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Since their inception in 1985, adaptation has been a core idea at the heart of Studio Ghibli’s creative practice. Going beyond the novel/film binary that has historically been theorised in the field of adaptation studies, the studio draws upon materials like manga, children’s stories, folktales and newspaper serials when crafting their features and TV works. However, this frequently goes unnoticed and undiscussed by viewers, as their adaptational practices are often not blatant in the aesthetics, narratives, and even marketing of their work. Drawing upon theories from scholars like Linda Hutcheon and Marc Steinberg, this paper investigates how Studio Ghibli operates on the cutting edge of what is typically considered adaptation in both academic and non-academic circles. Using the primary case studies of Ponyo, The Tale of Princess Kaguya, and The Boy and the Heron, I will discuss how the studio takes unusual routes when adapting all kinds of literary works, and how their practice has arguably become more abstract as the studio has matured into its current form. Building upon and feeding into the discourses of the upcoming book Studio Ghibli Animation as Adaptations, the paper will utilise a mixture of formal analysis and adaptation and transnational theory to illuminate Ghibli’s unique mode of animation, how it has contributed to their brand, and what creatives and academics could learn from these approaches.

