforts toward women’s independence and empowerment. Secondly,
expanding digital infrastructure should be prioritised to ensure affordable internet access and
provide digital literacy programs targeting women in underserved and rural areas. This will
enhance their ability to participate in online peer support networks and travel communities that
enhance negotiation skills and facilitate information sharing. Thirdly, culturally sensitive
community engagement initiatives must be developed to involve families, religious leaders, and
influential community members. These initiatives should aim to reframe women’s travel as a
positive and empowering experience. Fourthly, collaboration with local stakeholders is
recommended for the development of tailored travel services and offerings that address
widespread familial concerns. These services may include women-only tours and itineraries that
are acceptable to families, thereby building trust and cultural resonance. Fifthly, integrating
efforts with digital communities is essential. Partnerships with social media travel groups can
support the co-creation of travel content, promote negotiation skill-building workshops, and
facilitate peer mentorship within secure, moderated digital environments, thus strengthening
collective and individual self-efficacy. Lastly, encouraging cross-sector collaboration among
government entities, tourism providers, non-governmental organisations, and digital platform
operators is vital. This will coordinate the initiatives aimed at expanding young women’s access
to travel.

7.6.3 Benefits for Practitioners and Stakeholders

These recommendations offer significant benefits for all stakeholders. For policymakers,
progressive reforms can enhance Egypt’s international standing and align with global gender
equality benchmarks, such as the UN’s Sustainable Development Goals. Travel businesses that
adopt culturally aligned services can tap into an expanding market of empowered female travellers,
building brand loyalty and positive reputations. Digital platforms that support women’s travel

communities can increase user engagement and social impact, encouraging active and supportive
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user bases. For young women, these interventions translate into tangible improvements in efficacy
enabling them to pursue independent travel. Ultimately, coordinated action across policy, industry,
and digital domains can transform the travel landscape for young Egyptian women, promoting

gender equity.
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7.7 Conclusion of Discussion
7.7.1 Main Insights

The summary of main insights from this research reflects a multi-layered understanding of
how young Egyptian women employ social media, especially Facebook travel groups, to overcome
deeply rooted travel constraints and promote self-efficacy. In line with the literature that supports
that travel constraints are not isolated or hierarchical, this research demonstrates that these
constraints are interrelated and sequential (Samdahl & Jekubovich, 1997; Karl & Hallman, 2020;
Karl et al., 2021); they are deeply rooted in intrapersonal fears, interpersonal dynamics such as
parental and communal approval, and broader structural obstacles such as patriarchal norms,
religious requirements, and financial dependency. Social media platforms, as revealed in both
interviews and the netnographic analysis, function as crucial spaces where women can access
vicarious learning, peer modelling, and practical guidance directly relevant to the Egyptian context
(Jackson et al., 1993; Bandura, 2001).

Within these digital spaces, young women engage in continuous negotiation processes,
ranging from persistent requests and selective information sharing to strategic adaptation of travel
plans. These interactions serve as pivotal points for developing both individual and collective
efficacy, allowing women to reshape family and societal attitudes toward independent female
travel (Kavoura & Stavrianea, 2015; Amer et al., 2021). The iterative process established in this
study shows how exposure to peer role models, real-time emotional support, and practical travel
advice directly enhances both personal readiness and confidence, aligning with the self-efficacy
and leisure constraints negotiation theories (Bandura, 1997; Loucks-Atkinson & Mannell, 2007).

The efficacy developed through online interactions extends across all stages of the travel
experience. In pre-travel, women build negotiation strategies and preparedness; during travel,
real-time social media connectivity maintains parental reassurance and supports autonomy; and
post-travel, sharing experiences through digital communities reinforces collective efficacy and
motivates others. This multi-stage model does not only support independence and resilience but
also contributes to a gradual transformation in cultural gender norms in Egypt (Baykal, 2023;
Brown & Osman, 2017). Empirical evidence further confirms that all research objectives
regarding exploring the role of social media, examining gender norm reshaping, and mapping of
self-efficacy development have been effectively addressed, providing actionable understanding

and new directions for both theory and practice.
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7.7.2 Link to the study objectives and questions

The findings of this study are in line with the research objectives and questions outlined
in Chapter One, offering a comprehensive and coherent response to each. The main objective was
to explore how young Egyptian women use social media, particularly Facebook travel groups, to
facilitate their travel, negotiate traditional gender norms, and develop self-efficacy across various
stages of the travel experience.

In direct response to the first research question, the study provides a detailed account of
the main travel constraints faced by young Egyptian women in their pursuit of independent travel.
These constraints include intrapersonal factors such as fear of unfamiliar places and self-doubt;
interpersonal challenges involving the need for parental approval and pressure from extended
family; and structural barriers such as restrictive cultural norms, religious requirements for a
mahram and limited financial independence. This comprehensive understanding of the
multifaceted obstacles young women face highlights the complex interplay of personal, social,
and institutional factors shaping their travel experiences.

Addressing the second research question, which asks how young Egyptian women who
face travel difficulties employ social media to help them overcome travel constraints, the analysis
explains that social media platforms, particularly Facebook travel groups, act as empowering
digital spaces. Within these online communities, women exchange travel information, safety tips,
and advice on negotiating family and cultural barriers, enabling them to challenge restrictive
social norms. These interactions do not only enhance their knowledge but also strengthen their
sense of self-efficacy as well as collective efficacy. By normalising independent female travel
and promoting supportive peer networks, social media effectively transforms constraint
negotiation from an individual challenge into a collaborative process that empowers women to
pursue greater independence in their travel.

The findings respond to the third research question and examines how different forms of
efficacy; individual, negotiation, collective, and travel efficacy are developed through social
media. The study shows that participation in online communities strengthens both individual and
collective efficacy among young Egyptian women. Individual self-efficacy is strengthened as
women gain confidence to overcome intrapersonal barriers, while negotiation efficacy improves
as they learn strategies to challenge familial and societal constraints. Collective efficacy is

enhanced through shared experiences and peer support. Similarly, travel efficacy, the belief in
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one’s ability to manage travel constraints, is increased, enabling women to pursue independent
travel more confidently. These findings highlight that online communities act as critical spaces
where different forms of efficacy interact, collectively empowering women to face and overcome
travel constraints.

Finally, the study offers compelling evidence supporting the fourth and final research
question by demonstrating how social media enhances different forms of efficacy; individual,
negotiation, collective, and travel efficacy throughout the travel experience. At every travel stage,
from planning to execution and reflection, social media platforms provide vital resources that
promote young Egyptian women’s independence and resilience. These platforms enable access
to practical information, peer support, and emotional encouragement, helping women build
confidence, develop negotiation skills, and strengthen collective empowerment. Consequently,
the study does not only fulfil its objectives but also deepens the understanding of how digital
engagement affects travel behaviour, facilitates constraint negotiation, and empowers young

Egyptian women to pursue independent travel in restrictive cultural contexts.
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Chapter Eight: Conclusion

This concluding chapter provides a holistic synthesis of the research investigating young
Egyptian women’s travel constraints and the roles played by social media especially Facebook
travel groups in facilitating negotiation, enhancing various forms of self-efficacy, and enabling
independent travel within a restrictive socio-cultural environment. The chapter is organised to
address research objectives and questions, synthesise major findings, highlight the key
contributions, reflect on key limitations, propose future research directions, and elaborate on the
theoretical and practical contribution.

The overall aim of the study was to explore how young women in Egypt use social media
to facilitate their travel, with particular attention to the processes through which digital
communities assist them to negotiate deeply embedded social, cultural, and behavioural
constraints. The objectives included: (1) exploring the role of social media in helping young
Egyptian women who face difficulties in travel to pursue their independent travel, (2) examining
the reshaping of socially constructed gender norms via the use of social media, (3) investigating
how young women develop different types of self-efficacy through using social media for travel
purposes.

The study answered the main research questions. First, it identified a complex set of travel
constraints that young Egyptian women face in their pursuit of independent travel. These
constraints are layered, encompassing intrapersonal factors such as internalised fears and doubt,
interpersonal constraints including the necessity of parental approvals, and structural challenges
stemming from deeply rooted cultural norms, religious interpretations, gendered social roles,
geographic disparities, and financial limitations. Importantly, these constraints do not function in
isolation but interact dynamically to limit travel possibilities.

Second, the research uncovered the important role social media, particularly Facebook
travel groups, plays in assisting young women to overcome these constraints. These digital
communities create safe spaces for emotional and informational support, where women share
negotiation strategies, safety advice, travel plans, and personal success stories. Through collective
learning and modelling, social media acts as a platform for sharing strategies that help women
secure parental permission and manage safety concerns, simultaneously developing a sense of

belonging and normalising independent travel as an attainable goal.
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Third, the study closely addressed the development of different types of efficacy across
the pre-travel, during travel, and post-travel phases. It highlighted how engagement with social
media supports the gradual building of individual self-efficacy, negotiation efficacy, and
collective efficacy, enabling women to address family negotiations more skilfully and sustain
confidence throughout their travel experiences. Moreover, the digital sharing of stories extends
beyond individual achievement, creating a communal repository of knowledge that reinforces
emerging social norms and family acceptance of women’s travel. This does not reflect a change
in individual attitudes, but a broader cultural shift facilitated by digital peer networks.

8.1 Summary of Key Findings

The research revealed a complex set of constraints and negotiation strategies that shape the
travel experiences of young Egyptian women, providing a nuanced understanding of travel within
a restrictive sociocultural context. Analysis of the data (see Chapters Five and Six) demonstrated
that travel constraints are multi-layered, arising from intrapersonal, interpersonal, and structural
sources. Intrapersonal constraints are characterised by internalised fears, anxieties, and doubts over
the capacity for independent travel, often intensified by limited prior exposure to such experiences.
These are strengthened by the effect of interpersonal factors, with the need for parental approval
and acting as a persistent obstacle to young Egyptian women’s independent travel. Beyond the
family, structural constraints related to cultural norms, deeply rooted gender roles, religious
interpretations, geographical disparities, and financial limitations form an additional layer of
constraints. Importantly, these constraints are not experienced sequentially or in isolation but
rather as interconnected and dynamic factors that interact to reinforce restrictions to independent
travel.

Central to the research was the exploration of how social media, particularly Facebook
travel groups, has emerged as a transformative force in enabling negotiation and promoting the
development of multiple forms of efficacy. The findings illustrate that digital spaces, particularly
Facebook travel groups, act as vital hubs of emotional and practical support, where young women
can exchange advice, access real-life accounts from role models, and learn strategies for
convincing families to permit travel. The collective sharing of negotiation strategies, safety
information, and travel itineraries creates a cycle of vicarious learning reinforcing the belief that
independent travel is both normal and attainable. The digital context facilitates the development
of planning and negotiation skills during the pre-travel phase, sustains confidence and
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communication during travel, and validates experiences post-travel. This ongoing engagement
does not only help women overcome specific constraints but also serves to manage parental
concerns and widen societal acceptance of young women’s independent travel.

The process of efficacy development is a prominent theme within this study, as forms of
self-efficacy, negotiation efficacy, and collective efficacy emerged throughout the stages of travel.
The research highlighted the innovative and adaptive strategies employed by young Egyptian
women. Persistent conversations with parents, choice of timing of requests, demonstrated financial
independence, and even devious strategies such as lying or judicious editing of shared information
were all employed as negotiation strategies to secure parental permission. The effectiveness of
these strategies was enhanced by the ongoing engagement and viewing of models within social
media networks. Additionally, each woman’s success story did not remain an individual
achievement but became a shared resource that others could refer to in their situations. This process
gradually contributed to shifting familial attitudes and social norms, as new behaviours were
legitimised and normalised through collective repetition and online validation.

The interplay of digital peer support and individual persistence for the pursuit of
independent travel thus led to the identification of key patterns within the findings. The research
revealed that social media does not simply supplement traditional negotiation processes but
fundamentally transforms them leading to the development of what this study conceptualises as
"travel efficacy.” By linking leisure constraints theory, self-efficacy, and negotiation theory within
the lived realities of young Egyptian women’s digital communities, the research advances
theoretical understanding of gender and travel in restrictive environments. Ultimately, the study
shows that while travel constraints for young Egyptian women remain significant, their ability to
creatively negotiate and adapt, particularly through collective digital engagement, is slowly
contributing to new pathways of independence and personal development within a broader societal
shift.

8.2 Limitations of the Study

Despite the many insights generated by this research, several limitations must be
acknowledged that shape the boundaries and interpretation of the findings. The qualitative nature
and design of the study, focusing on netnographic observation and semi-structured interviews
limited the sample to young Egyptian women who are active members in Facebook travel groups
and who were willing to engage openly with the researcher. As a result, participants tended to be
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more digitally literate, socially connected, and already somewhat motivated to pursue independent
travel, which may not capture the experiences or constraints faced by less-connected, more
marginalised, or rural populations who do not participate in these online communities. This
sampling strategy and self-selection process restrict the generalizability of the results, as the study
is most representative of women who are already part of supportive digital networks and may
possess higher levels of agency or negotiation skills than the wider population.

In addition, while the multi-method qualitative approach allows for deep, contextual
understanding and the exploration of nuanced strategies and lived realities, it does not permit
statistical generalisation or estimation of prevalence across the broader Egyptian context.
Subjectivity in participant accounts and in researcher interpretation is a recognised limitation, even
with the employment of triangulation to enhance credibility.

Geographically and socio-culturally, the sample likely overrepresents urban areas and
women from more progressive or educated backgrounds, where social change and digital adoption
rates are higher, while underrepresenting those from more conservative, less-connected, and
resource-scarce environments. Additionally, the timing of the research amid ongoing social,
regulatory, and technological transformations in Egypt means that shifting cultural norms, sudden
policy developments, or changes in digital access could quickly influence the relevance of key
mechanisms identified here, thereby affecting the longevity or universal application of the
findings.

Finally, as with all research influenced by rapid technological advancement and cultural
change, the conclusions drawn reflect a particular moment and set of social conditions. These
limitations do not undermine the study’s contributions to understanding the interplay between
social media and constraint negotiation among young Egyptian women, but they do call for caution
in extending findings or assuming uniform applicability to all segments of the Egyptian female

population or to other sociocultural contexts.

8.3 Directions for Future Research

This study on travel constraints and negotiation among young Egyptian women highlights
several directions for future research that can strengthen understanding and practical support in
this area. First, future studies should seek to include women living in rural areas, from lower

socioeconomic backgrounds, or those without access to active digital networks. These groups are
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often underrepresented, and closer attention to their experiences would reveal different forms of
constraints, strategies, and outcomes that are currently less visible in the literature.

Another area involves examining the experiences of young women who, after sustained
efforts and engagement in digital communities, remain unable to travel. The present sample
focused predominantly on those who succeeded in overcoming constraints, which may risk
shaping a narrative that does not reflect persistent constraints faced by others. For many, going
through extensive negotiation and planning does not result in permission to travel. Their
experiences of repeated disappointment and frustration deserve focus. A more inclusive approach
would better capture the psychological impact and social consequences for those whose ambitions
are not met, providing a fuller picture of constraint negotiation and its long-term effects.

Expanding comparative research is strongly recommended to gain a deeper understanding
of travel constraints and negotiation processes among youth. By examining differences and
similarities in travel experiences between young women and men within Egypt, and by looking
across other societies in the Middle East and North Africa, researchers can highlight the influence
of cultural norms, gender, legal systems, and digital engagement on travel. Comparative
investigation allows for the identification of challenges that are specific to particular regions as
well as patterns that are shared more broadly.

One direction in this field is to closely analyse how negotiation around travel is shaped not
just by gender but also by shifting social expectations, differences in family roles, economic status,
and national regulations. For example, studies comparing young women in Egypt with their
counterparts in neighbouring countries could reveal region-specific barriers, unique forms of
resilience, and new strategies for building self-efficacy. At the same time, comparing young
Egyptian men and women can help clarify how gender roles and family expectations influence
both the constraints encountered and the negotiation processes deployed, as well as how digital
resources either bridge or reinforce gaps in opportunity and agency.

Incorporating these comparative dimensions does more than advance theoretical
understanding as it provides a richer foundation for designing targeted interventions and policies.
Insights drawn from both regional and gendered comparisons support the development of support
strategies and advocacy efforts that are tailored to the actual experiences and needs of those
affected.
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From a methodological perspective, it is valuable to complement qualitative insights with
quantitative tools. One promising possibility is to create and validate a quantitative scale for “travel
efficacy,” which would measure how confident individuals feel about their ability to overcome
travel constraints. Such a scale could support comparative analysis, track changes over time, and
assess the effectiveness of support interventions. Broader research designs including surveys,
participatory studies, and ethnography can also offer deeper understanding of women’s
experiences in different environments.

Future research should explore the growing role of female travel influencers and digital
leaders in transforming women’s travel experiences and efficacy development. These women do
not only share practical advice and negotiation strategies but also serve as role models who inspire
others to challenge traditional restrictions around travel. Their presence helps create collective
efficacy that can motivate more women to participate in travel. Understanding how these
influencers shift social norms and provide models for negotiation would offer valuable insights
into effective travel negotiation strategies.

Meanwhile, ongoing advances in digital technology shape how women learn,
communicate, and negotiate travel opportunities. As digital literacy improves, women are better
equipped to access information, build persuasive arguments, and engage with supportive networks
through online platforms. Future research should examine how increased digital skills relate to
negotiation success and more broadly to women’s empowerment within their families and social
circles. Additionally, as policy reforms and collaborations among governments, travel industries,
and digital platforms attempt to expand safe and inclusive travel options, it is important to monitor
and evaluate their impact. This will ensure that shifts in social attitudes, technological ecosystems,
and legal frameworks result in real, meaningful improvements to women’s mobility and security
in contexts such as in Egypt and beyond.

This chapter put together the main points of the study, showing how social media,
especially Facebook travel groups, plays a vital role in helping young Egyptian women to
overcome various travel constraints and develop their efficacy in travelling independently. The
study has answered key research questions by identifying the complex personal, social, and
structural barriers faced by these women, and the ways they negotiate permission and support
through collective online communities. While the findings underscore the transformative power

of digital spaces in promoting the development of individual self and collective efficacy, the study
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also recognises the limitations of its sample and approach, cautioning against overgeneralising
the results. Looking ahead, future research should broaden its focus to include more diverse and
marginalised groups, explore the experiences of women who face ongoing travel constraints
despite their efforts, and adopt comparative approaches across gender and regional contexts.
Methodological developments such as creating measurable scales for travel efficacy and
combining qualitative and quantitative methods can further deepen knowledge. Additionally, the
growing influence of female travel influencers and the advancement of digital communication
skills offer promising avenues for enhancing empowerment. Lastly, ongoing monitoring of policy
changes and collaborations between industry and digital platforms is essential to ensure that social
and technological advances translate into safer, more equitable travel opportunities for women.
This comprehensive approach will help build stronger support for young women’s independent

travel and efficacy development within restrictive environments.
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Appendix B: Participant Information Sheet

Participant Information Sheet %J%ﬂr%argg EE- ®

You are being invited to take part in a research study as part of a PhD project
carried out by myself; Engy Magdy. | am a part-time marketing student at the University of
Lancaster in the UK. The research aims to understand the social media impact on the consumption

of tourism for young Egyptian women.

Before you decide to take part in the study it is important for you to understand why the research
is being done and what it will involve. Please take time to read the following information carefully
and discuss it with others if you wish. Please ask if there is anything that is not clear or if you

would like more information.

For further information about how Lancaster University processes personal data for research

purposes and your data rights please visit our webpage: www.lancaster.ac.uk/research/data-

protection

What is the study about?

The research study is about exploring how young Egyptian women use social media in physical
travel consumption across the different stages of travel (planning, during the trip and post trip
phases) in relation to the socially constructed gender norms. The study is particularly interested in
answering the following question: How does social media impact young Egyptian women’s travel

consumption?
Do | qualify to take part?
All participants must be:

o female,
e aged between 18 and 35,

e use social media


http://www.lancaster.ac.uk/research/data-protection
http://www.lancaster.ac.uk/research/data-protection

304

What will | be asked to do if | take part?

If you decide to take part, you will be required to participate by answering my questions on the
group about how your travel experience is affected by social media. No individual quotes will be
used from the group’s discussions without your prior consent. In case you agree that your quote is

to be used it would be anonymised.

Online interview using Facebook messenger or Skype (audio only) could also be conducted
whereby questions will be mainly about your travel experiences and your use of social media
across the different stages of travel starting from the planning phase till the post — trip phase. I will
probe about how you decide about your travel plans in light of the Egyptian social norms. All
interview data will be encrypted and pseudonyms will be used so that your identity can not be

identified and quotes will be anonymised.

Who is organising and funding the research?

| am the Chief Investigator and organiser of the study. The study is self-funded.

Do | have to take part?

No. It’s completely up to you to decide whether or not you take part. Your participation is

voluntary.

What if | change my mind?

It is up to you to decide whether or not to take part. If you choose to take part, you will be given
this information sheet to keep and will be asked to sign a consent form in case of an online
interview or provide consent via email or Facebook chat window in case of using individual
anonymised quotes. You can stop the interview or observation at any time and withdraw your
participation. After the interview, if you change your mind, you can withdraw within 4 weeks after
the interview after which data cannot be withdrawn. You do not need to give a reason and this will

have no negative consequences for you.
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How will | take part?

You participate by answering my questions on the Facebook travel group about your travel
experiences and the impact of social media in light of the Egyptian norms. You could also

participate by being interviewed through chatting via Facebook messenger or Zoom.
Will my data be identifiable?

Only I, the researcher conducting this study along with my supervisors in the UK, will have access

to the ideas you share with me.

I will keep all personal information about you (e.g., your name and other information about you
that can identify you) confidential, that is I will not share it with others. I will also remove any
personal information from the written record of your contribution and pseudo names will be used

instead of your real name.

How will we use the information you have shared with us and what will happen to the results of
the research study?

I will use the information you have shared with me only for research purposes. This will include
my PhD thesis and other academic publications such as journal articles and presentations. I may
also present the results of my study at academic conferences.

When writing up the findings from this study, | would like to reproduce some of the views and
ideas you shared with me. I will only use anonymised gquotes from my interview with you), so that

although I will use your exact words, you cannot be identified in our publications.
How my data will be stored?

Your data will be stored in encrypted files (that is, no-one other than me, the researcher, will be
able to access them) and on password-protected computers. | will store hard copies of any data
securely in locked cabinets in my office. | will keep data that can identify you separately from non-
personal information (e.g., your views on a specific topic). In accordance with University

guidelines, I will keep the data securely for a minimum of ten years.
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What happens now?

If you are interested in taking part in the study, please complete the participation consent form. A

convenient time and location will then be arranged for the interview.

Thank you for considering taking part in the study and taking the time to read this information
sheet. If you have any questions or concerns regarding the study, please contact me using the

contact details below.

Contact details for further information

Engy Magdy Helmy

PhD Marketing student

Lancaster University

Lancaster University Management School

Marketing Department

Bailrigg, Lancaster, Lancashire

LA14YX

Email: mekhail@lancaster.ac.uk

Thank you for considering your participation in this project.
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Appendix C: Consent Form

[ancaster E=3
Consent Form University

Project Title: Impact of social media on tourism consumption in an emerging market: The case of

young women in Egypt
Name of Researcher: Engy Magdy Helmy

Please tick each box

1. I confirm that | have read and understand the information sheet for the above
study. | have had the opportunity to consider the information, ask questions
and have had these answered satisfactorily

I understand that any information given by me may be used in future reports,

academic articles, publications or presentations by the researcher/s, but my

personal information will not be included, and | will not be identifiable.

2. | understand that my name will not appear in any reports, articles or
presentation.

3. I understand that any interviews will be audio-recorded and transcribed and
that data will be protected on encrypted devices and kept secure.

4. 1 understand that data will be kept according to University guidelines for a
minimum of 10 years after the end of the study.

5. | agree to have direct quotes from my words to be used in the research on the
condition that they are not associated to my name but rather to a pseudonym.

6. | agree to take part in the above study.

Name of the participant
Signature
Date
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Appendix D: Interview Guide

Interview Guide

The purpose of the interview question guide is to focus on how the participants view travel
on their own and how do they use social media to consume this travel across its different stages

(pre, during and post- travel).
Introduction:
Prompts:

= Research study aims

= The study is to be used in a PhD thesis, academic and industry publications, conference
papers

= Recording is for taking notes later and keeping track of all details, focusing more on our
conversation rather than writing down notes and for using quotes

= Your personal data will be kept confidential, pseudonym names will be used for the
research, anything that is said will remain confidential and anonymous

= Please consider this as an informal chat and I will be listening more than talking as I really
want to listen to your opinions and feelings about travel along with your use of social media
for that

So, may | ask you to please fill in the consent form before we start?
Ice Breaker

Could you please tell me about your latest travel experience? (Prompts: Where did you go? with

who? when was that?)
Pre-Travel

- What does travel mean to you?
- What inspired you to travel? Modelling?

- Why do you travel? (Leisure / business trip / study)
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In case of travelling for business, how do you feel about travelling for business / study compared

to travel for leisure?

- How do you plan for your travel? Do you use social media? If yes, why and how which
social media platforms?

- How do you travel? Totally on your own? With your family / relatives? Only with your
friends? Do you travel as a solo traveller or as part of a group? If both or as part of a group,
could you please tell me about the nature of the group? (Example: Is it a female only group
or could be mixed? Do they have to be friends, or they could be people you don’t

necessarily know beforehand?

o How do you feel about each type of these travels?

o Which do you prefer?

o How do you feel about travelling without being accompanied by an older person?
Why? Does it differ if it is within Egypt or abroad?

If yes, how is it different?

- How does your family feel about such travel plans (whereby you will be travelling without

being accompanied by a male relative (brother, cousin) or an older person (supervisor)?

o If the family raises some concerns about such travel plans what are usually these
concerns?

o How do you handle these concerns?
(Probes: financial independence, chaperoned travel, domestic travel, girls’ only, etc.)

- In your opinion, what do your friends who don’t travel unless accompanied by an older
person think of your travel activities?

- Are there any norms specifically related to travel? Are they still applicable?

o If yes, in what ways and why?

o If no, how did they change and why?
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- What do you personally think of these norms?

- What do members within your extended family think of your travel activities?
Effect of Covid

- How did the Covid situation affect what you thought about travel? Your travel plans? (At

the beginning of Covid versus now?)
Travel

- What are the main activities you like to do while travelling?

- Do you use social media while travelling? If yes, how and why and which social media
platforms?

- When travelling unaccompanied do you use social media differently than if you were
travelling as part of an organised trip?

- How often do you communicate with your parents while you are away?

- Ask generally to describe the norms within the society then ask how do you personally
think of these norms.

- Are the social norms applicable even if you are away? What do you personally think of
this?

Post-Travel

- Did travel change anything about you? (enhanced life skills, self-reliance, self-sufficiency,
etc.)
- Could you tell me about your travel experience in the past before using social media for

travel and now? Are there any differences?
o If yes, how? Do you think it affected young women or young men more and why?
- In your opinion, do you feel that social media affect the way you think about travel?

o If yes, how?

o If no, why?
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Appendix E: Screenshots of Posts in the Pilot Netnography
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Girls, | want your opinion.

| have never travelled anywhere before... my dad hates travel for too many reasons and he never travels. | don’t
have brothers. | am being brain washed that the travel experience doesn’t suit us and we will not enjoy it or
have fun bla bla bla. | got bored of this and suggested to my mom that we travel without my dad. She replied
that travelling without a man is not acceptable and women who do this are under suspect and looked at badly
by others. My mom has never said anything wrong ... do you listen to what elderly people say? Did any of you
passed through a similar experience?

Update: | don’t honestly mean bad by saying that people consider women who travel without men as impolite
or under suspect ... | just want to say that someone may bother us... We are still in Egypt... And | am sharing with
you my mom’s opinion not mine which part of it may turn out to be true.
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Many people asked me

How did you travel? How did your parents allow you? How are you that independent? Other say that their parents
don’t allow them to travel and ask how should they convince them?

Actually, it’s so simple

I am from a very simple family and we don’t have many people within our family who travel, the whole travel issue
came by coincidence. The concept of travel was first introduced to my family when | got the opportunity to join the
faculty of languages in Cairo and | am originally from Alexandria.

At that time | had high scores and my father gave me the choice to join a private nearby university or to take the risk
and join the faculty of languages in Cairo. Then, | chose to move to Cairo

(It wasn’t easy for them by any means to give me this choice from the 1 place but because they saw how hard |
studied during my high school and | deserved some freedom. They also trust me).

Then during my university years, | studied so hard and | was awarded three scholarships abroad during my 4 years of
study (I kept asking my parents for their approval to travel each time and because they believed | deserved this in
return of my dedication to my studies in addition to many travel plans | used to prepare and share with them they used
to agree. They also knew about the ambitions | had).

After graduation | worked in Cairo and in Europe then | got an opportunity to work in Malaysia. Again, seeing how hard
| work to become better and develop my career made my parents approve.
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The whole idea is:

Nag, work hard, do your best in your current situation so that your parents see how hard you work so you
deserve to be independent and you are capable if building a life on your own.

Communicate with your parents when you are still young (Share your dreams with your parents since your
early days so that they are always aware of your aspirations in order to support your dreams later)

Parents are always kind and want your best
If you failed to convince your parents with your travel dreams, what do you do?
Do your best in your current job till you reach a good position and then you travel on a business trip

A request to parents: Please listen to your children, know their dreams, support them and teach them how to
be independent.
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Dears, who wants to join me in a trip to Alexandria? We have rented an amazing flat there with a spectacular
sea view and the rent will be around EGP 80 per girl per night... We are a small group of 6 girls so that would
give a chance to anyone who would like to relax. We will travel on the 15 of this month for 5 nights. Whoever
wants to join please call me but should be confirmed and have her parents’ approval in order not to apologise
later saying she won’t be able to make it because of her parents.... Be excited for it, we want to have a nice
vacation with a lovely group so that we can all have fun.




3 saved

(& @ https//www.facebook.com/groups,

X

3 she-Travels Slull jouw (Menna s X [ Travel Secrets club

permalink/2

Chats
Announcements
Members
Events

Videos

Photos

Files

Recommendations
Search this group Q

Shortcuts

@& Travel Secrets club 20+
@& Traveller experience 20+
@ sl e gl 1
@ PRIMARK STUFF @ 20+

« Let's Care & Share 20+

v See more

(Menn:

Os

-1
n

a Shahin) s She-Travels

65 comments

D/b Like

() comment

Nona Zaki F ) 1
Like - Reply - 3w
Manar Kasem
Al gy a7 O lind S g S 00 5 o

Like - Reply - 3w

Menna Yousef

a4l
(oSl 1 a8 I /0l

-

(T PORE R T B SO g AU N
A agiday 13 Sl s aa 35S s S dals sl
Like - Reply - 3w
“  1reply
Aya Soliman
5 m gl d pumad lom g ) T a0 A e e e 5l A5

@ ilp Ly Jed L 15 0y 452 1 galians

o

Home Create
.+ She-Travels - Menna Shahin
d 18,509 pe ke th

INVITE ME

+ Enter name or email address. <]

100,407 members

Hide

MEMBERS

Friends

‘ Nardine Wafik
@ Nancy Bassillios
9 Mary Shawky

i

See More

Invite Member
Invite Member

Invite Member

DESCRIPTION
oAl A eds 5e (She-Travels dadual gitisz g all
See more ..,—all 2l

GROUP TYPE

General

CREATE NEV

e Shaima Ramadan
7z
%’ Tamer Bedros

& Nancy Ezzat
-% Simon Maher

‘ Harvey Eskander De.
“

’ Bassem Wagdy

m Nadine Andrawis
u Sherry Romany Aziz
@ Noha Atef Wassef
’ Honey Nassef

*‘3;{ Marise Adel Naguib
e Bola Michael Daniel S.

GROUP CONVERSATIONS

L

How do you introduce to your parents that you want to travel for tourism to a certain country
knowing that they are too hard to be convinced and they care about others’ views.

Replies

Mena Yousef:

Show them that you work / study hard

Always show that you are depressed and can’t take your work / studies anymore and you badly need
a getaway to lift up your mood. This is what | personally do with regards to domestic travel but most
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When a girl travels she doesn’t become a bad or impolite person and no one is able to change her beliefs
When a girl travels she doesn’t become open minded or crosses her limits
When a girl travels she doesn’t forget who she is or forgets about her norms or beliefs

When a girl travels she is scared of doing any wrong

When a girl travels she doesn’t try to blindly imitate anyone as she always feels responsible towards the trust her
parents gave her

When you give a girl freedom she tries to be up to the responsibility
Parenting a girl is not a burden
A girls’ freedom, career and education is not a shame or a sign of impoliteness

When | first started to travel people used to say bad words about me as well as my parents which badly hurted me
however the same people now contact me asking about scholarships for their kids or siblings. This made me so happy
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that | might be reason those people changed their perspective and way of thinking about travel.

If you nurture your child being a boy or a girl with love and proper ways of being raised up and implanted good morals
in them, then even if they lived on their own in the streets you shouldn’t worry about them and they will be able to live
right and well.

Trust your kids, trust your siblings, trust the people around you and support them
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Speak up girls! What is the main obstacle that prevents you from travelling? Your parents, finance, work or
studying???!!! And when do your dreams about travel come true?
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Hello.
Girls who travel on their own how did you manage to convince your parents to approve your travel ?

| feel emotionally drained and so stressed and want to go anywhere to relax for 3 days. | don’t know how to bring up
the topic with my mom or convince her.

Help me
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Appendix F: Manual Analysis of Pilot Interviews

Travelling on my own

1

Nathalie: This was the first time that he approves that I travel on my own with my friends
and they are the ones driving not adults. | know this is usually ok but not for me. He allows
my brother but | am not allowed to.

Engy: Because you are a girl?

Nathalie: Yes

Engy: Ok

Nathalie: And he got convinced after many fights. | kept saying I am an adult, I am almost
graduating, | need to have fun and do things with my friends and they have been doing so
for years and this is my first time! He believes that my driving is immature so | am not
allowed to drive on the high way and it should be someone else who is driving. He would
trust a stranger than me which is weird!

Marina: So, this travel experience was really great for me as I travelled alone for the second
time after travelling before to the United States of America for study purposes. So, this was
my second time and | felt I am independent, | could handle different situations and I could
go shopping on my own.

Engy: You are saying that you like to travel on your own. What do your parents think of
this?

Marina: At the beginning they weren’t for this at all and they were like no way. It’s more
than enough that you are not living with us and you are living alone in Cairo for your
studies but travelling on your own! This is disastrous.

Engy: Why?

Marina: My mother was so worried about me. She would be worried what would | do on
my own in the airport? What if someone bothered me? What if | got lost specially if | am
visiting a country that | can’t speak its language? Whereas, my father has always been very
supportive and he encourages me to travel and try and even if | get lost nothing will happen.
We have to get lost in order to learn so he was actually the one who gave me the push at
the beginning because | myself was a bit afraid as well.

Engy: Why were you afraid?

Marina: | was afraid of different scenarios like what if | missed my flight? What if I didn’t
know whom should | ask for any question? But with the experience you know what to do
step by step and I also felt that it is important to know your rights in order to ask for. For
example, as | told you earlier about my lost luggage, | knew that it is my right that the
luggage is delivered to where | am staying and it’s my right that it is not opened. So,
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knowing that I asked for my right and insisted on it. But again, | wouldn’t have probably
done it without my dad’s support and how he convinced my mother. They also asked
someone they know from the country | first visited to wait for me in the airport. That was
only for the first time but then I find my way on my own.

Things are ok for the boy but not for the girl

1

Nathalie: This was the first time that he approves that | travel on my own with my friends
and they are the ones driving not adults. | know this is usually ok but not for me. He allows
my brother, but | am not allowed to.

Engy: Because you are a girl?

Nathalie: Yes

Nathalie: Yes, they say if your brother is with you, you can go wherever you want. For
example, they never approved before that | go to a party at a guy’s house however if | am
with my brother they tell me | can go wherever | want; in Sherouk or wherever as they
don’t feel worried as long as | am with my brother. They also allow me to come back home
at any time I want as long as | am with my brother. Last Ramadan was the first time for me
to have sohour because my brother was with me.

Nathalie: For example, my curfew at home is 10 pm but my brother doesn’t have any
curfew. If I am out with my brother, then I don’t have a curfew either and | am free to be
back home whenever | want.

Engy: What’s their problem with you being away?

Marina: They see it that way, that she is a girl and she cannot manage her life on her own,
there would be a lot of people who will bother her, she will not be able to stand for herself.
They underestimate the idea of me being able to manage life on my own and they used to
tell me father why would you send her to a place where she would get to know different
perspectives and cultures that are different than ours. The ideal scenario for my aunts was
to graduate, get married and work after getting married, that’s the safest scenario for them.
And for them my father was crazy that he accepted that | join the AUC and live in Cairo
on my own. | asked my father not to tell them that | am travelling except a week before the
travel date in order to minimize the sharing of horrible ideas they have about travelling,
ideas such as she will get lost, she will die, she will get raped ... etc.

Engy: Is this their reaction to any trip?

Marina: Yes, to any trip

Engy: What if you were travelling to America or Canada?
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Marina: This would have been a disaster. It is to the extent that | don’t even want them to
know where | am going to if | have a trip with my friends in the university to Dahab, which
is a place in Egypt and they see my pictures on Facebook, they get mad. What was really
astonishing to me, that even my cousins who are older than me and my brother, as we are
the youngest in the family, and who are in their late 20 sand 30 s, perceive the idea the
same way as the rest of the family.

Engy: what’s their perspective?

Marina: The same concept of how come you leave your girl travel alone, if she was our
daughter or sister, we would never allow her. | felt that there is no change between the
generations. | would accept it from their parents as they are of an older and different
generation but cannot accept it from them.

Travel as a getaway

1

Nathalie: because it has been a long time | didn’t do anything fun that is not related to
studies or sports. | wanted to do something out of the norm. Plus, it was after my midterms
and I really wanted to travel to chill so that was the main motivation.

Engy: So then do you see travel as a getaway?

Nathalie: Yes, it is a way to do something out of the norm

Engy: What is the norm?

Nathalie: I study, go to my sports practice and sleep

Nathalie: Yes, because it was a stressful time in my practice and the midterms and
balancing all of this, so I felt so stressed.

Engy: You are saying it was a stressful time, so you wanted to travel. Do you feel that
travel relieves stress?

Nathalie: Yes, definitely

Engy: How?

Natahlie: Because you are doing activities that you actually enjoy like running around. |
didn’t go swimming, but my friends did. We did new things that we don’t get to do
regularly, we had barbecue. It was fun specially in the outdoor areas and the beach. It was
super!

Marina: Travel in general ... Travel to me means escapism. | like to travel alone to escape
from people because I feel that when you travel alone or you don’t have someone you know
you could be more adventurous. You could even get crazy and try things that you usually
would have never thought of trying or doing. You would be fine trying new things without
feeling that you would be judged by those around you. For example, if | am travelling with
my mother and | think of trying bounce jumping or the zip line I would never do such
things with her but if I am alone it’s okay.
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Supervised travel is acceptable

1

Engy: If such trips are organized with the university or with any other institution, do you
think you would face the same problem?

Nathalie: No, that won’t be a problem at all if it is with an institution, but the problem
becomes with my friends that the trip’s date doesn’t suit all of us and the price. But for the
parents it would be totally ok.

Nathalie: Yes, I travelled with the rowing team and it was a competition. I travel to all trips
with the team whether inside or outside of Egypt.

Engy: And these trips your parents are fine with because it is under adults’ supervision?
Nathalie: Yes, it is the university’s team and anything under the university’s umbrella they
are fine with it and | can do anything with the university.

Engy: Ok, so when you explained to your dad that it is an organization and you will be
chaperoned, he felt it won’t be a complete no then?
Nathalie: yes, he said okay as long as you are not going to an internship on your own abroad

Travel as a mood lifter

1

Engy: But other than that no? So, when you travelled with your friends did it make any
difference to you?

Nathalie: It changed my mood. I came back energized, willing to do more studying but
before that | couldn’t tolerate anything.

Marina: | feel more excited towards travelling to learn as | feel that I get more benefit. For
sure travel in general is beneficial but travelling for leisure is just a change of mood but |
really didn’t get out with a new learnable thing to add to me whereas each time | get out of
my comfort zone and try to do something new that | would have never thought of trying |
feel I have developed something in myself

Norms that govern girls’ behaviours

1

Engy: So do you feel there are norms that change their ways of thought whether for them
or for you?

Nathalie: Yes, specially what would people say. People’s gossip and what they would say
is a major thing that affects any decision specially that I am a girl.



323

Engy: what else? Are there norms that govern the ways girls should behave in the society?
Nathalie: Yes

Engy: In what and like what?

Nathalie: How she is dressed. Time to be back home. Who is giving you a ride, they don’t
mind being an uber driver but not one of my friends so that it won’t be that I am hanging
out with guys. So it is again my safety over the fact that I am coming back home with
someone | trust so that people won’t gossip, or the doorman and the neighbours won’t say
anything bad about me. For example, my curfew at home is 10 pm but my brother doesn’t
have any curfew. If | am out with my brother, then I don’t have a curfew either and | am
free to be back home whenever | want.

Nathalie: Yes, specially what would people say. People’s gossip and what they would say
is a major thing that affects any decision specially that I am a girl.

Nathalie: How she is dressed. Time to be back home. Who is giving you a ride, they don’t
mind being an uber driver but not one of my friends so that it won’t be that I am hanging
out with guys. So it is again my safety over the fact that I am coming back home with
someone | trust so that people won’t gossip or the doorman and the neighbours won’t say
anything bad about me. For example, my curfew at home is 10 pm but my brother doesn’t
have any curfew. If | am out with my brother, then I don’t have a curfew either and | am
free to be back home whenever | want.

Nathalie: Yes, she tries to help me but still norms must be respected and the number of
girls should exceed that of the guys’, or one to one or else my dad wouldn’t approve. She
also felt how fed up I was.

Nathalie: Girls ratio, who owns the place we are going to, how people in that place will
look like, what are we going to wear, will the swimming suit be one or two pieces
depending on who is with you. Mmmmmm, don’t know what else could be travel related.

Marina: They do, but they are all married
Engy: ok this means they only travel when they get married?
Marina: Yes, not before they got married
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Marina: Yes, with both boys and girls and it is very sad. However, this happens more with
girls. This causes me many problems such as, when they know | am in my third university
year and | am still not engaged or not even in a relationship, they start to feel shocked.
Some mothers even ask their girls to get dressed in a certain way, in order to attract a boy
and get engaged before they graduate from the university. They make the girl believe that
this should be her goal, so they just destroy any dreams about travel or so. They put barriers
for everything you wish to achieve. | feel | am blessed in a way or another, because my
parents don’t have this mentality, however | know that at a certain moment, specially when
| graduate, my mom will be willing that | get married and that is her right, but she has to
know that | am not that kind of person that will be locked up. This is the point.

Marina: For example, the way girls should dress up and the way they think. It is because
you live in a closed society you cannot wear shorts in the streets. This is acceptable for me
as Fayoum is on the countryside, however | cannot accept to hide something I believe in,
because the society tells me the opposite, although | see it right. | feel it is my duty to fight
against wrong concepts and to fight for what | think is right. Let me give you an example
as someone who loves to read in different religions and | myself took a comparative
religion course here at AUC. When | posted my views on Facebook people thought | am
changing my religion and started attacking me, | am just sharing the idea that other people
might think different than we do. However, there are lots of constraints for girls more than
boys to say their opinion. They always see that girls’ opinions are usually emotionally
affected. Even if girls have in a way or another this emotional part and which might
discomfort boys in any discussion even with a friend | see this as emotional intelligence,
which means | understand an argument from an emotional point of view which is actually
something good not bad. This is something that distinguishes me not diminishes from my
value as a girl. Generally speaking, this is what makes me want to leave my country Egypt,
it has many constraints that locks us as girls since childhood.

Engy: You mentioned restrictions about the way of dressing up and the way of thinking
what else?

Marina: restrictions about the concept of girls going out, coming back home at a late hour,
going out on their own and also restrictions about the time to return home. My maximum
time out is 10:30 pm, however because Egypt is a bigger and more dynamic country, |
asked my mother to allow me to stay out till 11:00 pm. This was totally unacceptable and
whenever | go out she keeps following up with me with endless mobile calls, as she feels
going out late is a huge break to the norms and restrictions. Another restriction is how long
do you stay in a certain place. | know quite well that my mom will agree that | travel with
boys and girls anywhere in Egypt, but not on my own. However, outside Egypt she will
allow me to travel alone. This is because she knows, although she is very patriotic and will
never ever leave Egypt, she knows quite well that Egypt is a country that has its special
norms and restrictions, and she will never allow me to travel alone even to Alexandria.
Engy: So how would she allow you to travel within Egypt, to Alexandria for example?
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Marina: With a group even if there is no supervisor, this is because if something happens,
I will be having people with me. She dislikes me going from downtown in Cairo to
Tagamoa alone, she feels moving in a group is safer and more secure.

Engy: What do you think are other norms for girls related to travel?

Marina: Apart from the fact that a girl cannot travel alone, is for example that | knew about
something happening abroad, while it never takes place here, which is that after students
finish studying, they spend a volunteer year, where they go help refugees in Greece for
example. | was really astonished how their parents would leave them for a whole year
achieving nothing but going to help refugees and come back. | was like what would my
parents say if | ask for something similar! They will only agree if | travel for academic
purposes. Other restrictions over girls by travelling are....

Engy: which restriction you are talking about, those that the society imposes or those that
are common?

Marina: That the girl should travel with someone and preferably with someone of the
family or even within a group. One member of the group should include her brother, her
cousin or any male relative of the family. Her mobile should always be switched on.
Actually if it went out of network for a second this means the girl has died. Also, regarding
the way of dressing up due to the restrictions imposed if for example a girl is going with
her parents to the same trip she was going to with a group, she would be wearing totally
different outfits than those she will wear with her friends. However, | believe that either |
wear certain clothes or | don’t wear them regardless of whom | am being accompanied
with.

Marina: Unfortunately, yes, it is still applicable to our generation which I find to be really
scary. Even nowadays in 2019 beliefs have not changed, how come you see that a girl
cannot travel on her own and is not able of adapting and adjusting her life.

Feelings towards the norms

1

2

Engy: What do you think of norms such as what should a girl wear, when should she be
back home?

Nathalie: | hate them. I feel like let me be me and let me do my own thing. My mentality
isn’t as theirs at all. | don’t care about what people say and at the end of the day | know
myself but unfortunately this isn’t the case with my parents and they base their decisions
based on the norms so that no bad words or gossip would be said about me. Even though |
wouldn’t care because | know myself and at the end of the day their decisions should be
based on their trust about me and not the norms.

Marina: This is really silly

Norms change based on where you are
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Nathalie: My parents usually tell me we should only care about ourselves in such situations
like when | want to travel or so however when it comes to studies or performing well we
are compared to others normally. And I think this is only my family for example for my
uncle things are totally different but because he lives abroad so his daughters can do
whatever they want and their parents know all their friends.

Engy: Where do they live?

Nathalie: In Canada and even they visit Egypt everything is ok and they can do whatever
they want but there are few restrictions about what would people say about them and their
safety but when they are abroad there isn’t such restrictions.

Social media as a time waster

1

Nathalie: Facebook mainly for fun posts and | share whatever is funny. Instagram | don’t
really know. | keep deactivating them whenever | have to really study.

Nathalie: | feel social media is a major time waster for me. | could keep scrolling for hours
and waste a lot of time when | can’t afford losing such time if | have lots of stuff to be done
and | leave things till last minute and procrastinate so sometimes I really have to deactivate
my accounts to focus.

Disconnecting from social media during bad times

Nathalie: for how long do | keep deactivating them? For one or two months. It depends on
my psychological feelings because when I feel down or so | want to disconnect from social
media to focus on the rest of my life.

Instagram is more intimate than Facebook

1

Nathalie: It’s mainly the very active platform for my friends. Facebook has the family, the
not so close friends and people whom | don’t frequently talk to but on Instagram | only
accept close friends. Even my mom told me on Instagram you are free to post whatever
you want but on Facebook no.

Marina: | use Facebook if I am going to share something or if I am going to write a post
which is something | do like but Instagram | use if | want to explore new things and |
usually use more during vacation time.

Usage of social media for travel

1
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Nathalie: I view nice places with beautiful scenery on Instagram because it has the feature
to explore page and they track what you are viewing so | get more content related to of
what | am interested in.

Engy: What else do you use social media for activities related to travel? Whether Facebook
or Instagram?

Nathalie: For example, when we were going to Germany with the team | was looking for
tattoo shops, also looking for shopping malls, and | research activities that | want to do.

Marina: Yes. | use Facebook if | am going to write about my travel experience along with
sharing only one photo and this usually happens after I am back from my trip.

Engy: Do you like to write and share your experience?

Marina: Yes, | love to share my experiences to encourage others and inform them that such
experiences exist and they can also do it. As for Instagram | mainly use it to share photos
and stories. | love stories and love to have a story about each place | visit. Then, interested
people contact me via WhatsApp asking for more details about the trip and how I did so
and so or how did I do that? And there are also curious people who contact me just out of
curiosity. All of our community is so curious.

Engy: Do you mean they see your stories on Instagram then they contact you on
WhatsApp?

Marina: Yes exactly, at the beginning I thought | was helping and encouraging them to
travel but then | found out that they do this out of mere curiosity.

Marina: Aha yes, Facebook and Instagram in looking for nice places in the country I am
planning to visit. Instagram is great in this actually, | try to search for specific hashtags to
identify the good places or the beneficial courses to take. What else do | do? If | am going
to a conference, | check the conference’s Facebook group or Facebook page and | connect
with people who are going to attend the conference before I even travel. For example, when
| went to a conference in Germany | got in touch with few participants who were going to
attend the conference and | asked them to wait for me in the airport there as their flights
were close to mine and we all headed to the hotel together instead of each of going alone.
So, the social media was really of great help in this. Sometimes, without stalking people
when the participants’ emails are shared before the conference 1 try to search for them on
Facebook, send them on Facebook messenger and get connected. This is how it all starts.

Feelings towards travel

1

Nathalie: I love travelling. 1t’s something fun. I love everything about it. I love the smells
once | am off the place and the take off and then arriving. | love how the weather is, how
the cares are nice and clean and how there are car models are not here in Egypt. | love
everything and that’s why I love to travel so much.
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Marina: | feel more excited towards travelling to learn as | feel that | get more benefit. For
sure travel in general is beneficial but travelling for leisure is just a change of mood but |
really didn’t get out with a new learnable thing to add to me whereas each time | get out of
my comfort zone and try to do something new that | would have never thought of trying |
feel I have developed something in myself. For example, during my trip to Germany | lost
my luggage so | was about to start panicking as there is no one around that I know so there
is no such thing as dad please handle and get it solved. No, | have to handle the situation
myself. Another situation happened and I was bothered because of being an Egyptian and
| had to go through further inspection and investigations. This happened to me when | was
travelling to America and | had a transit in France once the officer saw my Egyptian
passport | was taken out of the line, my luggage was carefully inspected and even my
wallet! Then, she started asking too many detailed questions. At the beginning | started to
feel stressed but then | felt no it’s okay, there is no problem and | will be able to handle the
situation. So, I truly feel excited when I am travelling for educational purposes.

Marina: | will tell you. For example, if someone hasn’t been except to Egypt and didn’t see
anywhere but Egypt and in my case, | am from Fayoum and I haven’t seen except Fayoum
which is just a small governorate so | would imagine that the whole world revolves around
Egypt and what happens in Egypt. So, you will have certain assumptions and standards for
evaluating what’s right and what’s wrong, what’s acceptable and what’s not. These
standards that you put yourself for others as well as yourself define how you live and
anything else or out of these standards you fail to handle. Whereas, when you have
exposure to something else you develop new and different ways to define situations so you
become more capable of dealing in different situations. | also feel that travel affects the
maturity level like | feel that before | was exposed because of travel | was more judgmental
as | had a certain way of defining what is right and what is wrong however, after | saw
different parts of the world | realized that what you used to perceive as wrong could be
considered right if looked at from a different perspective. Another thing that also affected
me because of travel is the culture of different countries and how they perceive our
Egyptian culture. For example, | was extremely shocked that whenever 1 tell someone that
| am from Egypt they would immediately say wow! Pharaohs and the pyramids.

They thought that Egypt has good people who live in the pyramids and evil ones who are
terrorists trying to attack those living inside the pyramids! Also, once they know | am
Christian and living in Egypt they would ask how are you Christians living in Egypt? Why
are you still there? A third point that | was also surprised to witness is that people were
shocked how come | am a girl, coming from Egypt and | could speak good English and
deal with different people of different nationalities. So, all this made me realize how these
people know nothing about Egypt and how they only know about their own countries and
have no idea about other countries like ours. For example, | was once in a conference in
the US and | was giving a presentation about ISIS and terrorism and many of the audience
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knew nothing about ISIS or terrorism in our region and they didn’t even want to believe
the statistics | was sharing! So, | felt I want to tell them you should know about our country
and our region the same way we know and care about yours.

Marina: Because you get to exposed to new ideas. In any closed community they are afraid
that you are exposed to new thoughts, even at church they fear the new concepts and ideas,
for them the biggest virus is to get exposed to different ideas than theirs, as if you are telling
them this is not the right way to do things. Everything new for them is a big no. So my
friend’s mom, used to tell her, what is your friend doing, this is wrong, she is ruining her
life. She told me once “there is no man on earth who will like a girl with all the ambition
that you have”.

Engy: This is because you travel?

Marina: This is because | travel and search for something out of the box, she used to tell
me you will always be alone. This has seriously affected my relationship with my friend
for a long while and my friend herself felt that this way and felt that my travel negatively
affects our friendship, even if | travel for week. | used to ask her to join me but she was
always very resistant and reluctant.

Marina: | am an open person to adventures and new experiences so travel for me means
this. I love to travel to try new things and | also love to make new friends. This is the most
thing | love to do when I travel and I try hard as much as | can to make new friends and
stay in touch. We might not be in close contact whereas we stay connected specially if any
of these friends come over to Egypt.

Social media effects upon travel

1

Nathalie: | feel social media changed the places we used to go to and now we know about
new places that we could possibly go to. We also have to like act in a certain way, have
photos, post where you are going, what did you do and you have to look happy. | feel there
is a big difference.

Nathalie: Maybe it made people like travel more as it shows like a certain status to show |
travel and | do lots of exciting stuff.

Marina: As a society yes as more people started to travel now and new travel destinations
are being popular that people were not used to go to before. For example, Dahab, Siwa and
Taba in Egypt are places in that were not that popular before so | believe that social media
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have helped in promoting domestic travel. But | haven’t really seen this impact upon
travelling abroad or upon encouraging girls to travel abroad. | don’t want to be pessimistic
but I don’t feel there has been any rootal change in thoughts or beliefs. The ultimate goal
for Egyptian girls is to get married maybe the way would change but still the goal is still
the same.

Social media promoting new places as travel destinations

1

Nathalie: You can get to experience more travel because you get to know more places and
you can go deeper knowing places you didn’t know about before and you get exposed to
new stuff.

Nathalie: Personally, | see how this place is amazing and | didn’t have any idea about. For
example, | didn’t think Siwa would be that beautiful, but the photos showed how superb it
is and then my friends went and they kept telling me how amazing it is, you go hiking at
night and you gaze at the starts. | wouldn’t have known about Siwa altogether or anybody
else would and this became the trend lately.

Marina: As a society yes as more people started to travel now and new travel destinations
are being popular that people were not used to go to before. For example, Dahab, Siwa and
Taba in Egypt are places in that were not that popular before so | believe that social media
have helped in promoting domestic travel.

Posting on social media

1

Engy: You are saying you use Facebook as it has fun posts, ok. How often do you share
posts? What is the frequency?

Nathalie: it depends on the time of the year if it is summer, it could be 10 posts for example.
Engy:10 posts per what? Per day?

Nathalie: Yes, at the least. But now no, it depends if | have a lot of study on one day then
| rarely open it and it could be just one post. For example, yesterday | don’t think | shared
except like 2 posts as | was busy throughout the day so it depends on my own schedule. If
| am free | would share lots of stuff if not, then | don’t share.

Marina: | might share with my friends via WhatsApp or to be very honest | might share on
other social media platforms provided that I hide such news from specific people as | don’t
want any troubles. I remember once | was in Dahab with my friends and we went hiking
in a place called white canyons where is there is a part that we go climbing. The photo



331

showed how high the mountain was, so | got huge amount of comments like you are going
to die! You will fall and such comments so | decided | will never do so again.

Marina: Yes, | use it to look for new places before and during my travel but for posting |
usually do it after I am back unless it is something that | am dying to share | would do it
while travelling before I am back. And I don’t know why do | do that!

Engy: was just going to ask you why do you post only after you are back?

Marina: Maybe because | don’t want to be bothered in any way while I am travelling with
the silly comments | receive so | prefer waiting till | am back to start the fight. Maybe also
because sometimes | don’t have an internet connection from my mobile as | don’t buy a
local line if I am staying for a short while in a country so I just wait till I am back.

Engy: Do you usually use social media while you are in the dorms or during the vacation
or out of home or on campus?

Marina: On each and every single time and | believe this is not a great thing. Social media
became a core part of the university life. All groups are now on WhatsApp or Facebook
and even now on Instagram. Social media now became easier for me than going shopping
it became very essential to me. I remember that a week ago my mobile fell and wasn’t
properly working so | felt I don’t know how to manage things not because of the mobile
itself but I can’t survive without WhatsApp which has all the groups for the group projects.

The negative side of social media

1

Nathalie: What | found out is no they don’t have to be really so and they are the ones who
try to convey such image about themselves. Everything could be faked just for social media
and they are trying to get that across even though they are not that type of person.
Sometimes they even make people hate them more, social media could make people hate
to travel because they would feel it is kind if fake and | have to do that and that in order to
look in a certain way so sometimes this is boring. My friend loves to post so she takes
pictures about everything in her life. Whenever we go anywhere she keeps asking me to
take pictures of her but I feel like no people don’t have to know where did you go. Let’s
just do the fun stuff it’s not fun to just keep taking pictures let’s do something. So, for me
this is something that makes me hates travelling which is | have to take pictures so that
people would know of all the places | have been to. I feel it is all about doing the actual
travelling and experiencing everything.

Nathalie: They consume it differently. For example, they would go to different places so
as to look cooler and also you wouldn’t care if you are travelling but you don’t have many
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outfits but now you can’t wear the same outfit on two different days in two different places.
How can people see you like that! So, it differs in such small details

Marina: What is bad is that I miss my privacy on social media. | don’t want everyone on
Facebook to know that | travelled. What is good is that when you are on social media you
stay in contact with those who are living outside Egypt and you got to know while
travelling. You can even arrange with your friends abroad future trips and you get to know
new places. | feel if 1 used to travel before social media existed things would have been
much quieter because of having more privacy as people don’t have to know what |1 am
doing.

Travelling with guy friends as a form of support

Nathalie: And the train we take has to be a first class category not anything else because
when | went before with my mom and her friends using the train and we weren’t in the first
class people were kind of different. So, they said it has to be a VIP and first class category
and you should have guys accompanying you in order to better protect you from the people.
Engy: So they prefer that you have guys with you?

Nathalie: Yes, so that they can be of support and a kind of potential threat if anyone bothers
us

Parents’ preference to girls’ only travel

1

Engy: Should it be a girls’ only group or a mixed group?
Nathalie: In order for my parents to agree they have to be girls only specially if they are
people they don’t know but if it’s people they know from before it could be mixed.

Engy: Do you feel that you could go into the battle of discussion with your parents about
another trip that would be longer? Like 3 nights or so in Sharm el Sheikh or Hurghada?
Nathalie: This has to be a girls’ only group or if there are guys then it has to be just for one
day without a sleepover. I travelled once before in a girls’ only group.

Engy: You are saying that if you thought of planning a trip it will be a girls’ only group,
right?
Nathalie: Yes, when we will be having a sleepover

Nathalie: No as well, probably it would be better if it is girls only but again it depends on
the place we are going to stay at. For example, if we are going to a hotel that belongs to
one of my dad’s friends that might be ok because there is supervision.



333

Nathalie: It helps. It helps girls to start to travel because it’s within a girls’ only group so
that their parents would approve their travel. There a lot of girls whose parents would only
accept because they are travelling in a girls’ only group.

Engy: Do you feel that this overcomes the obstacle of their approval to your travel? What
about if you travel as a girls’ only group would that be easier to have an ok for.

Nathalie: without supervision, yes yes.

Engy: It would be easier because it is a girls’ only group?

Nathalie: Yes, but then the discussion would be about and how will you? Who will give
you the ride and such issues but once we are there then it’s okay, no supervision is required.

Girls’ support each other on Social media in general and Facebook travel groups in specific

1

Nathalie: I think there is a page called “She travels” and it is about a woman who empowers
other women to travel on their own and they plan girls’ only trips and other travel related
activities.

Nathalie: 1 don’t get many of posts from them on my timeline, but | feel it’s so cool. She
is a girl and she shared her story about how she started to travel on her own and | felt like
hope | will be the same one day and | would travel on my own and | felt it is nice to see
what you want to be at some point in your life.

Nathalie: It helps. It helps girls to start to travel because it’s within a girls’ only group so
that their parents would approve their travel. There a lot of girls whose parents would only
accept because they are travelling in a girls’ only group.

Marina: She does inspire me to the utmost. She is the most person that makes me feel that
what | am doing is right even if it’s only one person who thinks like me. Sometimes she
even helps me by sharing opportunities or advising me to search on certain websites or
groups. But again this is only one girl among hundreds who don’t. Now girls who inspire
me are those whom | got to know through the conferences | attended they keep encouraging
me and they even share with me opportunities they get to know of and we are excited to
travel together.
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Marina: | believe it made a difference but only after | had the exposure and managed to
establish relationships with foreign people living abroad but before that | haven’t seen any
example that encouraged me to do so. If there were examples, then people would not have
considered what | am doing weird.

Hiding parts of the truth in order not to get any travel-related troubles

1

Nathalie: My dad doesn’t even ask about any details for any trip with the team. | just tell
him I am travelling with the team and | want this amount of money so he says ok go without
any discussions, he literally just says ok.

Engy: OK so you are then a group who are also the team but you organize the trips together
so there is no coach or chaperon or basically no kind of supervisor who accompany you.
But your dad believes in the association between the team and the university.

Nathalie: Yes, and | am with the team so it is ok you can go wherever you want and
socialize.

Nathalie: I think my dad believes that these trips are under the university’s supervision and
as long as they are so then he is totally fine with that.

Engy: But you don’t intend to ever tell him about this missing link?

Nathalie: It’s not my problem, my brother used to travel with them and then | joined the
team and | travel like he used to and my dad is fine with the concept of travelling with the
team.

Nathalie: Haven’t thought about it but most probably he thinks that there is a kind of
supervision

Marina: | might share with my friends via WhatsApp or to be very honest | might share on
other social media platforms provided that I hide such news from specific people as | don’t
want any troubles. | remember once | was in Dahab with my friends and we went hiking
in a place called white canyons where is there is a part that we go climbing. The photo
showed how high the mountain was so | got huge amount of comments like you are going
to die! You will fall and such comments so I decided | will never do so again.

Travel supervision changes people’s behaviours during a trip

1
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Nathalie: Yes, the people behave totally different when we are on those trips as if they are
other people than the ones here. As it is a completely different place or even a different
continent!

Nathalie: Ok he is right but I know myself. | feel I don’t need supervision and | have
nothing to do with what others do.

Nathalie: It makes a difference in making my parents approve my travel. During the trip it
differs a bit that people don’t get out if control or cross their limits but it is ok still. Also,
when we have a supervisor accompanying us the supervisor wants to entertain himself and
have fun and he doesn’t care that much except about everyone being safe as this is his
responsibility at the end of the day other than that no but it just helps that they say ok to
me to travel.



